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Mary  Kay  Blake  received  the  Diversity  Award for  Lifotirru  Achievement  from  Virgil  I.  Smith,  publisher  at  Gannett’s 
Asheville  (N.C.)  Citizen-Times  and  board  member  of  the  National  Association  of  Minority  Media  Executives. 

A  Lifetime  Commitment 
to  Diversiti 


Mary  Kay  Blake,  director  of  recruiting 
and  placement  for  Gannett’s  Newspaper 
Division,  firmly  believes  in  diversity.  She 
turns  that  belief  into  results. 

During  her  21  years  with  Gannett,  she 
has  helped  make  our  newsrooms  the  most 
diverse  in  the  industry.  Some  60  percent 
of  all  minority  staffers  hired  in  Gannett 
newsrooms  are  placed  through  her  office. 
And  she  has  overseen  a  program  that  has 
brought  into  our  newsrooms  more  than  500 
minority  interns. 

As  her  recruiting  role  expanded  beyond 
News  to  other  newspaper  departments,  she 


extended  her  efforts  to  seek  those  same 
results  on  our  newspapers’  business  staffs. 

Her  unwavering  commitment  recendy 
received  national  recognition  when  she  was 
given  the  Diversity  Award  for  Lifetime 
Achievement  by  the  National  Association  of 
Minority  Media  Executives. 

The  award  recognizes  “lifelong  work  that 
has  had  a  substantive  impact  on  valuing  and 
advancing  workplace  diversity.” 

We  proudly  salute  her  excellent  work 
and  -  through  her  example  -  underscore 
our  company’s  long  and  strong  commit¬ 
ment  to  diversity. 
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Newspaper  professionals  can 


be  overloaded  with  data.  Now 


you  can  filter  out  the  "noise 


and  channel  only  the  MOST 


PERTINENT  information  for 


You'll  have  easy  access  to  data  and  exclusive  information 
selected  from  myriad  sources  with  E&P's  industry  expertise 
and  objectivity:  Access  E&P's  magazine  archives  back  to  1988. 
Search  extensive  E&P  proprietary  databases,  including  the 
E&P  Interactive  and  "Stop  the  Presses"  archives  and  our  Inter¬ 
active  Services  Directory. 

PLUS  search  industry  Web  sites,  listservs  and  newsgroups 
with  the  most  relevant  documents  throughout  the  Internet. 
•  The  industry's  most  comprehensive  fully  searchable  online- 
newspaper  database.  •  Our  industry  resource  directory  with 


your  needs  to  your  desktop 


IT'S  AS  SIMPLE  AS  THIS 


The  Intelligent  Agent  is  key.  Your  PersonaL-Agent®  automati¬ 
cally  selects  the  most  pertinent  items  and  teaches  itself  to 
adapt  to  changing  currents  in  the  Information  stream.  Refer¬ 
ences  are  automatically  e-mailed  to  you. 


INTERACTION 


/Network  with  your  professional 
colleagues.  Participate  in  forums. 
^  •  The  international  member- 

ship  directory  lets  you  interact 
A  with  colleagues  who  can 

■  GSS9^  rnost.  •  AND 

B  membership  entitles  you  to 

discounts  on  selected  con- 
^  ferences  and  other  E&P 

W  products  and  services. 

Membership  is  just  $95  per 
year.  For  more  information,  call 
1-800-590-4440.  To  register  call 
1-800-336-4380,  ext.  251.  Or  register 
through  our  Web  site: 
http://www.mediainfo.com 


Kni^t-RidderAVibune 
congratulates  its  1996 
F^ilitzer  Prize  winning 
contributors: 

Investigative  Reporting 

Staff  of  The  Orange  County  Register 

Commentary 

E.R.  Shipp,  New  York  Daily  News 

Everyday,  America’s  best  writers, 
reporters,  photographers  and 
graphic  artists  contribute  to  KRT. 
To  put  KRT  to  work  for  your 
newspaper,  contact  Tribune  Media 
Services  at  (800)  245-6536. 
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Infomation  Services 


Gary  Shelton,  Times  Sports  Columnist 


He’s  No.  1 

What  about  Desiree  Washington? 

Do  not  forget  her.  Do  not  push  her  into  the 
shadows  until  she  has  no  more  meaning 
than  a  knee  injury  or  a  rotator  cuff  that 
pushes  an  athlete  out  of  the  limelight  for  a 
while.  Do  not  forget  her  fear,  or  her  pain, 
or  her  nightmares. 


If  you  are  looking  for  precisely  the  moment 
when  the  panic  set  in,  it  happened  with 
2  minutes  and  34  seconds  to  go  in  the  third 
period  Sunday.  That  was  when  Sam  Wyche 
looked  at  Trent  Dilfer  and  pointed  to  the 
bench. 


Think  of  the  improbability  of  this,  of  surviving 
the  speed  on  the  grass  and  the  bad  draws 
and  the  bad  bounces  and  the  bad  calls. 

Think  of  climbing  Mount  Everest  three 
straight  years,  even  though  they  are  changing 
the  footholds  every  trip  up.  Think  of  surviving 
in  an  individual  sport,  with  no  teammates 
to  pick  you  up,  year  after  year  after  year. 
Then  think  of  Pete  Sampras,  dynasty. 


These  are  excerpts  from  the  writings  of 
St.  Petersburg  Times  Sports  columnist 
Gary  Shelton.  The  Associated  Press  Sports 
Editors  recently  judged  him  the  best. 


CALENDAR 


MAY 

5-8  Association  of  National  Advertisers  Advertising 
Financial  Management  Conference,  Four  Seasons 
Ocean  Grand,  Palm  Beach,  Fla. 

5-8  Organization  of  News  Ombudsmen,  Korman  Suites 
Hotel,  Philadelphia,  Pa. 

12-14  National  Association  of  Real  Estate  Editors  Annual 
Conference,  Hilton  Hotel,  Walt  Disney  World  Village, 
Orlando,  Fla. 

17-19  National  Cartoonists  Society  Reuben  Award 
Weekend,  Waldorf-Astoria  Hotel,  New  Yoric 
19-22  International  Federation  of  Newspaper  Publishers 
(FIEJ)  4S>th  World  Newspaper  Congress,  Omni 
Shoreham  Hotel,  Washington,  D.C. 

19-22  International  Federation  of  Newspaper  Publishers 
(FIEJ)  3rd  World  Editors  Forum  Conference,  Omni 
Shoreham  Hotel,  Washington,  D.C. 

29-6/1  Association  of  Alternative  Newsweeklies 
Convention,  Red  Lion  Inn,  Salt  Lake  City 

JUNE 

2-5  Newspaper  Association  of  America  Classified/ 

Research  Conference,  Sheraton  Harbor  Island  Resort, 
San  Diego 

5-8  Association  of  American  Editorial  Cartoonists 

Convention,  Pointe  Hilton  at  Tapatio  Cliffs,  Phoenix 

9- 11  Association  of  National  Advertisers  Business-to- 

Business  Marketing  Communications  Conference, 

Ritz  Carlton,  Palm  Beach,  Fla. 

12-15  National  Association  of  Hispanic  Journalists,  Sheraton 
Hotel  and  Towers,  Chicago 

12-15  Association  of  Free  Community  Paf>ers  Convention, 
Flamingo  Hilton,  Las  Vegas 

15-19  International  Newspaper  Financial  Executives 
Convention,  Marriott  River  Center,  .San  Antonio 
15-19  Nexpo  Newspaper  Trade  Show,  Las  Vegas 
Convention  Center,  Las  Vegas 

19- 22  Native  American  Journalists  Association,  Holiday  Inn, 

Bangor,  Maine 

20- 22  Surburban  Newspapers  of  America  Display 

Advertising  Conference,  Waldorf-Astoria,  New  York 
20-23  Tennessee  Press  Association  127th  Anniversary 
Convention,  Chattanooga 

JtTLY 

10- 14  International  Society  of  Weekly  Newspaper  Editors 

Summer  Conference,  Boston  University,  Boston,  Mass. 
12-14  Alabama  Press  Association  125thAimual  Summer 

Convention,  Perdido  Beach  Resort,  Orange  Beach,  Ala. 
18-24  National  Society  of  Newspaper  Columnists 
Convention,  Snowbird  Resort,  Salt  Lake  City 


Gary  Shelton  and  the  Times.  An  award¬ 
winning  team. 
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ABOUT  AWARDS 


SCRIPPS  HOWARD  FOVNDATION  AWAItDS.  The 

Scripps  Howard  Foundation  recently  announced  the  winners 
of  its  1995  National  Journalism  Awards. 

Newspapers  and  individual  journalists  were  among  those 
honored  in  the  14  categories  ranging  from  human  interest 
writing  and  public  service  to  support  of  literacy  and  First 
Amendment  defense. 

Print  wirmers  are: 

Tom  Dennis,  of  the  Times  Leader  in  Wilkes-Barre,  Pa.,  for 
editorial  writing.  Dennis  wins  $2,000  and  the  Walker  Stone 
Award  plaque. 

Christine  Bertelson,  St.  Louis  Post-Dispatch,  for  human  inter¬ 
est  writing.  Bertelson  is  awarded  $2,500  and  the  Ernie  Pyle 
Award  plaque. 

Drew  Sheneman,  of  Central  Michigan  University  won  for 
best  college  cartoonist.  He  claims  $2,000  and  the  Charles  M. 
Schulz  Award  plaque.  His  cartoons  appear  in  Central 
Michigan  Life. 

The  News  &  Observer,  Raleigh,  N.C.,  for  environmental 
reporting,  over  100,000  circulation.  The  News  &  Observer  is 
awarded  $2,000  and  an  Edward  J.  Meeman  Award  plaque,  rec¬ 
ognizing  the  work  of  reporters  Pat  Stith  and  Joby  Warrick. 

Tony  Davis,  of  the  Albuquerque  (N-M.)  Tribune,  for  envi¬ 
ronmental  reporting,  under  100,000  circulation.  Davis  will  be 
awarded  $2,000  and  an  Edward  J.  Meeman  plaque. 

The  Blade, Toledo,  Ohio,  for  service  in  support  of  literacy, 
newspaper  category. The  Blade  is  awarded  $2,500  and  wiU 
designate  a  literacy  program  in  its  community  to  receive  a 
$5,000  grant  from  the  Scripps  Howard  Foundation.  The  news¬ 
paper  also  will  receive  a  Charles  E.  Scripps  Award  plaque. 

El  Vocero  de  Puerto  Rico,  San  Juan,  PR.,  won  for  service  to 
the  Fiist  Amendment.The  newspaper  will  receive  $2,500  and 
an  Edward  Willis  Scripps  Award  plaque  recognizing  the  efforts 
of  publisher  Caspar  Roca  and  reporter  Maggie  Bobb. 

Ken  Ward  of  the  Charleston  (WVa.)  Gazette  won  for  public 
service  reporting,  under  100,000  circulation.  Ward  is  awarded 
$2,500  and  a  Roy  W  Howard  plaque. 

The  Orange  County  Register  was  recognized  for  public  ser¬ 
vice  reporting,  over  100,000  circulation.  The  Register  will 
receive  $2,500  and  a  Roy  W.  Howard  plaque  recognizing  the 
work  of  its  staff  reporters. 

SABEW  AWARDS.  A  number  of  daily  newspapers  and  busi¬ 
ness  weeklies  were  named  winners  in  the  Society  of 
American  Business  Editors  and  Writers  second  annual  contest. 

Circulation  categories  and  newspaper  winners  are  as  fol¬ 
lows: 

Circulation  up  to  100,000:  Corpus  Christi  (Texas)  Caller- 
Times',  Kalamazoo  (Mich.)  Gazette,  Modesto  (Calif.)  Bee',  and 
Register-Guard  of  Eugene,  Ore. 

Circulation  1(X),001  to  225, (XX),  the  winners  jbx.  Akron 
(Ohio)  Beacon  Journal',  Richmond  (Va.)  Times-Dispatch',  St 
Paul  (Minn.)  Pioneer  Ptess',  San  Francisco  Examiner,  and 
Spokesman-Review  of  Spokane,  Wash. 

Circulation  225,001  to  350,000:  the  Detroit  News,  Kansas 
City  (Mo.)  Star,  Milwaukee  Journal  Sentinel',  Oregonian  of 
Portland,  Ore.;  and  San  Jose  ((^alif.)  Mercury  News. 

Circulaton  above  350,000,  the  winners  are:  Chicago 
Tribune',  Dallas  Morning  News',  Denver  Post,  Seattle  Times', 
and  Washington  Ihst. 


STOCK  TABLES  I 

Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

yi/96 

4/24/96 

5/1/96 

A.H.  Belo  Corp.  (NY) 

37.25 

36.50 

30.4375 

American  Media  Inc.  (NY) 

3.00 

3.25 

5.875 

Central  Newspapers  Inc.  (NY) 

36.375 

35.50 

26.25 

Dow  Jones  &  Co.  Inc.  (NY) 

37.375 

37.50 

34.75 

Gannett  Co.  Inc.  (NY) 

68.375 

69.00 

53.00 

Gray  Comm.  Sys.  (NY) 

20.75 

18.875 

23.75 

Harte-Hanks  Comm.  (NY)* 

23.625 

23.25 

15.50 

HoHinger  International  (NY)# 

11.875 

12.375 

10.625 

Knight-Ridder  Inc.  (NY) 

72.375 

71.00 

53.625 

Lee  Enterprises  Inc.  (NY)** 

22.00 

21.25 

17.875 

McClatchy  Newspapers  Inc.  (NY) 

24.25 

24.00 

22.375 

Media  General  Inc.  (.AM) 

38.50 

37.00 

33.00 

New  York  Times  Co.  (AM) 

32.50 

33.125 

22.875 

Pulitzer  Publishing  Co.  (NY) 

57.00 

54.625 

42.00 

E.W.  Scripps  Co.  (NY) 

42.50 

42.125 

30.375 

Times  Mirror  Co.  (NY) 

42.625 

42.875 

18.875 

Tribune  Co.  (NY) 

69.75 

71.125 

59.125 

Washington  Post  Co.  (NY) 

294.00 

293.00 

257.00 

*  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  (Quotes) 

STOCK 

viyss 

4/24/96 

5/1/95 

Hollinger  Inc.  (a) 

11.35 

10.90 

12.25 

News  Corp.  Ltd.  (c) 

23.50 

23.375 

19.50 

Pearson  Ltd.  (b) 

7.06 

7.21 

5.81 

Quebecor  Inc.  Class  A  (a) 

22.60 

21.60 

19.625 

Reuters  Holdings,  ADR  (c) 

67.625 

69.50 

45.875 

Southam  Inc.  (a) 

15.50 

15.75 

15.00 

Thomson  Corp.  (a) 

22.65 

22.30 

18.875 

Toronto  Sun  Publishing  Corp.  (a) 

13.50 

14.50 

10.875 

Torstar  Corp.  (a) 

23.75 

23.65 

20.75 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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NCN  Makes  Some  Strides 

New  Century  Network  appoints  permanent  CEO; puts  proto¬ 
type  national  network  of  local  newspaper  Internet  sites  online 

11 
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Six-day,  Free  Tab  Making  Progress 
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21 
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LEGALLY  SPEAKING 


BY  DAVID  A.  SCHDI.Z 


Avoiding  Pitfalls  With 
Confidential  Sources 


The  recent  business  week 

prior  restraint  litigation  pre¬ 
sented  another  unfortunate 
case  of  a  news  organization 
being  hauled  into  court  on  a 
moment’s  notice  to  defend  the  confi¬ 
dentiality  of  its  sources.  Although  sound 
journalism  did  triumph  in  the  end,  con¬ 
tradictory  claims  by  the  source  created 
many  difficult  moments  for  the  publica¬ 
tion. 

Confidentiality  promises  are  a  legiti¬ 
mate  and  important 
journalistic  tool,  when 
used  with  discretion 
and  foresight.  An  aware¬ 
ness  of  the  basic  princi¬ 
ples,  and  a  few  journal¬ 
istically  sound  guide¬ 
lines,  can  significantly 
reduce  the  risk  that 
source  relationships 
will  develop  into  legal 
quarrels. 

Editors  and  publish¬ 
ers  across  the  nation 
watched  incredulously 
last  fall  as  Business  Week  was  blocked 
for  nearly  a  month  from  publishing 
“confidential”  information  filed  under 
seal  in  a  civil  lawsuit  between  Procter 
&  Gamble  and  Bankers  Trust. 

Emergency  appeals  to  the  Sixth  Circuit 
Court  of  Appeals  and  the  Supreme 
Court  were  unsuccessful,  as  the  district 
court  pushed  forward  with  a  full  evi¬ 
dentiary  hearing  aimed  at  unearthing 
any  wrongdoing  by  Business  Week  in 
obtaining  the  information  from  a  confi¬ 
dential  source. 

Vi'hile  covering  the  Bankers  Trust 
lawsuit.  Business  Week  reporter  Linda 
Himclstein  received  sealed  court  papers 
from  a  source  in  New  York  with  whom 
she  thought  she  had  a  standing  confi¬ 
dentiality  agreement.  When  the  trial 
judge  found  out  that  Himelstein  pos¬ 
sessed  the  papers,  he  ordered  Business 


Schulz  is  a  partner  with  the  law  firm 
of  Rogers  &  Wells  in  New  York  and  an 
adjunct  professor  of  media  law  at 
Fordham  Law  School.  He  w^as  assisted 
with  this  article  by  Mark  R.  Anderson, 
an  associate  with  Rogers  &  Wells. 


Week  not  to  publish  anything  from 
them.  In  the  court  hearing  that  fol¬ 
lowed,  Himelstein  testified  that  she  did 
not  steal  the  papers,  but  she  repeatedly 
refused  to  name  the  person  who  gave 
them  to  her,  claiming  a  reporter’s  privi¬ 
lege  under  a  New  Yoric  statute. 

Lawyers  in  the  Bankers  Trust  case 
later  volunteered  the  identity  of  the 
source,  a  partner  of  the  law  firm  repre¬ 
senting  Bankers  Trust  —  who  then 
denied  having  any  confidentiality  agree¬ 
ment  with  Himelstein. 
Business  Week  was 
then  portrayed  as 
engaging  in  a  scheme 
to  deceive  the  source 
into  providing  the 
information,  and  mis¬ 
leading  the  court  to 
conceal  this  supposed 
wrongdoing. 

The  injunction 
entered  against  publica¬ 
tion  by  Business  Week 
was  “patently  invalid,” 
as  confirmed  by  a 
recent  ruling  of  the  Sixth  Circuit  in 
Cinciimati.The  appellate  court  declared 
that  the  “vanity”  and  “commercial  self 
interest”  of  private  litigants  never  justi¬ 
fies  a  prior  restraint.  It  also  condemned 
the  very  holding  of  an  evidentiary  hear¬ 
ing  into  Business  Week's  sources. 

Although  this  case  was  unusual,  caU- 
ing  reporters  into  court  is  not. 
According  to  the  Reporters  Committee 
for  Freedom  of  the  Press,  52%  of  the 
900  news  organizations  responding  to  a 
1993  survey  had  been  served  with  sub- 
p>oenas  that  year,  for  cases  in  which 
they  both  were  and  were  not  a  party. 
The  First  Amendment  offers  some,  but 
not  absolute,  protection  to  reporters  in 
source-related  disputes  with  judges,  liti¬ 
gants,  and  sources  themselves.  In  gener¬ 
al,  reporters  and  their  news  organiza¬ 
tions  face  two  potential  legal  obstacles; 
convincing  a  judge  that  a  “reporter’s 
privilege”  allows  them  to  refuse  to  dis¬ 
close  a  source;  and  being  sued  for 
breach  of  contract  or  invasion  of  priva¬ 
cy  by  sources  who  believe  that  promis¬ 
es  of  confidentiality  were  not  fulfilled. 

Reporters  who  do  not  want  to  dis- 


Confident  ialUy 
promises  are  a  • 
legitimate  and 
impot'tant 
.  journalistic  tool,  , 
when  used  with 
discretion  and 
foresight 


close  sources  or  unpublished  informa¬ 
tion  in  court,  whether  or  not  they  made 
a  confidentiality  promise,  may  be  pro¬ 
tected  by  privilege  laws.  Forty-four 
states  and  many  federal  courts  have  rec¬ 
ognized  some  level  of  testimonial  privi¬ 
lege  for  reporters.Twenty-nine  states 
plus  the  District  of  Columbia  base  their 
privileges  on  state  statutes,  known  as 
“shield  laws.”  The  federal  and  remaining 
state  privileges  were  determined  by 
courts  to  be  required  under  the  First 
Amendment  or  state  constitutions. 

Reporter’s  privilege  protection  is 
rarely  absolute,  however.  A  reporter  rais¬ 
ing  the  privilege  may  still  be  compelled 
to  testify  in  a  legal  proceeding  about 
undisclosed  identities  or  information  if 
the  requesting  party  can  prove  that  the 
information  is  highly  material  to  the 
proceeding,  is  not  available  from  other 
sources,  and  is  valuable  enough  to  out¬ 
weigh  the  reporter’s  secrecy  interest. 

If  a  subpoena  for  information  does 
come  in,  be  aware  of  a  few  legal  points 
in  deciding  what  to  do: 

•  A  reporter  cannot  count  on  being 
protected  by  the  privilege  laws  of  her 
home  state.  Where  a  reporter’s  conduct 
involves  more  than  one  state,  the  judge 
may  have  to  decide  which  state’s  law  to 
apply.  For  example,  although  the 
Bttsiness  Week  hearing  was  held  in  a 
federal  court  in  Ohio,  Linda 
Himelstein’s  attorneys  attempted  to 
protect  her  source’s  identity  under 
New  York’s  statutory  privilege. 

•  All  privileges  are  not  created  equal. 

It  is  especially  important  in  statutory 
privilege  states  to  know  (1)  who  is  eli¬ 
gible  for  protection,  (2)  what  informa¬ 
tion  can  be  kept  secret,  and  (3)  how 
much  protection  is  offered. 

•  Do  not  inadvertently  “waive”  the 
privilege  by  disclosing  the  unpublished 
information  to  those  outside  of  the 
news  organization,  even  family. 

Though  sometimes  essential  to  cover 
a  story,  confidentiality  promises  should 
never  be  issued  lightly.  If  parties  in 
court  become  interested  in  the  source’s 
identity,  the  reporter  may  face  a  choice 
of  breaking  the  promise  or  being  held 
in  contempt.  Also,  if  the  news  organiza- 
(See  Legally  on  page  45) 
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Viewing  Ourselves 

Newspapers  ARE  bouncing  back  from  the  double  whammy  of 
the  recent  recession  and  astronomical  increases  in  the  price  of 
newsprint.  But  they  are  not  telling  anyone  about  it.  They  are  let¬ 
ting  the  public  and  their  own  staffs  believe  newspapers  are  on  the  verge 
of  catastrophe.  It  just  isn’t  so. 

William  Ketter,  editor  and  publisher  of  the  Quincy,  Mass.,  Patriot- 
Ledger,  put  it  this  way  in  his  recent  report  as  outgoing  president  of  the 
American  Society  of  Newspaper  Editors: 

“I’m  becoming  increasingly  disturbed  with  the  doomsday  mind-set  we 
are  inciting  about  newspapers.  We  are  needlessly  scaring  ourselves  into 
a  state  of  panic.  Even  more  worrisome,  we  are  scaring  the  people  that 
work  for  us  into  thinking  they  are  crewing  the  Titanic.  God  knows  what 
we’re  doing  to  those  bright,  young  minds  thinking  about  newspaper 
journalism  as  a  career.  If  we  keep  it  up,  we  will  surely  frighten  this  busi¬ 
ness  to  death,  and  that  is  not  our  purpose  in  life. 

“The  public,  our  readers,  has  every  reason  to  wonder  just  what  is 
going  on  with  newspapers.  Our  behavior  is  out  of  sync  with  reality  and 
our  best  interests.  We  can’t  even  get  the  story  right  about  each  other.” 

That  is  correct.  Newspapers  are  their  worst  enemies  when  it  comes 
to  talking  about  themselves.They  emphasize  closings,  mergers,  staff 
reductions,  and  newsprint  price  increases  with  a  “doomsday  mind-set.”  It 
is  not  the  true  picture. 

The  newspaper  business  has  gone  through  the  wringer  in  the  last  few 
years,  to  be  sure.  But  it  has  largely  ended.  Financial  markets  know  that 
and  have  become  bullish  once  again  about  the  value  of  newspaper  prop¬ 
erties.  Public  newspaper  properties  are  showing  renewed  strength  with 
share  prices  up  a  strong  6.9%,  compared  with  the  S&P  500’s  gain  of 
3.9%.  Independent  newspapers  are  once  again  in  demand  by  investors. 

Newspapers  should  stop  crying  poor.  They  are  among  the  most  prof¬ 
itable  industries  in  the  country.  The  people  who  work  for  them  should 
know  that  —  and  so  should  the  public  that  reads  them. 
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CONGRATULATIONS  TO 

SCOTT  ADAMS 


on  the  publication  of  his 
Hew  York  Times  best-seller 


I,  Inc. 


Don*t  forget 
solid  reporting 

HOMAS  WINSHIP’S  “THE  New 
Curmudgeon”  column  in  the  April  6 
edition  conveys  a  tone  that  is  too  famil¬ 
iar  these  days:  Newspapers  (or  “the 
media”)  are  going  to  hell  in  a  handbas¬ 
ket,  and,  even  though  we  know  it,  we 
apparently  aren’t  doing  anything 
about  it. 

I  suggest  that  the  trumpeting  of  this 
refrain  is  done  mostly  by  folks  who 
work  for  newspapers.  And  they  keep 
yammering  about  this  to  each  other. 
Look  at  Winship’s  trio  who  are  made  to 
appear  to  have  something  insightful  to 
say  about  what  the  public  thinks  about 
us.  Hogwash. 

How  about  talking  to  the  public? 

My  experience  is  that  the  public 
isn’t  caught  up  in  this  silly  debate.  If 
newspapers  are  declining,  it  is  no  one’s 
fault  but  our  own. 

Either  we  provide  a 
product  that  can  com¬ 
pete  in  the  market¬ 
place  with  television, 
computers  and  count¬ 
less  leisure  time  activi¬ 
ties  —  or  we  don’t. 

Some  of  us  are  listen¬ 
ing  to  our  readers  and 
competing  quite  well, 
thank  you. 

If  everyone  in  this 
business  reads  about 
the  pliglit  of  newspa¬ 
pers  in  industry  publi¬ 
cations,  talks  about  the 
plight  of  newspapers 
in  professional  meet¬ 
ings  and  proclaims  the 
plight  of  newspapers 
every  time  we  are 
asked  to  give  a  talk  to 
a  civic  group,  then 
why  the  heck  aren’t 
we  doing  something 
about  it? 

Apparently,  we 
know  what  the  prob¬ 
lem  is,  but  we  can’t 
figure  out  a  solution. 

Come  on.  We’re 
smarter  than  that. 

If  we  haven’t 
learned  anything  in 
the  years  that  we  have 
been  pulling  the  rope 


for  our  own  death  knell,  we  should  at 
least  have  learned  by  now  that  content 
gimmicks,  graphics  and  all  other  gis¬ 
mos  of  modem  journalism  aren’t  going 
to  save  us. 

Solid  reporting  —  mainly  local  news 
for  most  newspapers  in  America  — 
tends  to  get  the  best  response  from 
readers.  Have  we  forgotten  that? 

R.  Joe  Sullivan 

Sullivan  is  an  editor  at  the  Southeast 
Missourian  in  Cape  Girardeau,  Mo. 

He'd  praise, 
not  condemn 
lawyer's  action 

Your  march  23  article  (“A 
Conflict  Of  Interest?”)  correctly 
reported  that  some  students  and  facul¬ 
ty  at  the  University  of 
Minnesota  believe 
Minnesota  Daily  attor¬ 
ney  Marshall  Tanick 
violated  an  ethical 
principle  when  he 
argued  in  favor  of  the 
state’s  shield  law  in 
one  lawsuit  and 
argued  against  it  in 
another. 

But  I  am  not  one  of 
them. 

To  the  contrary',  1 
believe  that  Mr. Tanick 
should  be  praised  for 
his  actions,  because  he 
demonstrates  that 
some  attorneys  can 
place  their  client’s 
interest  before  their 
own  personal  loyalty 
to  media  or  the  First 
Amendment.  Mr.  Tanick 
is  an  ardent  supporter 
of  the  First  Amend¬ 
ment,  to  be  sure.  But 
he  does  not  define 
that  support  to 
include  cases  where 
he  believes  the  media 
have  wronged  citizens. 
That,  no  doubt,  played 
a  role  in  his  decision 
to  represent  a  woman 
who  sued  the 
Minneapolis  Star 


Tribune  at  a  time  when  he,  coinciden¬ 
tally,  was  representing  the  Daily  in  a 
fight  to  prevent  the  release  of  subpoe¬ 
naed  records. 

When  Mr.  Tanick  argued  in  the  Star 
Tribune  case  tliat  Minnesota  courts 
have  not  protected  reporters  from  testi¬ 
fying  about  their  personal  observations 
of  events,  he  was  merely  using  prece¬ 
dent  to  fight  for  his  client.  He  does  not 
personally  believe  the  courts  are  right, 
but  as  a  professional,  he  has  a  duty  and 
a  responsibility  to  do  what  is  right  for 
his  client  .  What  is  really  reprehensible  is 
the  decision  of  the  Star  Tribune  not  to 
file  an  amicus  brief  in  the  Minnesota 
Daily  case  because  Mr.  Tanick  repre¬ 
sented  a  client  that  was  suing  the  Star 
Tribune.  Can  you  imagine  that  —  a 
newspaper  refuses  to  support  a  First 
Amendment  cause  because  it  is  pissed 
off  at  an  attorney? 

In  my  opinion,  Mr. Tanick  is  a  tme 
professional,  and  I  will  support  his 
actions  if  the  situation  arises  again. 

(Note:  Mr. Tanick  represented  me  in 
my  First  Amendment  and  delamation 
lawsuit  against  the  University  of 
Wisconsin-River  Falls,  which  was  settled 
out  of  court  in  April.Thanks  in  part  to 
Mr.Tanick’s  negotiation  skills,  the  uni¬ 
versity  is  paying  me  $64,(X)0  to  drop 
the  lawsuit.  Mr.Tanick’s  law  firm  and  I 
are  setting  up  a  First  Amendment  schol¬ 
arship  fund  with  a  portion  of  the 
funds.) 

David  Pierce  Demers 

Demers  is  a  visiting  professor  at  the 
University  of  Minnesota  School  of 
Journalism  and  Mass 
Communication 

Correction 

A  MARCH  16  article  gave  the  incor¬ 
rect  name  to  the  Houston-based 
syndicated  service  that  measured  read¬ 
ership  of  the  Detroit  Free  Press  and 
Detroit  News  and  compared  it  to  a  pre¬ 
strike  survey.  The  service  is  called 
International  Demographics. 

Addendum 

Bob  day  should  have  received  a 
credit  for  the  photos  that  appeared 
alongside  an  interview  with  Times 
Mirror  Co.  chairman,  president  and  CEO 
Marie  H.  Willes  (E&P,  March  30,  p.  8). 


Newspaperdom* 


50  YEARS  AGO. .  .Selection  of 
165  representatives  of  media 
to  cover  the  atomic  bomb 
tests  at  Bikini  Atoll  has  been 
announced  by  Joint  Task 
Force  One  (Operation 
Crossroads).The  first  test,  an 
air  drop,  scheduled  for  July  1 
will  be  observed  by  65  repre¬ 
sentatives  of  newspapers,  12 
still  cameramen,  seven  news¬ 
reel  men,  one  for  television, 

14  radio  broadcasters,  15  for 
wire  services  and  27  for  mag¬ 
azines.  E&P  was  to  be  repre¬ 
sented  by  Robert  U.  Brovm, 
editor. 

The  UN  Commission  on 
Human  Rights  opened  its 
meetings  in  New  York  with 
world  fieedom  of  information 
as  one  of  the  most  important 
topics  on  its  agenda.  Five  pro¬ 
posals  have  been  presented  for 
consideration  including  free¬ 
dom  of  access  to  sources  of 
news,  freedom  to  print  news 
and  information,  freedom  from 
censorship. 

From  Editor  &  Pubusher 
May  4,  1946 
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EVERY  SATURDAY  SINCE  1884 


NE  YEAR  AFTER  it  was 
formed,  New  Century  Net- 
woilt  has  named  a  permanent 
chief  operating  officer,  altered 
its  nu^iion  slightly,  and  put  its 
proOJtype  national  network 
of  local  newspaper  affiliate 
Internet  sites  online. 

Lee  deBoer,  43,  who  spent 
18  years  in  assorted  executive 
positions  with  the  cable  tele¬ 
vision  company  Home  Box 
Office  Inc.,  was  named  CEO 
of  NCN  this  week,  taking  over 
for  Peter  Winter,  vice  presi- 
dent/maiket  development  for 
Cox  Newspapers,  who  had  served  as  interim  CEO 
for  the  network’s  first  year. 

DeBoer’s  appointment  and  the  unveiling  of  the 
NCN  prototype  took  place  at  a  special  session  just 
prior  to  the  start  of  the  Newspaper  Association  of 
America’s  annual  convention  in  New  York  City  this 
week. 

DeBoer  most  recently  served  as  president  of 
Media  Futures  Inc.,  a  media  consulting  company. 
Prior  to  that,  he  was  executive  vice  president  of 
HBO  and  president  of  HBO  International.  During  his 
tenure  with  HBO,  deB^r’s  responsibilities  included 
securing  affiliates,  developing  content,  overseeing 
diversification  efforts  and  international  expansion, 
and  supervising  HBO  Enterprises,  HBO’s  program 
financing  and  worldwide  distribution  arm. 

One  of  deBoer’s  accomplishments  at 
HBO  was  the  successful 
pi(  /  launch  of 


Cinemax  as  a  separate  unit  of 
HBO  movies. 

NCN  is  an  alliance  of  nine 
of  the  nation’s  largest  news¬ 
paper  companies,  which  have 
each  pledged  $1  million  to 
support  the  start  up  of  the 
network. 

NCN  board  members  rep¬ 
resenting  the  founding  com¬ 
panies  —  Gannett,  Knight- 
Ridder,  Advance  Publications 
GVewhouse),Times  Mirror,Tri- 
bune  Co.,  Cox  Newspapers, 
Hearst  Corp.,Washington  Post 
Co.,  and  New  York  Times  Co. 
—  sat  on  the  dais  during  the  session. 

When  NCN  was  formed  a  year  ago,  one  of  its  ini¬ 
tial  goals  was  to  help  newspapers  around  the  coun¬ 
try  develop  local  online  services  that  would  eventu¬ 
ally  tie  in  to  the  network. 

With  so  many  newspapers  over  the  past  year 
starting  up  Internet  Web  sites  on  their  own,  the 
NCN  mission  has  shifted  its  focus  toward  integrating 
those  services,  putting  the  best  local  content  from 
each  online  daily  via  the  network  and  working  to 
facilitate  the  creation  of  specialty  or  niche  content, 
which  can  be  run  in  conjunction  with  targeted 
advertising. 

For  example,  if  five  or  six  of  the  online  sites  are 
located  in  different  ski  resort  states,  special  ski-ori¬ 
ented  stories  and  travel  information  can  be  put  up 
on  each  of  those  local  sites  and  national  advertisers 
can  be  solicited  to  ran  ads  targeted  to  users  of  those 
sites.  All  newspapers  involved  would  share  in  the  ad 
revenue. 

During  the  prototype  period,  soft¬ 
er  -  **  being  developed  that  will 

users  through  the  network  in 

}  ~  ^“"^gtJprder  to  divide  up  the  ad  revenue 
KKised  on  user  traffic. 

JM  Nearly  60  local  newspapers  are  par- 
I  ficipating  in  the  NCN  prototype  net- 
Owork,  which  wUl  continue  testing  until 
f  yhc  scheduled  full  launch  in  the  spring  of 
’  f  /p997. 

1 3  The  networic  is  being  touted  by  NCN  as 
i^Thc  Net  with  a  hometown  point-of-view” 
K  #Juid  can  be  accessed  at  http:/Avww.new- 

1/  ^^j^ghty  percent  of  the  participating  news- 
ftJ'T^wper  sites  are  owned  by  founding  compa- 


A/eiv  Century  Network 
appoints  permanent 
CEO;  puts  prototype 
national  network  of 
local  newspaper 
Internet  sites  online 
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^^onected 


The  NCN  prototype  gateway  pag( 
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the  network,  an  election  wiU  be 
held  to  fill  an  affiliate  seat. 

Any  newspaper  with  a  Web  site 
can  join  the  network  on  a  non¬ 
exclusive  basis,  Winter  said.  There 
will  be  an  affiliation  fee  and  each 
newspaper  can  determine  its  own 
local  pricing  charge  to  the  user. 

The  network  can  be  accessed 
either  using  the  NCN  URL  or  by 
clicking  on  the  NCN  icon  at  any 
of  the  local  newspaper  sites. 
Clicking  on  the  icon  gets  a  user 
into  the  gateway  page.  The  gate¬ 
way  page  contains  a  selection  of 
“hot  picks”  or  stories  (about  five) 
each  day  from  different  local  sites. 
Each  newspaper  in  the  network 
submits  stories  each  day  for  con¬ 
sideration  as  a  “hot  pick”  and  the 
final  selections  are  determined  by  the  network’s  edi¬ 
tor  Tom  TXirco  of  Gannett  New  Media. 

In  addition,  stories  throughout  the  sy  stem  can  be 
accessed  by  category.There  are  10  categories  which 
can  be  selected:  news,  money,  sports,  editorial,  poli¬ 
tics,  people,  kids  stuff,  travel,  fun  stuff  and  market- 
place.The  kx:alWeb  sites  can  put  up  as  many  stories 
in  these  categories  as  they  want,  and  calling  up  the 
specific  category  will  result  in  a  site-by-site  listing. 

There  is  also  a  links  page  that  lists  the  URLs  and 
e-mail  addresses  of  all  the  newspapers  on  the  net¬ 
work.  And  there  is  a  search  page  that  can  be  used  to 
call  up  information  about  a  specific  topic. 

All  the  pages  will  have  advertising  positions  and 
ad  revenue  will  be  divided  up  among  the  affiliates 
based  on  user  traffic. 

Winter  said  it  will  be  up  to  deBoer  to  validate 
how  ad  revenues  are  split.  The  current  vision  from 
the  board  is  that  NCN  will  get  a  10%  facilitation  fee, 
there  will  a  15%  commission  to  the  seller  of  the  ad 
and  the  remainder  of  the  revenue  will  be  split  by 
the  newspaper  through  which  the  user  entered  the 
network  and  by  the  newspapers  whose  sites  were 
visited. 

While  there  are  no  paid  advertisers  yet  on  the 
prototype  network,  IBM  is  running  ads  that  are 
being  used  to  track  user  movement  from  site  to  site. 

Last  year,  then-Newspaper  Association  of  America 
chairman  Charles  Brumback  hinted  that  the  NAA’s 
Newspaper  National  Network  might  be  selected  as 
the  network’s  ad  representative.  There  were  some 
rumblings  at  the  time  that  this  could  create  some 
antitrust  problems. 

Wmter  now  says  that  deBoer  will  determine  who 
eventually  sells  ads  at  the  national  level. 

When  deBoer  takes  office  on  June  1 ,  he  will  begin 
assembling  a  permanent  management  team  that  is 
expected  to  number  between  30  and  40  people  to 
oversee  technology,  finance,  marketing  and  content. 

One  of  deBoer’s  key  roles  will  also  be  to  build  the 
newspaper  affiliate  base,  a  role  in  which  he  report¬ 
edly  had  success  filling  at  HBO. 

NCN  will  be  based  in  New  York  City. 


nies.  The  other  20%  are  affiliate 
newspapers,  primarily  members 
of  PAFET,  “Partners  Affiliated  for 
Exploring  Technology.”  PAFET  is  a 
resource  consortium  of  six  news¬ 
paper  publishing  companies 
whose  mission  is  to  assist  each 
other  in  “the  development  of 
mechanisms  for  presentation  and 
marketing  information  using  new 
technologies.” 

Among  the  founding  compa¬ 
nies,  Knight-Ridder  has  1 1  papers 
in  the  network,  Hearst  has  10, 

Gannett  and  the  New  York  Times 
Co.  have  six  each,  Cox,  Hearst  and 
Advance  have  four  each,  Washing¬ 
ton  Post  Co.  has  two  and  Tribune 
Co.  has  one. 

Members  of  PAFET,  each  of 
whom  have  at  least  one  newspaper  in  the  NCN  pro¬ 
totype  network,  include  Pulitzer  Publishing  Co., 
A.H.  Belo  Corp., Central  Newspapers, Cowles  Media, 
Freedom  Communications  and  McClatchy  Newspa¬ 
pers. 

Joel  Kramer,  publisher  and  president  of  the 
Cowles-owned  Minneapolis  Star  Tribune,  is  serving 
on  the  NCN  board  on  behalf  of  PAFET.  After  the  pro¬ 
totype  period,  when  more  affiliate  newspapers  join 


Lee  deBoer,  NCN's  permanent 
chairman 


Soon  All  The  Top 
Daily  Papers 
In  The  Country 
Uill  Be  Delivered 
To  ThfifSame  Address 


To  tout  the  start  up  of  its  prototype  network,  NCN  ran 
these  full-page  ads  in  all  the  founding  companies' 
newspapers. 
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Martz  Says  NA  A 
Goals  Achieved 


NEWSPAPER  ASSOCIATION  of  America 
Uzal  Martz  told  publishers  this  week  that 
past  year,  the  oTganization  has  met  the 
he  set  out  to  accomplish,  adding  the 
is  “now  experiencing  the  full  potential 
merger  of  NAA,  the  Newspaper  Advertising 
and  the  various  marketing  organizations.” 
Among  the  goals  achieved,  Martz  said,  were  “to 
take  the  visioning  process  that  formed  NAA  to  the 
next  level,  to  tighten  our  ties  to  other  industry 
organizations  so  we  can  work  better  together  on 
common  problems  and  to  expand  our  international 


Outgoing 
chairman  says 
newspaper 
association  is  at 
peak  potential 


“I  believe  NAA's  most  critical, 
most  far-reaching 
achievement  is  its  veritable 
toolbox  overflowing  with  all 
the  tools  needed  to  help  you 
cope  with  the  rapid  pace  of 
change  affecting  everything 
we  do  in  our  business." 

—  Uzal  Martz,  outgoing 
chairman.  Newspaper 
Association  of  America 


outreach  to  fece  challenges 
that  are  increasingly  global.” 

Putting  NAA’s  recent  past 
into  a  time  line,  Martz  said, 
“1993  was  a  year  of  getting 
organized,  1994  was  a  year  of 
setting  our  directions  and  cre¬ 
ating  the  organization  to  get 
us  where  we  wanted  to  go, 
and  1995  was  when  we 
started  to  see  the  payoff.” 

The  visioning  process, 
Martz  said,  “has  done  more 
than  give  us  focus  and  direc¬ 
tion.  I  see  a  senior  staff  that 
has  become  a  truly  cross-func¬ 
tional  team,  which  has  sliced 
away  nonessential  activities 
and  pared  down  overhead.” 

Martz  cited  as  one  example 
the  decision  to  sell  the  News¬ 
paper  Center  in  Reston,  Va., 
and  move  into  leased  space. 

Martz  said  membership  is 
up  to  pre-merger  highs  and 
the  transition  to  a  new  presi¬ 
dent  and  CEO  when  John 
Sturm  succeeded  Cathleen 
Black  was  made  “without 
missing  a  beat.” 

Martz  praised  the  Newspa¬ 
per  National  Network,  succes¬ 
sor  to  the  Newspaper  Adver¬ 
tising  Bureau,  which  over  the 
past  two  years  has  brought  in 
almost  $40  million  in  new 
national  advertising  business 
to  newspapers.  He  said,  by  the 
end  of  this  year,  there’s  every’ 
indication  that  this  figure  will 
grow  to  a  total  of  $60  million. 


“This  $40  million,”  he  said,  “comes  from  precisely 
the  kinds  of  national  advertisers  that  had  for  so  long 
been  ignoring  newspapers  because  our  fragmented 
structure  made  us  simply  not  worth  the  trouble.” 

Martz  said  the  seven  newspaper  federations  now 
have  a  total  membership  of  “over  4,000,  double  our 
goal  for  all  of  fiscal  1996.” 

“I  believe  NAA’s  most  critical,  most  far-reaching 
achievement  is  its  veritable  toolbox  overflowing 
with  all  the  tools  needed  to  help  you  cope  with  the 
rapid  pace  of  change  affecting  everything  we  do  in 
our  business,”  Martz  told  publishers.  “With  NAA  at 
the  point,  we’re  meeting  change  head-on  with  new 
ways  to  package  and  deliver  advertising,  with  new 
media,  with  a  strong  presence  in  Washington,  with 
new  production  technologies,  and  with  better  prod¬ 
ucts  for  our  customers.” 


BY  TONY  CASE 


Departing  Senator 
Blasts  Press 


iOMBSHELLS  AS  to  why  Sen.  Alan  K.  Simpson 
yo.)  is  leaving  Washington  after  three  terms.  He 
he’s  simply  ready  to  do  something  else  with  his 


But  addressing  the  Newspaper  Association  of 
America  convention  this  week,  Simpson,  one  of  the 
record  13  senators  who  decided  not  to  run  for 
reelection  this  year,  couldn’t  resist  blaming  the 
press  for  forcing  his  retirement  into  the  news  pre¬ 
maturely  while  blasting  reporters  for  their  use  of 
anonymous  sources. 

Simpson  said  he  had  intended  to  announce  his 
departure  from  Congress  during  a  function  back 
home  in  Cody,Wyo.  But  a  reporter  who  learned  of 
the  senator’s  plans  through  an  utmamed  source 
broke  the  news  to  the  nation  instead. 

Calling  the  episode  “an  intrusion  of  my  privacy,” 
Simpson  told  several  hundred  newspaper  publish¬ 
ers  lunching  at  the  Waldorf-Astoria:  “One  tip  I’ve 
got  for  you  —  you’d  better  get  rid  of  anonymous 
sources  in  your  line  of  work  or  you  won’t  make  it 
much  further.  Anonymous  sources  are  bizarre.” 

The  most  salacious  details  contained  in  news  sto¬ 
ries  seem  to  always  come  from  those  who  wish  not 
to  be  identified,  Simpson  observed  —  and  the  pub- 
(See  Simpson  on  page  46) 
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Sturm  Offers  Advice 
To  Publishers 


^  E?R®RPER  ASSOCIATION  OF  America  president 
and  ::eO  John  Sturm  told  newspaper  publishers  this 
^l^wet  i  that  there  are  three  critical  areas  on  which 
^Wie^  must  focus. 

7e  must  strengthen  the  connection  with  our 
reBjfcrs.  We  must  fine  tune  our  operations.  And  we 
miB  continue  to  point  ourselves  toward  the 
future,”  Sturm  said  in  his  keynote  remarics  at  the 
annual  NAA  convention  in  New  York  City. 

“The  community  connection  is  strong,  but  it  is 
not  unbreakable,”  he  warned.  “If  we  can’t  find  a  way 
to  interest  younger  readers  in  print ...  if  we  take 
too  much  comfort  in  being 
NGWSpdpSr  the  only  game  in  town  ...  if 
we  look  at  editorial  as  some- 

Association  of  thing  to  hold  the  ads  together 

...  or  if  we  expect  advertisers 
to  line  up  to  throw  money  at 
us  . . .  we’re  going  to  come 
home  one  day  to  find  some¬ 
one  else  living  in  our  house.” 

Sturm  also  warned  publish¬ 
ers  not  to  “get  so  enamored 
with  the  future  that  we 
neglect  the  present.” 

The  present,  he  said, 
“demands  that  we  make  some 
adjustments  . . .  fine  tune  our 
basic  operations  to  get  more 
out  of  the  here  and  now.  Fix 
our  back  shops  . . .  our  con¬ 
trol  centers  —  to  give  our 
advertising  customers  better, 
more  accurate  and  reliable 
service.” 

Other  things  newspapers 
need  to  do  today,  Sturm  said, 
include  “targeting  by  distribu¬ 
tion  zones  and  ZIP  codes  for  a 
more  precise  product  for 
advertisers”  and  “digitizing  ad 
transmission  with  EDI  [elec¬ 
tronic  data  interchange]  to 
give  those  same  customers 
more  speed  and  flexibility.” 

As  for  the  future,  Sturm  said 
he  disagrees  with  those  who 
would  argue  that  the  online 
era  “will  push  the  information 
trade  lanes  away  from  news¬ 
papers.” 

“It’s  really  going  to  push 
the  world  toward  newspa¬ 


pers,”  he  said,  “because  as  information  options 
expand  and  our  competitors  become  increasingly 
fractionalized,  we  still  have  several  distinct  advan¬ 
tages.” 

Among  those  advantages,  Sturm  said,  are  that 
“newspapers  contain  more  local  information  than 
any  other  medium;  contain  information  on  demand; 
offer  daily  insight  and  perspective  on  events;  are 
low  in  cost  and  are  portable;  and  offer  credibility  in 
a  mass  medium.” 

The  “culture  of  first  choices,”  he  said,  “is  certainly 
going  to  include  new  kinds  of  links  with  our  audi¬ 
ences.  We  simply  have  to  be  there  in  the  future.” 


BY  TONY  CASE 


America 
president  and 
CEO  talks  about 
three  critical 
areas  on  which 
they  must  focus 


Local  News 
Attracts  Readers 


f’APER  READERS  ARE  much  more  interested  in 
news  than  they  are  national  and  international 
ting,  according  to  a  new  survey.  But  some  com- 
ty  leaders  maintain  that  coverage  of  their 
neighbortioods  could  be  better. 

The  Washington  Post  poll,  whose  findings  were 
released  at  the  Newspaper  Association  of  America 
convention  this  week,  revealed  that  70%  of  regular 
newspaper  readers  were  very  interested  in  local 
coverage,  whereas  only  56%  were  equally  con¬ 
cerned  with  national 
reporting  and  just  23% 
closely  followed  news 
from  abroad. 

Newspapers  emerged 
as  the  principal  source  of 
local  news  among  those 
who  routinely  read  the 
paper,  as  well.  Fifty-six  per¬ 
cent  of  respondents  said 
they  turned  to  the  news¬ 
paper  for  hometown  cov¬ 
erage,  compared  with  38%  who  got  their  local  news 
from  television  and  6%  who  listened  to  the  radio. 

And  a  recent  NAA  survey  of  editors  and  publish¬ 
ers  found  that  Americans  considered  local  news  the 
most  valued  element  of  the  newspaper,  followed  by 
obituaries,  classified  and  display  advertising,  and 
sports  coverage. 

(See  Local  News  on  page  44) 


Survey  says 
newspaper  buyers 
most  interested  in 
local  coverage,  but 
community  leaders 
maintain  it  needs 
improvement 


"The  community  connection  is 
strong,  but  it  is  not 
unbreakable." 

—  John  Sturm,  president 
and  CEO,  Newspaper 
Association  of  America 
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Dateline — 
The  Poor  House? 


SHOCKING  NUMBER  of  new  journalism  graduates 
%ill  start  out  in  the  profession  making  salaries 
litver  than  the  official  poverty  level,  according  to  a 
study. 

;^e  findings  come  from  “Winds  of  Change,”  a 
yeilHbng  study  of  the  current  state  of  journalism 
eduijiRion  and  its  implications  for  the  future.  The 
report  was  prepared  by  Betty  Medsger,  former  chair 
of  the  San  Francisco  State  University  Department  of 
Journalism.  It  was  presented  this  week  during  a 
Freedom  Forum  panel  discussion  at  the  Newspaper 
Association  of  America  convention  in  New  York. 

.  .  +  j  average,  1996  joumal- 

lyGW  StUuy  ism  graduates  can  expect  to 
,  .  make  $20,154,  according  to 

shows  a  portion  the  report.  A  number  of  those 

new  journalists  will  join  the 
of  n GW  22%  of  journalists  under  25 
,  whose  current  salaries  fall 

JOUrndllStS  will  below  the  country’s  average 

poverty  level  wage  of 

earn  below 

The  average  starting  salary 

poverty-level  of  new  journalists  is  the  low- 

^  '  est  of  any  college-educated 

WdQGS  workers  in  the  nation’s  work 

_ ^  force,  and  may  pose  troubling 

questions  for  an  industry 
searching  to  attract  the  best  and  the  brightest  stu¬ 
dents. 

A  journalism  degree  doesn’t  seem  to  help  much 
in  securing  a  high  salary.  The  study  found  that  jour¬ 
nalists  who  majored  or  minored  in  journalism  are 
more  likely  to  earn  the  lowest  salaries,  rather  than 
the  highest  salaries. 

Perhaps  not  surprisingly,  43%  of  new  journalists 
said  they  might  leave  the  profession  entirely.  Low 
pay  is  the  biggest  factor  in  the  decision  and  the  rel¬ 
atively  higher-paid  field  of  public  relations  is  cited 
most  often  as  the  likely  next  career  move. 

The  lowest  salaries  are  found  in  broadcast  jour¬ 
nalism,  and  at  weekly  and  small-circulation  daily 
newspapers.  Of  the  total  pool  of  new  journalists 
earning  less  than  $20,000  annually,  48%  work  for 
weekly  newspapers,  38%  for  small-circulation 
dailies,  and  32%  for  medium-circulation  dailies. 

The  study  noted  a  number  of  other  interesting 
trends,  namely  the  push  in  some  quarters  to  elimi¬ 
nate  journalism  as  a  distinct  and  separate  academic 
discipline  and  merge  it  into  a  generic  mass  com¬ 
munications  course  of  study. 

That  trend  runs  counter  to  news  organizations 
which  continue  to  place  a  high  value  on  journalism 


education.  The  study  found  that  among  those  who 
became  journalists  between  1984  and  1994  and 
woiked  as  journalists  in  1995,73%  had  studied  jour¬ 
nalism  at  some  level,  including  43%  who  majored  in 
journalism. 

On  campuses,  the  study  recorded  a  decline  in  the 
hiring  of  journalism  professors  with  practical  expe¬ 
rience  in  the  field.  Increasingly,  a  doctoral  degree  is 
one  of  the  most  important  factors  in  securing  a 
position  as  a  journalism  professor,  rather  than  prac¬ 
tical  expertise. 

Some  17%  of  journalism  educators  have  never 
worked  as  journalists  and  47%  have  less  than  10 
years  experience  as  journalists  in  the  profession, 
according  to  the  study. 

One  point  of  convergence  among  new  journal¬ 
ists,  newsroom  supervisors  and  journalism  educa¬ 
tors  is  the  need  to  initiate  and  sustain  continuing 
education  programs. 

While  only  a  quarter  of  journalism  education  pro¬ 
grams  currently  have  continuing-education  initia¬ 
tives  in  place,  88%  of  new  journalists  said  they 
would  benefit  from  it,  and  56%  said  they  ought  to 
be  required  by  their  employers  to  participate  in 
such  programs  on  an  ongoing  basis. 


BY  TONY  CASE 

NA  A  Goes  From 
Deficit  To  Surplus; 
Membership  Up 

NEWSPAPER  ASSOCIATION  of  America 
Kported  revenues  for  the  first  10  months  of  its  fis- 
|al  year  of  $22.3  million,  down  from  $22.4  million 
-A.  1995.  Operating  expenses  in  the  term,  ended 
March  31,  were  $22.5  million. 

But  at  the  annual  NAA  business  meeting  this 
week  in  New  York  City,  association  treasurer 
Richard  D.  Gottlieb  of  Lee  Enterprises  Inc.  said 
“extraordinary”  gains  on  investments,  amounting  to 
over  $1  million,  created  an  operating  surplus  of 
$925,000. 

This,  compared  with  last  year  at  this  time,  when 
NAA  had  a  $1.1  million  deficit  resulting  from  $1.6 
million  in  staff  buyouts. 

(See  Business  on  page  44) 
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Associated  Press 
Gets  ‘Wired’ 


A  “NEW  page  in  AP’s  history,”  president  and 
,  CEO  Louis  Boccardi  introduced  the  news  coopera¬ 
tive’s  prototype  for  an  online  service  that  will  be 
r  availalle  to  member  newspapers  later  this  year, 

fc  AP  Wire  is  a  24-hour  multimedia  site  on  the 
WotU  Wide  Web,  where  national  and  international 
news  —  complete  with  pictures,  text,  audio  and 
^deo  —  will  be  accessible  through  AP  member 
newspapers. 

Beta  testing  will  begin  over  the  next  few  months, 
and  the  service  will  be  ready  in  the  fourth  quarter 


of  this  year,  Boccardi 

AP's  Boccardi 
unveils  new 
service  at  NAA 
publishers' 
gathering 


“In  the  long  journey  from  the 
Morse  key  to  [AP  Wire]  a  few 
things  have  remained 
constant.  AP's  dedication  to 
be  responsive  to  your  needs 
and  its  dedication  to  quality 
and  reliability  in  our  news. 
Even  in  cyberspace,  those  are 
going  to  remain  our 
watchwords.” 

—  Louis  Boccardi,  president 
and  CEO,  Associated  Press 


said. 

He  added  that  rates  for  the 
Wire  have  not  been  set,  “but 
it’s  our  intention  that  they  be 
very,  very  reasonable.” 

“In  the  long  journey  from 
the  Morse  key  to  [AP  Wire]  a 
few  things  have  remained 
constant,”  Boccardi  said.  “AP’s 
dedication  to  be  responsive 
to  your  needs  and  its  dedica¬ 
tion  to  quality  and  reliability 
in  our  news.  Even  in  cyber¬ 
space,  those  are  going  to 
remain  our  watchwords.” 

In  addition  to  the  demon¬ 
stration  of  AP  Wire,  Boccardi’s 
annual  business  address 
reviewed  the  cooperative’s 
progress  over  the  past  year, 
and  touched  on  a  number  of 
new  initiatives. 

Boccardi  noted  that  AP  ful¬ 
filled  its  promise  to  eliminate 
slow-speed  news  service  to 
newspapers.  The  new  AP 
Basic  high-speed  service  is  in 
place  at  444  smaller<ircula- 
tion  dailies,  representing  29% 
of  AP’s  membership. 

Boccardi  said  that  by 
midyear,  AP  will  offer  smaller 
newspapers  the  AP  StocksEx- 
press,  a  paginated  one-third 
page  of  key  market  indexes 
and  over  100  local-interest 
stocks  from  which  newspa¬ 
pers  can  choose. 

For  all  members,  the  AP 
will  offer  a  paginated  weekly 
entertainment  page  called 
Celebrity  Hot  Sheet,  a  youth- 


oriented  feature  which  will  focus  on  young  celebri¬ 
ties. 

Paginated  pages  on  travel  and  cyberspace  are 
also  coming  in  the  months  ahead,  Boccardi  added. 

According  to  the  cooperative’s  financial  review, 
in  1995,  AP’s  revenue  totaled  $390  million,  up  from 
1994’s  $371  million.  Continuing  investments  — 
mainly  APTV  and  AP  AdSend,  lead  to  a  net  after-tax 
loss  of  $25.8  million.  Deducting  that  total  from  AP’s 
operating  account  of  $91.3  million,  left  $65.5  mil¬ 
lion  in  the  operating  account  at  the  end  of  1995. 


BY  JODI  B.  COHEN 


All  About 
AP’s  Planned 
Online  Wire 


SSOCIATED  PRESS  Wire,  the  service’s  planned 
i'eb  site  which  was  unveiled  in  prototype  at  the 
Jews  service’s  annual  meeting  this  week,  will  make 
;  of  the  current  and  up-and-coming  technology  to 
provide  a  multimedia  news  site. 

“The  page  is  set  up  in  frames  so  elements  can 
always  stay  on  the  page  without  having  to  redraw 
the  entire  page,”  said  Ruth  Gersh,  multimedia  ser¬ 
vices  editor. 

A  frame  is  an  area  statically  positioned  on  the 
page  and  it  can  contain  text,  graphics  or  both.  Cur¬ 
rently,  the  only  Web  browser  which  supports  frames 
is  the  Netscape  Navigator. 

Gersh  feels,  although  there  is  a  good  portion  of 
Americans  online  who  do  not  yet  have  frames-com-' 
patible  browsers,  it’s  not  a  problem.  Microsoft  is 
coming  out  with  a  frames-compatible  Explorer 
browser  and  all  the  online  services  offer  Netscape 
as  a  Web  browser. 

“We  wanted  to  try  and  look  ahead  in  the  tech¬ 
nology  because  it  won’t  be  in  beta  until  summer 
and  won’t  be  in  full  production  until  the  f^,”  she 
said.“So  w'e  are  trying  to  anticipate,  somewhat,  what 
the  median  technology  will  be.” 

The  page  was  designed  mostly  for  28.8  modems. 
However,  even  though  Marie  Bems,  technology  man¬ 
ager  for  multimedia  services,  says  the  site  is  proba¬ 
bly  on  the  edge  of  14.4,  a  “cyber-lite”  version  will 
(See  Wire  on  page  46) 
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New  Trio 
Joins  AP  Board 


HE  MEMBERSHIP  OF  the  Associated  Press  has 
leelected  three  incumbents  and  chosen  three  new 
executives  to  serve  on  the  AP  board. 

The  election,  held  this  week  at  the  news  coop>er- 
ative’s  annual  meeting  in  New  York  City,  is  based  on 
membership  bonds  held  by  newspapers  that  com¬ 
prise  the  AP. 

Tlie  new  executives  voted  to  serve  tlie  board  are 
Gene  Bell,  president  and  CEO  of  the  San  Diego 
Union-Tribune  and  Larry  Franklin,  president  and 
CEO  of  Harte-Hanks  Communications,  elected  as 
representative  of  the  Wichita  Falls  (Texas)  Times 
Record  News. 

The  reelected  members 
are  Judith  W.  Brown,  editor 
of  the  Herald  of  New 
Britain,  Conn.;  Stephen 
Hamblett,  chairman,  CEO 
and  publisher  of  the  Provi¬ 
dence  (R.I.)  Journal-Bul¬ 
letin-,  and  Burl  Osborne, 
publisher  and  editor  of  the 

Dallas  Morning  News. 

R.  Victor  Dix,  president  and  publisher  of  the  Daily 
Record  of  Wooster,  Ohio,  and  vice  president  of  Dix 
Communications,  was  elected  in  a  separate  contest 
to  represent  a  city  of  under-50,000  population. 

The  total  number  of  bond  votes  that  each  win¬ 
ning  nomination  received  were  as  follows:  Osborne, 
17,988;  Hamblett,  16,123;  Franklin,  14,757;  Brown, 
13,858;  BeU,  9,191,  and  Dbt,  12,631. 

Other  nominations,  and  the  respective  number  of 
bond  votes  received  by  each,  follow: 

Joe  Hladky  Ill,  president  and  publisher  of  the 
Cedar  Rapids,  Iowa,  Gazette,  9,152;  Lissa  Walls 
Vahldiek  of  the  Baytown  (Texas)  Sun,  and  vice  pres¬ 
ident  and  chief  operating  officer  of  Southern  News¬ 
papers  Inc.,  8,998;  W.  Stacey  Cowles,  publisher  of 
the  Spokane,  Wash.,  Spokesman-Review  and  vice 
president  of  Cowles  Publishing  Co.,  6,033;  Peter  A. 


Bell,  Franklin  and 
Dix  elected; 
Osborne,  Brown, 
Hamblett  reelected 


OSBORNE 


HAMBLETT 


BROWN 


Horvitz,  chairman  and  CEO  and  president  of  Horvitz 
Newspapers  and  publisher  of  the  Bellevue,  Wash., 
Journal  American,  4,880;  and  Reid  MacCluggage, 
editor  and  publisher.  New  London,  Conn.,  Day, 
2,T10. 

In  the  separate  election  for  cities  under  50,000 
population,  Fred  Paxton,  president  and  CEO  of  Pax¬ 
ton  Media  Group  and  publisher  of  the  Paducah 
(Ky.)  Sun,  received  7,982. 


Ottaway  Elected 
WPFC  Chairman 

^I^ES  H.  OTTAWAY  Jr.,  senior  vice  president  of  Wall 
Wtreet  Journal  publisher  Dow  Jones  &  Co.  Inc.  and 
mead  of  the  company’s  community  newspaper  divi- 
%w?sion,  Ottaway  Newspapers  Inc.,  was  elected  chair¬ 
man  of  the  World  Press  Freedom  Committee  at  the 
group’s  20th-year  meeting  this  week. 

He  succeeds  Harold  W.  Andersen  of  the  Omaha 
World-Herald,  who  becomes  chairman  emeritus. 


AP  Board 
Reelects  Daniels 


UK  A.  DANIELS  Jr.,  president  and  publisher  of  the 
leigh,  N.C.,  News  &  Observer  Co.,  was  reelected 
chairman  of  the  board  of  directors  of  the  Associated 
sss  this  week.  He  will  not  seek  reelection  when 
his  current  term  ends  next  April. 

Donald  E.  Newhouse,  president  of  Advance  Pub¬ 
lications  Inc.  and  the  Newark  Star-Ledger,  was 
elected  vice  chairman  and  chairman-elect. 

(See  Daniels  on  page  46) 
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BY  DOROTHY  GIOBBE 


Twister  Rips 
Newspaper  Town 


were  able  to  deliver  most  of 
the  newspapers  except  for 
about  5,000  copies,  which  the 
district  managers  picked  up 
and  delivered. 

“The  carriers  were  really 
super;  they  said  they  would 
do  whatever  they  had  to  do  to 
get  the  paper  out.  It  was 
amazing  that  they  stuck 
around,”  Brannon  said. 

“A  lot  of  places  we  couldn’t  get  to,  some  places 
were  just  a  pile  of  rubble  and  boards,”  he  added. 

On  Tuesday,  the  Times  Record  carried  10  pages  of 
storm  coverage. 

The  tornado  killed  two  people,  injured  more  than 
50  and  left  hundreds  homeless.  Fortunately,  no  one 
was  hurt  delivering  the  Times  Record.  Brannon  esti¬ 
mates  it  will  be  a  few  days  before  he  can  straighten 
out  the  impact  on  the  newspaper’s  home  delivery. 

The  Times  Record  plans  to  publish  a  limited  col¬ 
lectors  edition  that  will  include  all  of  the  storm  cov¬ 
erage  The  $2  ad-free  edition  will  be  available  at  the 
newspaper’s  office.  Half  of  the  money  from  the  sales 
will  go  to  disaster  relief  efforts  in  the  area.The  news¬ 
paper  plans  an  initial  20,000  press  run. 

“It’s  been  a  wild  week.  It  seems  like  one  thing 
after  another,”  Brannon  said.  “What  really  pulled  us 
through  is  that  everybody  did  whatever  was  neces¬ 
sary  and  everybody  pitched  in  throughout  the 
Ted  Brannon,  circulation  director,  said  carriers  whole  newspaper.” 


HOWUNG  TORNADO  ripped 
through  parts  of  western 
Aikansas  last  week,  leaving  a 
tr^  of  death  and  widespread 
det^tation  in  its  wake. 

At  ,the  newspaper  offices 
of  the  44,000-circulation 
Southwest  Times  Record  in 
Fort  Smith,  Ark.,  power  was 
knocked  out  from  the  time 
the  twister  hit  at  1 1  p.m.  Sunday  until  5:30  a.m.  the 
next  morning. 

There  was  almost  no  advance  warning  of  the  tor¬ 
nado’s  threat  and  the  first  few  copies  of  the  Times 
Record  Monday  edition  were  just  starting  to  roll  off 
the  presses  when  the  power  went  out. 

Over  the  next  several  hours  and  into  the  early 
part  of  the  morning,  the  staff  scrambled  to  publish 
an  extra  edition,  complete  with  four  pages  of  storm 
coverage. 

The  extra  edition  came  out  at  about  1  p.m.  Mon¬ 
day  and  within  hours,  information-starved  residents 
had  snatched  up  all  available  copies  from  news¬ 
stands  and  over-the<ounter  distribution  sites. 

“It’s  a  mass  of  destruction  and  the  entire  staff  put 
together  a  monumental  effort,”  said  editor  Jack 
Moseley.  “Within  the  first  24  hours  after  the  disaster, 
we  had  hundreds  and  hundreds  of  calls  from  people 
telling  us  how  much  they  appreciated  our  cover- 


Midsize 
Arkansas  daily 
copes  with  impact  of 
local  devastation 


#^T1MES  REC0RD"% 


Dawn  reveals  devastation 


Tornado  kills  2,  injures  50; 
FS,  VB  damage  in  millions 
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tneW^few  copies  of  the  Times^rcord  Monday  edition  were  ju^'^rting  to  roll  off  the  presses  when  the 
power  went  out.  Over  the  next  several  hours  and  into  the  early  part  of  the  morning,  the  staff  scrambled  to  pub¬ 
lish  an  extra  edition,  complete  with  four  pages  of  storm  coverage. 
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BY  M.L.  STEIN 


Six-day,  Free  Tab 
Making  Progress 


NEW  PALO  Alto,  Calif.,  daily 
has  survived  nearly  six 
noonths  and  its  owners 
bdieve  it  can  go  the  distance. 

TTie  newspaper  has  gone 
from  a  start  up  of  eight  pages 
to  16-20,  and  a  press  run  of 
6,600,  up  from  an  initial 
3,000.  _ 

The  Palo  Alto  Daily  News, 
a  six-day,  free  tabloid,  which  hit  the  streets  Dec.  8, 
was  bom  largely  through  an  MBA  class  project  of 
one  of  its  partners,  Dave  Danforth. 

The  News  is  owned  by  Danforth,  Jim  Pavelich 
and  Dave  Price,  who  do  everything  from  sell  ads  to 
reporting.  The  paper  also  has  an  Associated  Press 
wire,  a  syndicated  comics  page  and  a  small  classified 
section,  which  is  growing. 

Pavelich  told  E&P  the  News  has  no  outside  fund¬ 
ing,  but  he  is  confident  it  will  survive  in  upscale  Palo 
Alto,  population  about  60,000. 

Pavelich  formerly  published  a  daily  paper  in  Vail, 
Colo.,  Danforth  owned  one  in  Aspen,  and  Price  was 
an  editor  for  the  Lorain,  Ohio,  Morning  Journal. 

Danforth,  while  working  for  his  MBA  degree  at 
Stanford  University  two  years  ago,  did  a  feasibility 
study,  which  indicated  that  neighboring  Palo  Alto 
could  support  a  small  daily  newspaper,  he  said. 
Located  in  the  heart  of  the  Silicon  Valley  on  the  San 
Francisco  Peninsula,  Palo  Alto  has  not  had  a  daily 
since  the  Tribune  Co.  folded  its  Peninsula  Times 
Tribune  in  March  1993.  That  paper  mainly  served 
Palo  Alto  and  nearby  Redwood  City.  Previously,  Palo 
Alto  had  its  own  daily  for  many  years,  the  Palo  Alto 
Times. 

The  Peninsula  Times  Tribune  was  a  merger  of 
the  Redwood  City  Tribune  and  the  Palo  Alto  Times. 

Times  Tribune  circulation  dropped  from  66,000 
in  1978  to  38,000  when  it  shut  down.  Media 
observers  in  the  area  attributed  the  decline  partly  to 
the  merger,  asserting  that  the  Palo  Alto  Times  had  a 
clear  community  identity  that  was  lost  with  the 
combination. 

The  San  Jose  Merairy  News  and  the  San  Fran¬ 
cisco  Chronicle  rushed  in  to  fill  the  gap  left  by  the 
Times  Tribune  with  zoned  editions,  and  the  suc¬ 
cessful  Palo  Alto  Weekly  expanded  to  thrice  weekly. 
The  latter  is  free  for  single  copies  and  home  deliv¬ 
ery. 

Jerry  Ceppos,  executive  editor  of  the  Mercury 
which  maintains  a  news  bureau  in  downtown 
Palo  Alto,  said  his  paper’s  efforts  there  have  been 
“very  successful.” 


Palo  Alto  (Calif.)  Daily 
News  has  doubled 
circulation  since  its 
start  up.  six  months  ago 


Palo  Alto  Weekfy  publisher 
Bill  Johnson  disagreed  with 
Danforth’s  research  findings. 

“1  wish  them  well,  but  if  we 
thought  there  was  a  viable 
maritet  for  a  daily  here,  we 
would  be  publishing  one,”  he 
said.  “Fewer  than  three  house¬ 
holds  in  10  were  reading  the 
Times  Tribune^ 

Johnson  said  he  did  not  see  the  new  daily  as  a 
threat  to  his  paper,  adding,  “If  they  succeed,  it  won’t 
be  at  our  expense.” 

Ceppos  commented:  “We  regard  any  paper  in  our 
area  as  competition.” 

Meanwhile,  the  Daily  News  is  moving  ahead  with 
big  plans,  Pavelich  said.  The  trio  has  hired  two  full¬ 
time  news  staffers  and  are  interviewing  others.  Price 
and  Danforth  cover  stories  themselves  and  Pavelich 
writes  a  column. 

“We  have  no  tides,”  quipped  Danforth.  “We  are 
simply  desks  one,  two  and  three,  although  I  also 
have  volunteered  to  be  the  paper’s  mascot.” 

The  Daily  News  has  acquired  about  more  than 
100  advertisers  and  has  generally  been  well  received 
by  local  retailers,  Pavelich  said. 

The  paper  is  about  evenly  divided  between  local 
and  wire  reports,  but  Pavelich  indicated  that  will 
change  in  favor  of  home-grown  stories. 

“We  are  concentrating  on  Palo  Also  itself,”  unlike 
other  area  papers  that  also  cover  nearby  Peninsula 
communities,  Pavelich  said. 

Daily  News  distribution  is  currently  through 
business  ouUets  and  racks.  As  yet,  there  is  no  home 
delivery. 

The  paper  has  its  business  and  editorial  offices  in 
downtown  Palo  Alto  and  is  printed  commercially  in 
Livermore  in  the  East  Bay. 

Stmfbrd  women  ^In^nated  In  Final  Four/^ 


The  upstart  Palo  Alto  Daily  News 
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BY  DEBRA  GERSH  HERNANDEZ 


The  Necessity 
Of  Lobbying 


press  officer  at  the  White  House. 

Leon,  a  former  reporter,  said  she  tries  to  educate 
people  about  the  news-gathering  process  and  to 
prepare  them  for  questions  that  likely  will  be  asked. 

She  maintained  that  such  training  actually  does 
the  media  a  service,  since  the  person  involved  is 
prepared  for  the  interview. 

“When  your  reporters  talk  to  them,  it  is  a  better 
story,”  Leon  said. 

“It  is  not  a  level  playing  field,  because  the 
reporter  has  the  advantage  in  shaping  the  story.  Peo¬ 
ple  deserve  a  chance  to  level  it  and  get  their  mes¬ 
sage  across,”  Leon  remarked. 


‘OBEYING  IS  CRUCIAL  to  the  continued  economic 
well-being  of  the  newspaper  industry,  according  to 
the  president  of  a  public  affairs  firm  that  trains  peo¬ 
ple  to  do  just  that. 

Sheila  Tate,  president  of  Powell  Tate,  said  she  was 
awaretof  the  “sacred”  division  of  editorial  and  busi- 
ne^Amctions  at  newspapers,  and  noted  that  the 
people  publishers  talk  to  on  the  Hill  are  aware  of 
that,  as  well. 

“You  really  are  the  quintessential  small  business,  a 
status  that  bestows  near-sainthood  these  days,”  Tate 
told  those  at  the  recent  National  Newspaper  Associ¬ 
ation’s  government  affairs 
conference  in  Washington. 

While  letters  and  phone 
calls  to  legislators  are  effec- 
tive,Tate  said  there  is  nothing 
comparable  to  demonstrating 
one’s  commitment  as  “walk¬ 
ing  in  that  door.” 

The  most  important  thing 
when  lobbying  is  the  mes¬ 
sage,  according  to  Powell  Tate 
vice  president  Jud>'  Leon,  who 
called  it  “the  heart  of  almost 
everything  we  do.” 

In  crafting  the  message,  \^'^hich  should  contain  no 
more  than  three  main  points,  Leon  explained  that 
you  should  ask  what  you  want  to  leave  that  legisla¬ 
tor  [or  aide]  with  when  you  leave. 

It  is  also  important  to  “assume  no  knowledge,”  she 
said,  adding  that  you  should  explain  what  is  at  issue 
and  why  it  is  important  to  you  and  to  the  state  or 
district. 

Leon  also  urged  people  to  stay  “on  message,”  and 
to  employ  “message  discipline”  by  getting  back  to 
the  message  “no  matter  what.” 

“This  opportunity  is  not  a  conversation.  It’s  not  a 
casual  give-and-take,”  she  explained.  “In  a  very  short 
period  of  time,  you  need  to  hit  your  points.” 

One  tool  for  getting  back  on  message  is  a  state¬ 
ment  called  “the  bridge,”  which  Leon  described  as  a 
“transitional  tool  to  get  you  from  where  you  are  to 
where  you  want  to  be  to  deliver  those  messages.” 

Since  among  Powell  Tate’s  offerings  are  training 
sessions  for  people  who  are  going  to  be  dealing 
with  the  media,  a  questioner  wondered  what  they 
tell  them  about  the  press. 

Using  a  lot  of  video,  Tate  said  she  tries  to  show 
some  of  the  classic  techniques  used  by  reporters, 
such  as  “the  interrupter,”  who  she  described  as  Sam 
Donaldson,  and  “the  best  friend,”  a  technique  she 
said  she  was  constantly  sucked  into  when  she  was  a 


BY  DOROTHY  GIOBBE 

Ex-White  House 
Press  Secretaries 
Sound  Off 

A^NGTON  OFFICIALS  SHOULD  leak  less  infor- 
.iiMtion  to  the  media  and  newspapers  should  use 
B^er  blind  quotes,  according  to  a  former  White 
nouse  spokeswoman. 

Dee  Dee  Myers,  who  served  in  the  Clinton 
Administration  for  two  years,  also  believes  that  the 
press  “should  be  a  little  less  tough  on  organiza¬ 
tions  that  take  reasonable  steps  to  punish  [chronic] 
leakers." 

Myers  objects  to  blind  quotes  mainly  because 
“it’s  impossible  for  people  other  than  the  reporter 
to  know  the  source  of  the  story  and,  therefore, 
judge  its  credibility.” 

“And  it’s  impossible  for  anyone  other  than  the 
reporter  to  be  able  to  hold  the  leaker  accountable,” 
she  added. 

Speaking  at  the  Newspaper  Association  of  Amer¬ 
ica’s  annual  convention  in  New  York  City  this  week, 
Myers  characterized  relations  between  the  media 
and  news  makers  as  “sort  of  like  a  bad  marriage.” 

“People  are,  in  many  ways,  losing  faith  with  the 
people  who  bring  them  the  news,”  she  said.  “.Vnd 
the  relationship  between  the  news  media  and  the 
news  makers  has  broken  down  and  whatever  trust 
may  have  once  existed,  I  think,  has  been  greatly 
eroded.” 

(See  Sound  Off  on  page  46) 


It's  crucial  to 
the  economic 
well-being  of 
newspapers, 
specialist  tells 
publishers 
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Our  treasured  friend  and  colleague 


“\\i 

\\e  were 

privileged  to  syndicate 
Enna’s  column,  Out 
Oetter  yet,  we  had  the 
opportunity  to  share 
her  effervescence,  her 
infectious  laugh,  her 
deadpan  stories  and 
her  sweet  soul.  She 
captured  her  readers’ 
heads  and  ours  ns 
well.  She  will  be 
sorely  missed.'^ 

—  |ohn  McMeel,  President, 
Universal  Press  Syndicate 


h 


COMPILED  BY  IAN  E.  ANDERSON 


Gorman  will 
retain  the  title  of 
president  of  the 
pennysaver  group. 


MADELYSP. 

JESNINGS, 

retired  senior  vice 
president  of  per¬ 
sonnel  at  Gannett 
Co.  Inc.,  has  been 
elected  to  the 
Freedom  Forum 
Inc.  board  of 
trustees. 

I  Kent  professor  of  law;  RONALD 

The  Freedom  Forum  First  Amendment  i  TOWNSEND,  president  of  Gannett 
Center  at  Vanderbilt  University  in  j  Television  Group;  and  MADELYN  P. 

Nashville, Tenn.,  has  elected  three  new  i  JENNINGS,  retired  senior  vice  presi- 
board  of  trustee  members.  j  dent  of  persomiel  for  Gannett  Co.  Inc. 

They  include  DR.  JIMMY  R. 

ALLEN,  a  Baptist  minister  and  former  I  PATTI  BRECKENRIDGE,  42,  assist- 
president  of  Ae  14-niillion-member  i  ant  managing  editor  for  presentation  at 
Southern  Baptist  Convention;  JAN  j  the  Tampa  Tribune,  has  been  named 
NEVMARTH,  an  attorney  and  presi-  |  assistant  managing  editor  for  electronic 
dent  of  Paper  Chase  Farms  Inc.,  j  publishing. 

Middleburg,  Va.;  and  WILL  NORTON  She  succeeds  BILL  PREWITT,  who 

JR.,  dean  of  College  of  Journalism  and  |  is  becoming  systems  editor  at  the 
Mass  Communications  at  the  University  I  Houston  Chronicle. 
of  Nebraska-Lincoln.  i 

i  ROGER  DEVER,  assistant  circulation 
Two  nationally  known  journalists,  a  for-  |  director  at  the  Gloucester  County 
mer  university  president,  a  top  broad-  j  Times  in  Woodbury,  N.J.,  has  been 
cast  executive  and  a  retired  Gannett  I  appointed  home  delivery  manager  at 
senior  executive  have  been  elected  to  i  the  Sun-Joumal/Sunday  in  Lewiston, 
the  governing  board  of  the  Newseum,  j  Maine, 
the  nation’s  first  museum  focusing  on  i 

past,  present  and  future  news.  i  PETER  E.  (PETE)  GORMAN,  47,  a 

The  newly  elected  individuals  i  vice  president  of  Harte-Hanks  and  presi- 

include  LOUIS  D.  BOCCARDI,  presi-  j  dent  of  the  Original  Pennysaver  in 
dent  and  chief  executive  officer  of  the  j  Southern  California,  has  been  named 
Associated  Press;  ROBERT  MacNEH,  j  president  of  Harte-Hanks  Shoppers  and 
former  executive  editor  and  co-anchor  I  a  senior  vice  president  of  Harte-Hanks 
of  “The  MacNeil/Lehrer  NewsHour”  i  Communications  Inc. 
until  October  1995;  MICHAEL  L  He  succeeds  HARRY J.  BUCKEL, 

SOVERN,  president  emeritus  of  j  who  leaves  May  15  to  form  his  own 

Columbia  University  and  the  Chancellor  :  company. 


ROBERT  R. 
(RUSTY) 
STARR,  execu¬ 
tive  editor  at  the 
Gadsden  (Ala.) 
Times,  has  been  named  publisher  at  the 
Palatka,  Fla.,  Daily  News. 

He  succeeds  JOHN  NEWHOUSE, 
who  resigned. 


THERESE  BOTTOMLY  :  SALLY  CHERIEL 


LARRY  RANDA,  vice  president  of 
operations  for  LIFE  Newspapers,  Oak 
Brook,  Ill.,  has  been  elected  president  of 
Suburban  Newspapers  of  America’s 
board  of  directors. 


RONDA  L  BRAUER,  36,  senior  coun¬ 
sel  in  the  legal  department  at  the  New 
York  Times  Co.,  has  been  promoted  to 
assistant  secretary. 

Brauer  will  report  to  Laura  J.  Corwin, 
corporate  secretary  and  corporate 
counsel. 

SUSAN  KDLLE,  a  member  of  the 
New  Yoric  Times  Co.  Regional 
Newspaper  Group’s  news  and  graphics 
network,  has  been  named  editor  of  the 
news  and  graphics  networic. 


ANDY  PARKER,  education  editor  at 
the  Fort  Lauderdale  Sun-Sentinel,  has 
been  appointed  metro  south  team  lead¬ 
er  at  the  Portland  Oregonian,  directing 
the  paper’s  news  coverage  in  suburban 
Clackamas  County. 

He  succeeds  MICHAEL  ARRIETA- 
WALDEN,  who  moves  to  team  leader 
of  the  education  and  family  team. 

GWENDA  lYEIMAD,  assistant  team 
Ipader  in  metro  south,  joins  Arrieta- 
Walden  as  assistant  team  leader  on  the 
education  and  family  team. 

SALLY  CHERIEL,  leader  of  the  edu¬ 
cation  and  family  team,  becomes  leader 
of  the  health,  science  and  medicine 
team. 

She  succeeds  THERESE  BOTTOM- 

LY,  who  was  promoted  to  senior  editor 
for  spot  news. 

JILL  THOMPSON,  news  focus  edi¬ 
tor  on  the  national/intemational  team, 
was  named  an  editorial  writer. 

KATHY  NOKES,  a  copy  editor, 
replaces  Thompson  on  the 
national/intemational  team. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


Lee  Dirks  Owen  Van  Essen 

123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 
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BY  TONY  CASE 


Press  Freedom 
Still  Under  Siege 


NEWSPAPER  THAT  directly  incites  any  person  or 
rsons  to  commit  a  crime  or  offense,  if  committed, 
be  punished  as  an  accomplice  to  the  crime  or 
;nse” 

from  an  old  Soviet-styled  press  law,  that  state- 
mem  shockingly,  was  drafted  by  a  Western  firee- 
pre|[||^up,  Reporters  Sans  Frontiers  (Reporters 
Without  Borders),  as  part  of  a  European  Union- 
funded  guide  for  framers  of  press  guidelines  in  new 
democracies. 

The  proposal  also  allows  for  fines  and  imprison¬ 
ment  against  publishers  disseminating  information 
deemed  insulting  to  govern¬ 
ment  officials,  and  greatly 
restricts  the  use  of  hate 
speech  in  news  accounts, 
making  it  “virtually  impossible 
to  report  on  social  tensions,” 
Ronald  Koven  of  the  World 
Press  Freedom  Committee 
said  at  the  group’s  meeting  in 
New  York  this  week,  held  dur¬ 
ing  the  annual  Newspaper 
Association  of  America  con¬ 
vention. 

At  the  gathering,  Koven 
expressed  outrage  at  the  anti¬ 
democratic  actions  of  those 
associations  charged  with 
upholding  the  rights  of 
reporters  and  news  organizations. 

He  singled  out  Paris-based  RSF,  London’s  Article  19 
group  and  the  World  Association  of  Press  Councils, 
as  well  as  the  United  Nations  Educational,  Scientific 
and  Cultural  Organization.  Although  UNESCO  Direc¬ 
tor  General  Federico  Mayor  has  been  a  vocal 
defender  of  the  press,  concerns  persist. With  Mayor’s 
term  ending  next  year,  some  fret  that  his  successor 
won’t  hold  journalistic  freedom  so  dear. 

“There  is  a  new  specter  haunting  Europe  and  the 
world  as  a  whole  —  that  of  press  controls,”  Koven 
said.  “Now  that  the  Cold  War  is  over,  the  threat 
comes  not  from  the  Soviet  Union,  but  from  within 
democratic  institutions  —  the  Council  of  Europe, 
the  European  Union  —  and  from  some  nongovern¬ 
mental  organizations  dedicated  to  free  speech  and 
press  freedom.” 

The  Reston,  Va.-based  WPFC  —  representing  35 
affiliates,  including  the  NAA,  American  Society  of 
Newspaper  Editors  and  Society  of  Professional  Jour¬ 
nalists  —  is  in  its  twentieth  year  of  aggressively  pro¬ 
moting  press  freedom  the  worid  over:  railing  at 
every  turn  against  press  restrictions,  sponsoring 


/4s  democracy 
flourishes 
worldwide,  so  do 
restraints  on  the 
news  media  — 
and  controls  come 
from  the  most 
unexpected  sources 


training  programs  and  providing  literature  in  scores 
of  languages,  such  as  the  just-published.  French-lan¬ 
guage  edition  of  the  Handbook  for  African  Jour¬ 
nalists.  Even  so,  journalists  in  the  most  democratic 
of  nations  —  Britain,  France,  Germany,  Spain  —  have 
been  threatened  with  governmental  intervention  in 
recent  times,  Koven  pointed  out. 

He  wonders  about  the  message  that  sends  would- 
be  oppressors  of  newspeople. 

“When  authoritarians  in  Croatia,  Slovakia  and  Rus¬ 
sia  hear  that  kind  of  talk,  who  can  wonder  that  they 
feel  they  have  no  need  to  refrain  from  such  ideas 
that  come  in  western  context?”  he  said. 

Article  19  arranged  a  recent  South-African  confab 
of  35  legal  experts  —  none  of  them  journalists  —  to 
draft  the  “Johannesburg  Principles  on  Freedom  of 
Expression  and  National  Security.” 

The  purpose  of 
the  activity,  Koven 
explained,  was  to 
narrow  down  the 
national-security 
pretext  limiting 
the  free  flow  of 
information  and 
ideas.  But  what 
resulted,  he  regret¬ 
ted,  was  a  “double- 
edged  document 
that  gives  a  dicta¬ 
tor  the  blueprint 
he  needs  to  put 
national  security 
within  what  the 
Article  19  group 
considers  to  be 
acceptable  terms.” 

Far  firom  an  aca¬ 
demic  exercise.  Arti¬ 
cle  19  succeeded  in 
getting  the  United 
Nations  Human 
Rights  Commission 
to  take  note  of  its 
proposal,  Koven 
reported. 

While  he  praised 
groups  such  as  RSF 
and  Article  19  for 
defending  victims 
of  press  abuses  in 
(See  Siege 
on  page  45) 


-  CALL  FOR  APPLICATIONS  - 


Become  a  Knight  Fellow! 

Reporting  The  Knight  Interna- 

Writing  tional  Press  Fellowship 

Editing  Prog  ram  is  open  for  appli- 

Publication  cations  from  U.S.  news  me- 

Design  dia  professionals  to  assist 

Preixess  the  developing  independent 

press  worldwide.  Individu- 
Relevant  als  with  expertise  in  a  broad 

range  of  press  disciplines 
of-the-art  encouraged  to  apply, 

technology  Fellowships  last  up  to  nine 

Circulation  months  and  include  trans- 

Advertising  portation,  living  expenses 

Marketing  and  and  a  modest  honorarium. 

Promotion  -jy,g  fellowships  are  spon- 

Management  sored  by  the  John  S.  and 

Pressroom  James  L.  Knight  Founda- 

Operations  ^jon  and  administered  by 

Broadcast  the  International  Center  for 

Production  Journalists  (ICFJ). 

>•••••••••••••••••• 

Next  Application  deadline: 
June  15, 1996 


For  informaLon  plea.ss.  write  or  fax: 

ICFJ 

1  61  6  H  Street,  NW  •  3rd  Floor 
Washington,  DC  20006 
Fax:  (202)  737-0530 
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CIRCULATION 


BY  M.L.  STEIN 


Carrier  Ruled 
To  Be  Employee 


IN  A  DECISION  contrary  to  a  series  of  news¬ 
paper  victories  on  the  issue,  the  Nebraska 
Supreme  Court  has  ruled  that  a  carrier,  badly 
injured  on  the  job,  was  an  employee  and 
thereby  entitled  to  woricers’  compensation. 
The  court  decided  in  favor  of  the  victim  despite 
the  newspaper’s  carrier  handbook  that  states  the 
carrier  is  “not  an  employee  of  the  paper  but  an 
independent  contract  merchant.” 

The  trial  court  and  the  Supreme  Court  used  the 
handbook  as  evidence  that  the  carrier  was  actually 
employed  by  the  paper.  An  attorney  for  the 

Nebraska  Press  Association  in 
the  proceeding  said  the  deci¬ 
sion  is  likely  to  be  cited  by 
plaintiffs  in  similar  cases. 

The  suit,  which  goes  back 
to  1991,  pits  the  Fremont 
Tribune  against  Jennifer 
Larson,  a  youth  carrier,  who 
suffered  permanent  injuries 
when  she  was  struck  by  a 
car  while  delivering  papers 
on  her  bike.The  girl,  actually  a  substitute  for  the 
carrier  who  originally  contracted  with  the 
Tribune,  is  reportedly  in  a  “vegetative  state.” 

A  trial  judge  for  the  Workers’  Compensation 
Court  found  that  Larson  was  an  employee  of  the 
newspaper  company  and  awarded  compensation 
benefits.  A  three-judge  Workers’  Compensation 
review  reversed  the  trial  judge,  but  the  Nebraska 
Court  of  Appeals  overturned  the  review  panel’s 
finding. 

The  Supreme  Court  upheld  the  trial  judge’s  con¬ 
clusion  that  although  the  carrier  handbook 
referred  to  carriers  as  independent  contractors  and 
“merely  subscribers  of  the  newspaper,”  it  was 
“undisputed  that  the  Tribune  maintained  control 
of  the  routes,  the  delivery  times,  and  the  cost  of 
the  paper  to  the  carriers  and  customers.” 

The  handbook  also  instructed  carriers  to  intro¬ 
duce  themselves  as  being  “from  the  Tribune? 

Moreover,  the  trial  judge  noted,  the  1 1,000-circu¬ 
lation  Tribune  accepted  complaints,  gave  direc¬ 
tions  to  carriers  on  complaint  forms,  told  them 
when  to  collect  and  instructed  them  on  how  to 
bundle  papers  and  deliver  their  routes  alone. 

The  Tribune  argued  that  some  control  was  nec¬ 
essary  to  assure  performance  of  the  contract,  but 
that  it  did  not  exercise  a  large  amount  of  supervi¬ 
sion  over  carriers,  demanding  only  that  they  deliver 
their  papers  and  pay  their  bills  on  time. 


\ebraska 
Supreme  Cout't 
says  injured 
youth  entitled 
to  workers' 
compensation 


The  trial  judge  also  pointed  out  that  the  carriers’ 
routes  were  their  only  source  of  income  and  that 
the  Tribune  conceded  that  carriers  were  an  inte¬ 
gral  part  of  its  newspaper  delivery  system,  account¬ 
ing  for  64%  of  its  circulation. 

The  original  carrier  on  Larson’s  route,’Valerie 
Bauner,  notified  her  customers  and  the  Tribune 
that  she  would  be  sharing  the  route  with  Larson,  a 
move  that  brought  no  objection  from  the  newspa¬ 
per,  the  judge  observed. 

The  Supreme  Court  agreed  with  the  trial  judge’s 
determination  that  in  Larson’s  favor  was  the  fact 
that  she  delivered  papers  on  a  “continuous  basis, 
not  for  a  particular  terminable  job.” 

The  justices  also  affirmed  an  appellate  court 
award  of  $15,000  in  attorneys’  fees  to  the  plaintiff. 

Nashville  attorney  L.  Michael  Zinser,  an  amicus 
curiae  for  NPA  and  the  Nebraska  Daily  Publishers 
Association  in  the  case,  termed  the  Supreme  Court 
ruling  “unfortunate”  and  possibb  precedent-setting. 

Zinser  warned,  however,  that  detailed  instruc¬ 
tions  in  carrier  handbooks  “can  look  like  control 
and  in  this  case  the  Supreme  Court  agreed  with 
the  Appeals  Court  that  these  instructions  amount¬ 
ed  to  an  exercise  of  control  greater  than  that  need¬ 
ed  to  merely  insure  the  end  result  of  a  delivered 
newspaper.” 

The  lawyer  noted  that  the  Tribune  handbook 
specified  delivery  deadline,  collection  procedure, 
banding  of  papers  and  bagging  them  for  rain,  plac¬ 
ing  papers  where  the  subscriber  wanted  them,  and 
also  held  contractors  responsible  for  finding  the 
reason  for  stops. 

Also  working  against  the  Tribune  were  its  con¬ 
cession  that  carriers  were  an  integral  part  of  its 
business  and  its  instruction  that  the  youngsters 
announce  themselves  as  being  from  the  paper  and 
“look  their  best,”  according  to  Zinser. 

“Even  though  the  independent  contractor  agree¬ 
ment  was  clearly  intended  to  create  an  indepen¬ 
dent  contractor  relationship,  its  terms  were  not 
controlling  in  determining  whether  carriers  were 
independent  contractors,”  he  added. 

Zinser  opined  that  the  “emotional  facts”  of  the 
case  caused  the  court  to  “ignore  the  law.” 

“The  facts,  as  tragic  as  they  are,  do  not  excuse 
the  failure  to  apply  the  law  and  find  an  indepen¬ 
dent  contractor  status,”  Zinser  commented. 

In  recent  years,  newspapers  have  won  a  number 
of  woikers’  compensation  cases  involving  carriers. 
The  Tribune  has  filed  a  motion  for  reconsideration 
by  the  Nebraska  Supreme  Court. 
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BY  M.L.  STEIN 


Shutdown  In 
San  Francisco? 


HE  LQNG-rumored  demise  of 
the  San  Francisco  Examiner 
could  take  place  in  “about  a 
week,”  the  San  Jose  Mercury 
\eu’s  reported  in  its  April  27 
issue. 

According  to  the  story  by 
San  Franciscobased  staff  writer 
Miranda  Ewell,  a  deal  has  been 
cut  to  shut  down  Hearst’s 
afternoon  Examiner  and  meige 
it  with  the  morning  San  Fran¬ 
cisco  Chronicle,  which  is 
owned  by  descendants  of  the 
Michel  deYoung  family. 

The  two  papers,  which 
have  a  joint  operating  agree¬ 
ment  that  extends  to  2005, 
have  been  losing  circulation,  particularly  the  Exam¬ 
iner.  They  publish  a  joint  Sunday  edition  with  a  cir¬ 
culation  of  over  600,000,  but  the  Chronicle,  with  a 
daily  circulation  of  over  a  half  million,  far  outreaches 
the  Examiner,  whicli  sells  roughly  110,000  copies. 


mostly  in  street  sales. 

Reports  of  folding  the 
Examiner  have  been  met 
with  denials  or  a  “no  com¬ 
ment”  in  past  weeks. 

John  Sias,  CEO  of  the 
Chronicle  Publishing  Co., 
declined  to  comment  to  E&P 
on  a  previous  Mercury  News 
story  of  an  impending  merger 
of  the  two  papers. 

Another  Chronicle  execu¬ 
tive,  who  requested  anony¬ 
mity,  said  there  was  no  basis 
to  the  reports,  adding,  “It’s 
not  going  to  happen.” 

A  Chronicle  newsroom 
staffer  told  E&R  “Some  peo¬ 
ple  around  here  are  making  a  joke  of  the  Mercury 
News  story,  but  others  are  taking  it  real  seriously.” 

A  Hearst  executive  said  only  that, “We’ve  been  try¬ 
ing  to  resolve  the  situation  in  San  Francisco  for  some 
(See  Shutdown  on  page  46) 


Rumor  surfaces 
that  Hearst  will  close 
the  Examiner  and  run 
the  Chronicle,  with 
input  from  the  deYoung 
family  which  would 
hold  a  65% 
ownership  stake 


NEED  INFORMAnON 
ABOUT  INSURANCE? 


If  your  question  is  about  insurance  for  space 
shuttles,  oil  refineries,  ships  or  planes, 
we  can't  help. 

But  if  it's  about  personal  insurance,  we  can. 
When  it  comes  to  insuring  automobiles, 
homes,  and  small  boats,  we're  the  largest 
in  the  business.  We're  also  among  the 
biggest  writers  of  individual  life  and  health 
insurance. 

Next  time  you  have  a  question  about  personal 
insurance,  call  one  of  these  numbers. 


State  Farm  Insurance 
Home  Office:  Bloomington, 


A 
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ADVERTISING/PROMOTION 


BY  LAURA  REINA 


The  Classified 
Ad  Challenge 


Is  THERE  A  future  for  newspaper  classifieds? 
The  answer  is  “yes”  —  that  is,  if  newspapers 
act  now  to  keep  up  with  the  times,  and 
work  to  change  current  trends. 

“Classified  in  Crisis;  Challenges  and 
Opportunities,”  a  presentation  by  Gregg  Jones,  co¬ 
publisher  of  the  Greeneville  (Tenn.)  Sun\  Tony 
Marsella,  NAA’s  vice  president  of  classified  advertis¬ 
ing;  and  Sandy  Lohr,  advertising  director  of  the 
Trenton,  N.J.,  Times  at  this  week’s  Newspaper 
Association  of  America  convention  in  New  York, 
gave  the  good  news  and  the  bad  news  regarding 
newspaper  classifieds.  The 
presentation  was  based  on 
nearly  a  year  of  research  con¬ 
ducted  by  the  NAA’s 
Classified  Task  Force,  along 
with  the  market  and  business 
analysis  department 


Meivspaper 
publishers 
warned  that  if 
sleps  are  not 
taken  to 
preserve  the 
classified  ad 
base,  it  could 
be  Iffst  to 
competitors 


Many  classified  advertisers,  coping  with  corpo¬ 
rate  downsizing  and  the  loss  of  jobs,  are  struggling 
to  survive,  yet  newspapers  continue  to  raise  rates, 
expecting  advertisers  to  pay,  Lohr  said.  How  to 
keep  these  advertisers  in  the  paper  is  now  the 
challenge. 

The  good  news:  Right  now,  newspapers  have 
the  bulk  of  the  classified  ad  revenue  share.  As  a 
matter  of  fact,  the  newspaper  industry  had  its  best 
classified  ad  revenue  year  ever  in  1995. 

Yet,  the  future  doesn’t  look  quite  so  bright.  How 
can  newspapers  maintain  and  expand  their  classi¬ 
fied  base?  The  speakers  high¬ 
lighted  the  current  situation  fQ  gfQp 
and  offered  some  solutions  . 

in  the  three  key  classified  CfDStOfl  Oj  CU 

categories:  automotive,  advertising, 

recruitment,  and  real  estate. 


THE  BAD  NEWS 

First,  the  bad  news:  Right 
now,  newspaper  classified  is 
in  a  crisis  —  times  are  chang¬ 
ing,  and  time  is  no  longer  on 
the  side  of  newspapers. 

“New  players  take  share 
from  us,  every  day,  every 
hour,  every  minute,”  said  Marsella. 

Competitors  are  beating  the  clock  with  more 
information  that  reaches  more  buyers,  cheaper  and 
faster  than  ever  before. 

“If  you  think  newspapers  have  a  monopwly  on 
classified,  you’re  wrong,”  stated  Marsella. 

Classified  advertising  currently  represents  the 
newspaper  industry’s  most  profitable  segment, 
adding  up  to  $13  billion  in  aimual  revenue,  mak¬ 
ing  it  the  most  critical  piece  of  the  pie.  Today, 
most  newspapers  get  over  37%  of  their  ad  rev¬ 
enues  from  classifieds,  and  for  many  newspapers, 
50%  or  more  advertising  revenue  comes  from  clas¬ 
sifieds.  Yet,  comp>etitors  are  eating  away  at  newspa- 
p>ers’  profits,  explained  Lohr. 

The  current  average  profit  margins  for  newspa- 
pjers  is  14%.  A  25%  loss  in  classified  revenue 
would  reduce  that  figure  to  only  9%.  Failing  to  do 
something  about  this  crisis  could  result  in  a  50% 
decrease  in  classified  revenues,  and  profit  margins 
could  collapse  to  only  3%  in  merely  five  years,  said 
Lohr. 

“We’ve  allowed  this  to  happ>en.  We’ve  ignored 
what  advertisers  want  and  need,”  stated  Lohr. 
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AUTOMOTIVE  follow  three  I 

Today’s  consiuners  are  in  .  ^  • 

the  driver’s  seat,  and  they’re  StepS.  inveSt  I 
driving  used  cars.  Forty-four  marketing,  U 
million  used  cars  were  sold  ^  , 

in  1995  —  late-model,  low-  technology,  (a 
mileage,  used  vehicles  sold  nOW 

by  franchise  and  indepen¬ 
dent  dealers  are  the  driving  force  behind  auto 
sales.  People  are  keeping  their  cars  longer,  and  the 
used  car  market  is  expected  to  grow  for  the  next 
few  years. 

Unfortunately  for  newspapers,  also  growing  is  a 
proliferation  of  niche  automotive  papers  contain¬ 
ing  used  car  classifieds.These  magazines  are  given 
away  on  racks  in  the  lobbies  of  chain  stores  and 
supermarkets  around  the  country. 

Unlike  the  used  car  market,  the  new  car  market 
will  be  flat  for  the  next  few  years.  As  the  new  car 
market  consolidates,  the  dealer’s  ability  to  set 
wholesale  and  retail  prices  is  adversely  affected. 
This,  in  turn,  adversely  affects  profits,  and  limits 
how  much  franchises  can  advertise. 

Manufacturers  are  also  giving  dealers  incentives 
to  spend  more  money  on  TV  advertising.  And 
because  of  lower  costs,  dealers  are  turning  to 
cable  TV,  direct  mail,  and  the  auto  papers. 

On  top  of  that,  30%  of  all  new  car  sales  are  actu¬ 
ally  leases,  and  to  renew  a  lease,  the  dealer  can  go 
directly  to  the  customer,  without  sp)ending  any¬ 
thing  on  advertising. 

During  its  research,  the  NAA  spx)ke  with  dealers 
and  dealer  associations  to  learn  why  this  group  is 
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ADVERTISING/PROMOTiON 


unhappy  with  newspaper  classified 
advertising.  What  the  survey  found: 

They  feel  newspapers  set  unrealistic 
rates,  offer  no  special  rate  packages, 
aren’t  willing  to  negbtiate,  don’t  offer 
enough  value-added  merchandising,  and 
are  experiencing  a  decline  in  circula¬ 
tion. 

RECRUITMENT 

Temporary  woric  force  agencies  have 
become  the  largest  advertiser  in  this 
category,  spending  more  than  half  of  all 
recruiting  dollars.  Newspapers  get  only 
35%  of  this. 

Why  the  growth  in  temp  agency  clas¬ 
sified  ads?  Since  the  business  climate 
today  is  in  a  state  of  flux,  companies 
have  reduced  staff  size,  and  that  stafiing 
needs  to  be  increased,  temps  can  be 
moved  into  full-time  jobs. 

Companies  are  also  searching  for 
employees  via  electronic  classifieds,  and 
most  of  the  dollars  used  for  this  come 
out  of  the  newspaper  budget. 

Newspapers  need  to  build  an  indus¬ 
try  database  to  help  companies  search 
for  local  and  national  job  candidates. 

The  Mesa  (Ariz.)  Tribune  has  had 
success  with  a  back-to-the-basics  strate¬ 
gy  in  recruitment  advertising.  The  pap)er 
raised  its  credit  limit  for  advertisers,  tar¬ 
geted  lower-level,  entry-level  job  ads  — 
carving  a  niche  for  itself,  trained  its  sales 
staff  to  develop  mid-size  and  larger 
employers  over  time,  and  took  time  to 
reexamine  its  market.  As  a  result,  the 
paper’s  classified  linage  doubled,  and 
revenue  increased  70%. 

REAL  ESTATE 

Realtors  have  always  been  strong 
newspaper  classified  advertisers. 
Consumers  have  been  conditioned  to 
shop  for  homes  through  newspapers, 
which  benefits  newspapers  right  now. 
Still,  the  real  estate  market  is  flat,  and 
any  drop  in  housing  values  will  hurt 
newspapers. 

New’spapers  have  lost  $1  billion  in 
ad  revenues  in  the  apartment  rental  cat¬ 
egory.  One-third  of  all  rental  linage  has 
di.sappeared  in  the  last  seven  years.  This 
is  because  apartment  managers  have 
found  other  places  to  advertise  that 
cost  less  and  provide  more. 

Also,  fundamental  changes  in  the  real 
estate  industry  have  opened  doors  even 
wider  for  other  media.  Advertising 
expenditures  have  turned  from  broker¬ 
age  firms  to  individual  agents,  and 
agents  prefer  low<ost  niche  publica¬ 


tions  and  online  advertising.  There’s 
also  an  increase  of  agents  promoting 
themselves,  primarily  with  direct  mail 
or  home  shopping  guides. 

What  problems  do  Realtors  have 
with  newspapers?  In  a  word;  communi¬ 
cation  —  newspapers  don’t  act  like 
partners  or  offer  services.  They  just  take 
the  money  and  run. 

The  Washington  Times  has  had  suc¬ 
cess  with  its  Friday  Home  Guide, 
which  is  a  four-year-old,  well-distributed, 
subscription-based  product.The  guide 
started  off  as  a  paper,  then  became  a 
radio  show,  and  then  a  TV  show.  It’s  dis¬ 
tributed  free  to  Realtors,  and  is  available 
at  free-standing  newspaper  boxes  and  in 
supermaricets. 

Newspapers  can  meet  and  beat  these 
challenges,  the  speakers  stressed.  The 
industry  still  has  advantages.  For  exam¬ 
ple,  newspapers  are  in  the  best  market 
position  to  reach  and  understand  con¬ 
sumers.  Newspapers  already  have  rela¬ 
tionships  with  and  the  trust  of  advertis¬ 
ers,  and  have  strong  resources  and  skills. 

To  stop  the  erosion  of  classified 
advertising,  newspapers  must  follow 
three  basic  steps:  invest  in  maiketing, 
utilize  technology,  and  act  now. 

When  investing  in  marketing,  the 
industry  must  listen  to  its  salespeople 
and  advertisers,  and  must  get  into  the 
mind  of  consumers.  The  industry  must 
develop  new  products,  understand 
advertisers,  and  form  alliances. 

Technology  will  radically  change  the 
maricetplace.  Technology  can  be  used  to 
leverage  the  value  of  newspapers.  By 
using  technology  in  the  process,  news¬ 
papers  can  cut  down  on  time  and 
errors. 

Another  year 
of  ad  growth 

The  newspaper  industry  saw  its 
26th  near-consecutive  year  of  adver¬ 
tising  growth,  broken  only  by  the  ad 
recession  of  1990  and  1991,  the 
Newspaper  Association  of  America  said 
in  a  news  release  at  its  convention  this 
week. 

“All  signs  point  to  a  very  healthy  1996 
and  good  news  for  1997,”  said  John  E 
Sturm,  NAA  president  and  CEO. 

“Our  core  ink-on-paper  product  is  as 
healthy  and  profitable  as  it  has  ever 
been,”  he  added.  “Also,  newspapers  saw 
the  potential  of  investing  in  new  media 
ventures  early  on  and  are  beginning  to 


get  traction  in  this  exciting  new  world.” 

Newspapers  continued  to  dominate 
advertising  share  in  1S>95,  with  22.4%  of 
all  advertising,  NAA  reported.They  were 
followed  by  broadcast  TV  and  direct 
mail,  with  20.4%  each;  radio,  with  7%; 
and  magazines,  with  5.4%. 

Spending  on  newspaper  advertising 
last  year  rose  6%  over  1994  levels,  and 
the  outlook  for  1996  is  solid,  with  news¬ 
paper  ad  expenditures  expected  to 
reach  $48  billion  by  year’s  end,  accord¬ 
ing  to  Miles  Groves,  NAA  vice  president 
of  market  and  business  analysis  and 
chief  economist. 

Groves  predicted  a  5.8%  to  6.2% 
growth  in  ad  spending  for  the  1996- 
1S>97  term. 

NAA  also  touted  the  overall  growth  in 
revenues  among  the  largest  publicly 
traded  newspaper  concerns,  promising 
readership  figures  among  consumers  in 
their  teens  and  twenties,  the  subsiding 
slide  in  the  numher  of  U.S.  dailies,  the 
proliferation  of  newspaper  online  prod¬ 
ucts,  and  the  softening  price  of 
newsprint. 

These  and  other  findings  can  be 
found  in  an  NAA  booklet,  “1996  Facts 
About  Newspapers,”  which  was  distrib¬ 
uted  at  the  convention  and  is  available 
through  the  NAA  in  Reston,Va. 

USA  Weekend 
wins  Unity  Award 

SA  WEEKEND  MAGAZINE  won  a 
Unity  Award,  in  the  Reporting  of 
Educadon  Series  category,  for  an  Aug.  18- 
20  story  on  teens  and  prejudice. 

The  43rd  annual  Unity  Awards  were 
given  by  Lincoln  University  of  Missouri. 

N.Y.  Times  Co. 
to  measure  ads 
for  fiscal  year 

TO  MAKE  ’TEAR-to-year  comparisons 
easier,  the  New  York  Times  Co.  will 
now  report  advertising  volume  on  a  fis¬ 
cal  basis  rather  than  a  calendar  basis. 

Ad  volume  results  were  as  follows:  the 
New  York  Times  was  down  5.3%  in 
March,  and  down  4.4%  for  the  three 
months;  tlie  Boston  Globe  was  up  .  1%  in 
March,  and  down  2.4%  for  the  thiee 
months;  and  the  Regional  Newspaper 
Group  was  down  2.3%  in  March,  and 
down  1.6%  for  the  three  months. 
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Knight-Ridder 
Settles  Suit 


AUBEL  lawsuit  involving  a  $24  mil- 
Uon  judgment  against  the 
Philadelphia  Inquirer,  has  been  set¬ 
tled. 

The  case  was  originally  filed  against 
the  newspaper  in  1973  by  Philadelphia  attorney 
Richard  A.  Sprague. 

Lawyers  for  the  Inquirer  and  Sprague  declined 
to  provide  details  of  the  settlement,  citing  a  confi¬ 
dentiality  agreement. 

“I’m  pleased  that  finally,  nearly  23  years  to  the 
day  after  I  filed  my  suit,  we’ve  been  able  to  settle 
this  matter,”  Sprague  said  in  a 
statement.  “From  the  begin¬ 
ning,  I  felt  very  strongly 
about  my  case,  and  I  feel  no 
differently  today,  but  it’s  time 
for  all  of  us  to  get  on  with 
our  lives.” 

Inquirer  publisher  Robert 
J.  Hall  also  issued  a  statement 
in  which  he  said,  “We,  too, 
are  pleased  about  the  resolution  of  this  case  .... 
Closing  the  book  now  on  more  proceedings  seems 
like  a  sensible  thing  to  do.  It’s  been  a  long  time 
since  the  1970s  and  it’s  time  to  move  on.” 

The  case,  which  has  made  its  way  through  the 
Pennsylvania  appellate  courts,  involves  a  $24  mil¬ 
lion  libel  judgment  against  the  newspaper. 

Sprague  filed  suit  after  the  Inquirer  published  a 
series  which  raised  questions  about  the  former 
prosecutor’s  conduct  in  a  1963  murder  investiga¬ 
tion  involving  the  son  of  a  former  state  police  com¬ 
missioner. 

In  1983,  a  Common  Pleas  Court  jury  sided  with 
Sprague  and  awarded  him  $4.5  million  in  damages, 
but  the  Inquirer  was  granted  a  new  trial  by 
Pennsylvania  appellate  courts. 

The  decision  to  grant  the  newspaper  a  new  trial 
came  partly  because  reporters  were  prohibited 
from  invoking  the  state’s  shield  law  during  the 
original  trial. 

Lawyers  for  the  Inquirer  chose  not  to  present 
certain  evidence  involving  confidential  sources, 
rather  than  divulge  those  sources.  Philadelphia 
Common  Pleas  Court  Judge  Charles  A.  Lord,  who 
presided  at  the  original  trial,  insisted  on  disclosure 
of  the  sources,  but  reporters  continued  to  invoke 
the  shield  law. 

The  judge  ruled  that  the  shield  law  did  not 
apply  and  excluded  all  testimony  about  the  infor¬ 
mation  gleaned  from  unnamed  sources. 


/Vf>  details 
released  in 
agreement  an 
2^-year-ald 
libel  case 


In  a  1985  interview  with  E&P,  Sprague’s  attor¬ 
ney,  James  E.  Beasley,  said  that  libel  suits  are  “the 
healthiest  thing  newspapers  can  expect  to  get. 

Libel  suits  make  an  editor  think  twice  before  he 
defames  someone.  They’re  a  search  for  truth  that 
serves  society.” 

At  the  second  trial  in  1S>90,  a  jury  again  found 
for  Sprague,  and  awarded  him  $34  million  in  com¬ 
pensatory  and  punitive  damages.  At  the  time,  the 
award  was  the  largest  judgment  ever  rendered  in  a 
libel  lawsuit  in  the  United  States. 

The  award  later  was  reduced  to  $24  million  by 
the  Pennsylvania  Superior  Court,  but  last  January, 
the  state  Supreme  Court  refused  to  review  the 
case,  leaving  the  newspaper  no  option  other  than 
the  U.S.  Supreme  Court. 

If  the  Supreme  Court  had  refused  to  hear  the 
case,  the  Inquirer  would  have  had  to  begin  pay¬ 
ment  to  Sprague  on  the  $24  million  damage  award. 

Philadelphia  Newspapers  Inc.  said  the  settlement 
would  have  no  impact  on  the  company’s  earnings. 

—  Dorothy  Giobbe 


Paper,  Reporter 
Come  To  Terms 

The  BURUNGTON  (VT.)  Free  Press  has  reached 
an  out-of-court  settlement  with  a  former 
employee,  a  few  days  before  the  case  was  scheduled 
to  go  to  a  jury. 

Lawyers  for  the  Free  Press  and  its  parent  Gannett 
Co.,  said  details  of  the  settlement  could  not  be  dis¬ 
closed  because  of  a  confidentiality  agreement 
between  the  parties. 

“I  feel  the  principle  I  stood  up  for,  which  was  you 
can’t  fire  a  journalist  for  getting  the  story  right,  need¬ 
ed  to  be  made,”  PaulTeetor,  a  former  reporter  for  the 
Free  Press,  told  the  Associated  Press  after  the  settle¬ 
ment  was  announced.  Gannett  Co.  lawyers  declined 
to  comment  on  the  arrangement. 

The  settlement  stems  fromTeetor’s  1993  lawsuit 
filed  against  the  newspaper.  CE&P  July  10,  1993, 
p.  12). 

The  reporter  was  fired  after  his  editors  claimed 
that  he  was  a  problem  employee  with  a  string  of 
inaccuracies  in  his  reporting.  Specifically,  they 
claimed,  he  misrepresented  events  at  a  city  forum 
on  racism  in  an  article  that  ran  in  the  Free  Press. 
According  to  Teetor’s  article,  at  the  forum,  an 
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African-American  woman  “brandished”  a 
cane  while  describing  an  instance  of 
racism. 

The  article  also  stated  that  a  white 
woman  was  cut  off  from  speaking  at  the 
largely  black  function. 

Teetor’s  editors  found  fault  with  the 
tone  of  his  article,  saying  it  “failed  to 
meet  our  standards  of  fairness,  accuracy 
and  completeness.” 

A  correction  ran  in  the  Free  Press  the 
next  day,  stating  that  the  African- 
American  wontan  did  not  brandish  her 
cane,  and  that  the  white  woman  had  not 
been  stopped  from  speaking. 

Teetor  said  the  correction  defamed 
him,  even  though  it  did  not  refer  to  him 
by  name. 

Editors  at  the  Free  Press  said  Teetor’s 
article  on  the  racial  forum  was  “the  last 
straw”  and  he  was  fired.  Soon  after,  he 
filed  a  lawsuit  against  the  Free  Press, 
Gannett  Co.  and  several  top  editors  at 
the  newspaper. 

During  the  almost  two-week  trial, 
Teetor’s  lawyers  called  witnesses  who 
backed  up  his  account  of  events  at  tlie 
forum. 

His  lawyers  also  argued  that  Gannett 
Co.’s  “mainstreaming”  policies  had  fos¬ 
tered  slanted  news  judgment 


Teetor,  who  said  he  may  write  a  tKX)k 
about  his  experience,  is  a  three-time  win¬ 
ner  of  the  Vermont  Press  Association’s 
Reporter  of  the  Year  Award. 

“This  sends  a  message  that  you  can’t 
treat  journalists  like  crap,”  Teetor  told 
the  AP. 

“We  all  know  the  trend  in  journalism 
is  not  to  offend  people.  That’s  a  scary 
trend.”  —  Dorothy  Giobbe 


Journalists  seek 
greater  access 
to  executions 

CALIFORNIA  FIRST  AMENDMENT 
groups  and  individual  journalists 
have  sued  the  state  for  more  complete 
access  to  prison  executions. 

They  are  asking  that  the  news  media 
be  allowed  to  wimess  the  entire  lethal 
injection  process,  complaining  that 
reporters  w'ere  permitted  to  watch  only 
the  final  moments  of  a  recent  execution 
at  San  Quentin  prison,  learning  later 
there  had  been  a  medical  problem  con¬ 
cerning  the  injection. 

The  suit  was  filed  in  U.S.  District  Court 


in  San  Francisco  by  the  American  Civil 
Liberties  Union  on  behalf  of  the 
California  First  Amendment  Coalition, 
Society  of  Professional  Journalists  and 
several  broadcast  and  print  reporters 
who  had  witnessed  the  execution  of 
William  Bonin  on  Feb.  23. 

According  to  the  complaint,  media 
witnesses  only  saw  Bonin  lying  almost 
motionless  on  a  gurney.  They  later  were 
informed  the  execution  had  been 
delayed  several  minutes  because  of  a 
problem  pushing  a  needle  into  the  arm 
of  the  serial  killer. 

Tip  Kindel,  a  Department  of 
Corrections  spokesman,  said  prison  offi¬ 
cials  were  aware  of  the  media’s  needs, 
but  also  had  to  protect  the  identities  of 
personnel  involved  in  the  execution. 

Kindel  was  quoted  in  the  San 
Francisco  Chronicle  as  acknowledging 
that  the  media  witnesses  did  not  see 
Bonin’s  expression  when  he  entered  the 
death  chamber  or  the  difficulty  staff 
members  had  in  injecting  the  needle,  but 
said  the  limitations  were  reasonable. 

“The  idea  that  staff  or  anyone  should 
be  required  to  do  that  kind  of  medical 
procedure  in  that  kind  of  circumstance 
in  front  of  the  media  is  a  bit  of  a  stretch,” 
Kindel  added. 


Th*  Soci«ty  off  Proffossional  Journalists  announcos  tho  $30,000 

Eii^ene  C.  Pulliam  Fellowsnip 

odHorial  wrHing  ciward  for  199^ 


Tho  history 

Tke  Society  of  Professional  Journalists  lie^an  tke  Pulliam 
Fellowffliip  m  1977  tkrou^k  a  ^rant  kom  Mr*.  Eugene  C. 
Pulliam.  Tke  fellowskip  konor*  tke  memory  of  Eugene  C. 
Pulliam,  one  of  tke  original  memker*  of  tke  Society,  founded  in 
1909  a*  Si^na  Delta  Gki.  Pulliam  was  also  tke  puklisker  of 
Tke  InJianapolis  Star,  Tke  InJianapolis  News,  Tke  Ariiona 
Repuklic  anJ  Tke  Pkoenix  Gazette. 

Th^  followship  todciy 

Tke  fellowskip,  a  ^rant  of  $30,000,  is  awarJeJ  annually  to  an 
outstanding  editorial  writer  to  kelp  kroaden  kis  or  ker  journalis¬ 
tic  korizons  and  knowled^  tke  world  tkrou^k  travel  or  study. 
Tke  award  can  ke  used  to  cover  tke  cents  of  study  in  any  keU 
and/or  tke  costs  of  travel  in  tke  United  States  or  akroad. 

Th«  roc|ulr«monts 

^^alified  applicants  will  kave  at  least  tkree  years  full-time  edito¬ 
rial  writing  experience,  outstanding  writing  and  analytical  akili- 
ties  and  a  specific  plan  for  study  and/or  travel.  Applicants  must 


send  a  one  pa^  personal  Ino^rapky,  a  summary 
of  professional  experience,  five  samples  of  your 
editorials,  your  plan  for  study  and/or  travel 
witk  a  discussion  fA  kow  tkis  award  will 
enkance  your  professional  development  and  a 
letter  <A  endorsement  from  your  employer.  All 
entries  must  ke  in  En^bsk. 

Tho  pro— ■ifcition 

Tke  fellowskip  recipient  will  ke  notified  ky  Septemker  1  and 
will  receive  tke  award  at  tke  Pulliam  E^torial  Fellowskip 
Banquet  on  Novemker  23  in  Gkarleston,  Soutk  Carolina. 

Tho  doadllno 

Materials  skould  ke  postmarked  ky  July  1,  1996,  and  ke  sent  to; 

Rwllicim  Bflltorial  Fellowship 

Society  of  Professional  Journalists 
16  South  Jackson  Street 
Greencostle,  Indiana  46135-1514 


:  If  you  hove  questions  please  contact  the  Society  at  (317)  653-3333.  • 

*  The  Pullkifn  Editorial  Fellowship  is  on  SDX  Foundation  educoiional  progrom  lor  the  Society  of  Professional  Joumolists.  ^ 

e . • 
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BY  MARK  FITZGERALD 


Learning  From 
The  Newsroom 


Newspaper  purchaslng  managers 

could  learn  a  lot  from  their  news¬ 
rooms,  a  purchasing  expert  says. 

“Use  the  skill  sets  that  newspa¬ 
pers  traditionally  have  developed. 
Take  some  lessons  from  your  investigative 
reporters  and  how  they  pull  things  together,”  Dun 
&  Bradstreet’s  director  for  supplier  evaluations  and 
management  services  urged  newspaper  purchasing 
managers  at  their  atmual  meeting  in  Houston. 

In  fact,  Michael  O’Brien  urged  members  of  the 
Newspaper  Purchasing  Management  Association  to 
invite  their  own  paper’s 
investigative  reporters  to  take 
a  look  at  their  purchasing 
department. 

“1  challenge  you  to  bring 
in  one  of  your  best  investiga¬ 
tive  business  journalists  and 
ask  them  to  look  through 
things.  They  know  the  ques¬ 
tions  to  ask.They  know  how 
to  look  at  this  stuff.  They  can 
bring  an  outside  view  . . .  and 
they  know  how  to  make 
sense  of  things,”  O'Brien  said. 

Adapting  investigative 
techniques  is  especially 
important  now  that  increas¬ 
ing  numbers  of  newspaper  purchasing  managers 
are  trying  to  increase  efficiency  and  cut  costs  by 
reducing  the  number  of  suppliers,  O’Brien  said. 

That  goal  has  become  all  the  more  important  as 
the  cost  of  goods  sold  has  increased  sharply  in  the 
newspaper  publishing  and  commercial  printing 
industries.  O’Brien  said  the  cost  of  goods  sold  in 
the  industries  has  increased  from  51%  in  1992  to 
52%  in  1993,  and  to  57%  in  1994,  the  last  year  for 
which  figures  are  available. 

“VJ5th  those  figures,  only  a  small  increase  in  pur¬ 
chasing  efficiency  makes  a  big  difference  in  the 
bottom  line,”  O’Brien  said. 

Using  the  example  of  a  company  with  $500  mil¬ 
lion  in  revenue,  and  average  purchases  of  $275  mil¬ 
lion,  O’Brien  calculated  that  reducing  purchasing 
expenditures  just  5%  results  in  annual  savings  of 
$13.75  million.  Net  income  before  tax  would  have 
to  increase  27%  —  or  a  whopping  $137  million  — 
to  achieve  the  same  bottom  line  boost,  O’Brien 
said.  This  kind  of  result  is  also  a  sure-fire  formula  to 
win  greater  corporate  clout  for  the  purchasing 
department,  O’Brien  added. 


The  problem,  O’Brien  says,  is  that  too  many 
newspaper  purchasing  managers,  like  their  coun¬ 
terparts  in  other  industries,  fail  to  analyze  their  sup¬ 
pliers  the  way  an  investigative  journalist  does:  by 
systematically  compiling  information  from  both 
internal  and  external  sources. 

“Just  look  at  company  size,”  he  said.  “You’d  be 
surprised  how  often  we  don’t  know  how  big  a 
supplier  really  is.  We  don’t  know  what  his  capacity 
[to  meet  demand]  is.” 

Newspapers  also  need  to  know  how  much  busi¬ 
ness  they  are  doing  with  their  own  sister  compa¬ 
nies  —  and  how  many  of  their  suppliers  are  also 
interrelated,  he  added. 

O’Brien  suggests  newspapers  calculate  the  total 
amount  of  business  they  are  conducting  with  a 
commonly  owned  supplier  —  and  then  compare 
that  to  the  parent  company’s  sales  revenue.That 
percentage  yields  a  “dependency  ratio”  that  quanti¬ 
fies  the  newspaper’s  importance  to  a  supplier  — 
information  that  purchasing  managers  can  use  to 
leverage  price  cuts,  or  back  off  from  suppliers  who 
are  overly  dependent  on  a  single  newspaper  cus¬ 
tomer. 

Like  investigative  business  reporters,  purchasing 
managers  should  anal>'ze  a  supplier’s  financial 
strength,  its  stability  and  its  own  supply  chain. 

‘  We  don’t  leverage  [information]  —  we  look  at 
it.  But  we  need  to  dig  a  little  deeper.  Let’s  get  that 
reporter  in  there  and  take  a  look  at  it,”  O’Brien 
said. 

“This  helps  us  make  our  decision  with  a  whole- 
world  view,”  he  added.  “Use  outside  information  as 
a  supplement  to  your  own  experience  and  knowl¬ 
edge.  And  you  know,  it  takes  just  little  bits  of  exter¬ 
nal  information  to  leverage  your  internal  informa¬ 
tion.” 

The  results  of  intelligently  managing  newspaper 
supplier  bases  is  well  worth  the  effort,  O’Brien  stated. 

“You  can’t  reengineer  if  you  have,  you  know, 
60,000  suppliers  —  you  can’t  handle  that,”  he  said. 
“You’ll  save  incredible  amounts  of  money  if  you 
reduce  them  to  one  or  two,  and  get  away  from  this 
decentralization  insofar  as  it  means  having  multiple 
suppliers.” 

Evaluating  suppliers  is  the  essence  of  what 
makes  purchasing  departments  valuable.  O’Brien 
said. 

“We’re  in  the  information  business,”  O’Brien  said, 
“but  we  don’t  always  use  information  in  the  best 
way  —  that’s  where  this  investigative  journalist 
aspect  comes  in.” 


Dun  &  Brudstreel 
exec  tells 
newspaper 
purchasing 
managers  to  get 
investigative 
repotiers"  advice 
in  running  a 
more  efficient 
department 
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BY  JODI  B.  COHEN 


Big  Ideas  For 
Smaller  Papers 


■,THE  Newspaper 
of  America  asks 
to  submit  mon- 
deas  that  proved 
;o  be  included  in 
IS  for  Smaller  Mar- 
apers”  session  at 
the  organization’s  conven¬ 
tion. 

This  year,  the  theme  could 
have  been  “Back  to  the 
Basics,”  since  the  overall  rev¬ 
enue  winner  by  a  wide  mar¬ 
gin  was  the  75,00(R-irculation 
daily  newspaper  Macon  (Ga.)  Telegraph.  The  Tele¬ 
graph's  simple,  no-nonsense  coupon  book  gener¬ 
ated  $230,000  in  plus  revenue. 

“Nothing  new  or  rocket 
science  here,”  said  Carol 
Hudler,  president  and  pub¬ 
lisher.  “Just  a  program  that 
benefits  both  the  newspajaer 
and  the  advertiser.” 

The  coupon  book  included 
17  coupons  sold  to  the  adver¬ 
tisers  for  $100.  The  book  con¬ 
tained  offers  such  as  receiving 
a  full-page  ad  for  half  price,  or 
run  an  ad  in  a  special  section 
and  get  a  pickup  for  half 
price.  Forty-seven  advertisers 
purchased  books  and  took 
advantage  of  the  assorted  ad 
discounts. 

“What  it  accomplished  for 
us  besides  increasing  revenue 
was  to  allow  advertisers  the 
chance  to  run  size,  frequency 
and  color  at  discounted 
prices,”  she  said.  “Several  of 
our  advertisers  have  increased 
the  size  of  their  ads  or  have 
added  additional  frequency  to 
their  schedule.” 

Other  creative  and  success¬ 
ful  ideas  included  the  Sacra¬ 
mento  Bee’s  Hula  Home 
Hunt.This  promotion  was  the 
first  ever  for  open  houses 
combining  the  Association  of 
Realtors  (resale)  and  the 
Building  Industry  Association 
(new  homes),  encouraging 


consumers  to  visit  open 
houses. 

The  Bee  offered  a  trip  to 
Hawaii  and  $1,000  cash  as  a 
reader  contest.  Realtors  and 
builders  were  required  to 
advertise  two  days  during  the 
promotion  and  to  include  a 
“hula”  logo  in  all  ads.  For  their 
participation.  Realtors  re¬ 
ceived  yard  signs,  contest 
entry  forms  and  directional 
signs. 

“In  excess  of  6,000  con¬ 
sumers  visited  more  than  1,000  open  homes  during 
the  one  weekend  event,”  said  Gene  Grant,  advertising 
(See  Ideas  on  page  45) 


THROUGH  FOR  YOU! 


Scott  Turke 

Direct  Marketing  Specialist 
Madison  Newspapers,  Inc. 

"When  we  were  looking 
for  data  base  marketing 
software,  the  Pro*filer 
and  Alternate  Postal 
Delivery,  fulfilled  all  of 
our  requirements." 


For  more  information,  contact 

David  M.  Kroeger,  Group  Director  of  Newspaper  Relations 
One  Ionia,  S.W. ,  Suite  300  •  Grand  Rapids,  MI  49503 
1-800-438-9430  Telephone  •  616-235-3405  Fax 
http:/  /www.altposd.com 


Alternate 

POSTAL  DELIVERY, i 


Alternate  Postal  Delivcfy,  Inc  u  listed  on 
THE  NASDAQ  STOCK  MARKET" 

NABDAq^ 


Newspaper 
Association  of 
America's  annual 
session  offers 
ways  to  bring  in 
additional  revenue 
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Supet<kmference 
hears  the  latest 
from  two  Lee 
dailies  and  from 
Raleigh 


BY  JIM  ROSENBERG 


For  Flexo,Too 


don’t  know  what  resolution  will  be 
required  in  the  newspaper  industry,”  he 
said,  noting  that  some  papers  use  page 
facsimile  imaging  of  850  dpi,  while  oth¬ 
ers  output  as  high  as  2400  dpi. 

Roberts  said  CTP  enhances  the 
halftone  range.  Prepunched  and  at  the 
exact  size,  the  daylight-safe  plates  “also 
image  very  well  conventionally”  in  UV 
light,  he  added. 

NAPP  is  partnering  with  Zed 
Industries,  which  will  manufacture  the 
machine.The  next  test  unit  going  into 
Decatur  this  spring  is  expected  to  lead 
to  a  salable  product  by  the  end  of  the 
year,  according  to  Roberts.  (For  more  on 
the  flexo  platesetter,  see  E&P,  March  9, 
p.29). 

In  a  SuperConference  press  industry 
outlook  session  that  primarily  examined 
offset  markets  and  technologies,  moder¬ 
ator  Andy  Harteveld,  operations  director 
at  the  Star-Ledger,  Newaric,  N.J., 
observed  that  flexo  “seems  to  be  enjoy¬ 
ing  a  niche  market.” 

MAN  Roland  North  American  Web 
Press  Division  CEO  Helgi  Schmidt- 


EXECUnVES  FROM  TWO  Lee 

Enterprises  businesses  updated  the 
Newspaper  Association  of  America’s 
Operations  SuperConference  on  two 
new  flexo  printing  products  in  use  at 
two  Lee  dailies. 

Bill  Johnson,  publisher  of  the  Mason  City,  Iowa, 
Globe-Gazette  until  10  years  ago,  said  that  for  its 
highly  competitive  market,  that  paper  wanted  the 
same  color  and  operating  benefits  of  flexo  printing 
enjoyed  by  his  Decatur,  Ill.,  Herald  &  Review.  As 
the  first  buyer  of  KBA-Motter  Corp.’s  Colormax  SW 

■  press,  it  will  be  able  to  fit 
flexo  printing  into  its  avail¬ 
able  space  without  interrupt¬ 
ing  production. 

The  new  press,  a  single¬ 
width  version  of  the  larger 
five-color  unit  that  partly 
employs  common-impression 
printing,  will  be  installed  on 
the  paper’s  old  Scott  reel- 
stands.  Delivery  of  the  five  mono  and  three  color 
units  is  to  be  completed  by  Aug.  1  (£(S'P,June  24, 
1995,  p.  109). 

Johnson’s  paper,  meanwhile,  is  occupied  with  a 
project  all  its  own.  Decatur  has  been  testing  direct 
output  of  flexo  photopolymer 
relief  plates. 

There  is  no  flexo  platesetter 
on  the  market  yet,  “but  I  assure 
you  there  will  be  one  soon,” 
said  Dave  Roberts,  research 
director  at  Lee’s  NAPP  Systems 
Inc.  subsidiary. 

Benefits  of  computer-to- 
plate  output  for  flexo  will  be 
similar  to  those  for  oft'set  print¬ 
ing.  Because  there  is  no  page 
film,  less  money  is  spent  on 
consumables,  fewer  staffers  are 
required  and  there  is  no  mis- 
register  at  the  film  stage, 
which  means  improved  image 
fidelity  and  no  film  and  pro¬ 
cessing  waste. 

The  flexo  platesetter  will  be 
an  external  drum  machine,  and 
Roberts  said  he  is  trying  to 
determine  the  most  suitable 
resolution. 

“Right  at  this  point,  we 


"It's  probably  one  of 
the  tightest  press¬ 
rooms  in  the  country, 
but  it  did  fit  in  our 
building,"  said  News 
&  Observer  Publishing 
Co.  operations  director 
Danny  Collins,  pointing 
out  that  the  press  rises 
between  the 
ceiling  beams  and 
almost  touches  the 
deck  of  the  floor 
above. 


KBA  Colormax  units  in  the  Raleigh  News  &  Observer  pressroom 
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NEWS  TECH 


Lierman  said  newspapers  have  only  to 
look  at  flexo’s  impact  on  packaging 
printing  to  appreciate  its  potential  for 
their  own  industry.  He  earlier  main¬ 
tained  that  flexo  is  well  able  to  tap  into 
the  same  demand  for  color  that  his  prin¬ 
cipal  U.S.  and  Japanese  competitors  said 
is  driving  the  press  additions  business. 

Because  many  letterpress  operations 
will  not  have  budgets  for  big  capital 
expenditures,  KBA-Motter  president 
Scott  Smith  said  he  sees  a  “rare  oppor¬ 
tunity”  for  flexo,  with  gradual  conver¬ 
sions  to  flexo  more  likely  than  sales  of 
complete,  new  presses. 

It  was  KBA’s  Colormax,  however,  that 
allowed  the  Raleigh  News  &  Observer 
to  install  a  new  press.  Orginally  thinking 
it  could  not  upgrade  its  equipment 
because  it  could  not  expand  on  site,  the 
company  bought  55  acres  near  the  air¬ 
port  for  a  $70  million  to  $80  million 
project,  according  to  News  &  Observer 
Publishing  Co.  operations  director 
Danny  Collins.  He  said  maximum  color 
capacity  was  sought  for  the  N&O. 

Collins  said  the  paper  then  discov¬ 
ered  it  could  install  compact  five-color 
Colormax  units  at  its  downtown  site  for 
about  $36  million. 

The  Austin  Co.  began  work  on  the 
existing  structure  two  years  ago.The 
paper  now  has  for  more  on-site  storage 
space  for  preprints  and  newsprint  — 
enough  that  it  shut  down  its  remote 
warehouse. 

After  arranging  witli  four  other  area 
newspapers  for  back-up  printing,  it 
went  to  one-press  operation  during  the 
first  phase  of  press  installation.The  first 
Colormax  units  went  online  last  sum¬ 
mer.  In  faU,  the  second  letterpress  line 
(acquired  from  the  Miami  Herald)  was 
decommissioned  to  make  way  for  the 
remaining  Colormax  units. 

The  second  flexo  line  was  scheduled 
to  be  running  last  month  —  after  which 
Collins  said  his  company  would  look  for 
commercial  print  jobs.  He  said  a  com¬ 
mercial  production  area  was  being  set 
up,  with  its  own  stackers.To  keep  track 
of  producton  status,  video  monitors 


were  placed  throughout  the  pressroom. 

The  installation  relied  on  the  original 
Y  columns  and  Goss  reel  stands,  which 
were  rebuilt.TTie  paper  also  kept  its 
original  Ferag  conveyor  from  the  folder. 

Rejected  copies  are  counted  at  a 
waste  gate.  A  BEK  system  treats  wash 
water.  The  anilox  inking  roller  has  a  500 
cell  count  —  on  the  high  side  among 
flexo  newspapers. 

“It’s  probably  one  of  the  tightest 
pressrooms  in  the  country,  but  it  did  fit 
in  our  building,”  said  Collins,  pointing 
out  that  the  press  rises  between  the 
ceiling  beams  and  almost  touches  the 
deck  of  tlie  floor  above.There  was  no 
room  for  three-high  formers  or  more 
than  nine  units. 

The  project  occasioned  work  beyond 
the  pressroom  because  the  city  had 
been  pressing  the  paper  to  do  some¬ 
thing  about  the  collapsing  sewer  lines. 

So  the  company  upgraded  the  sewerage 
for  the  entire  block,  said  Collins. 

Among  problems  encountered, 

Collins  listed  a  big  jam  at  one  folder  that 
caused  major  damage,  a  three-hour  delay 
in  printing  one  edition  when  the  ink 
turned  to  “pudding,”  plate  plugging 
problems  with  some  black  inks  and  a 
major  electrical  fiiilure  that  knocked  out 
systems,  including  compressed  air. 

Diesel  generators  and  temporary 
cables  were  put  into  service  for  the 
power  outage,  and  Collins  said  a  double 
back-up  system  was  being  devised  for 
future  protection. 

But  from  what  he’s  seen  since  the 
new  presses  have  been  operating, 

Collins  said  flexo  would  be  his  choice 
even  for  a  new  plant.  As  it  was,  “the 
entire  project,”  said  Collins,  came  in  $30 
million  to  $40  million  below  “what  it 
would  have  cost”  to  build  and  equip  a 
new  plant 

At  the  same  time,  the  N&O  shortened 
its  cutoff  and  reduced  its  width  to  54". 

The  next  project,  said  Collins,  is  100% 
full-page  film  output.That  move,  he  said, 
is  expected  later  this  year,  when  display 
ads  are  merged  with  the  already-paginat¬ 
ed  editorial  and  classified  pages. 


Rockwell  honors 
press  system 
engineer 

Robert  J.  NEMETH,  a  principal  engi¬ 
neer  at  Rockwell  Graphic  Systems,  is 
among  13  employees  who  received 
Rockwell  International’s  Engineer  of  the 
Year  award  in  recognition  of  accom¬ 
plishments  in  1995. 

Nemeth  was  cited  for  leadership  in 
developing  lithographic  color  controls 
that  use  color  separation  and  color 
space  transformation  algorithms  —  tech¬ 
nology  that  has  been  incorporated  into 
Graphic  Systems’  new  ColorMaster  sys¬ 
tem.  Dispensing  with  color  bars, 
ColorMaster  reads  the  amount  of  ink  on 
a  printed  page  and  automatically  adjusts 
the  press  for  opti¬ 
mum  color. 

An  electrical 
engineer,  Nemeth 
joined  Rockwell 
Graphic  Systems 
in  1978  He  and 
the  dozen  others, 
honored  during 
Engineers  Week 
in  late  February, 
were  chosen  from 
among  Rockwell’s 
15,0(X)  engineers 
and  scientists. 

Pitman,  Agfa 
donate  to  school 

A  SCREEN  DTS  1015  desktop  drum 
scanner  and  an  Agfa  ProSet  9400 
imagesetter  were  donated  to  West 
Virginia  University  Institute  of 
Technology’s  printing  program  by 
Pitman  Co.  and  Agfa  Corp. 

The  school,  in  Montgomery,  began 
teaching  printing  almost  70  years  ago.  Its 
two-part  program  consists  of  two  years 
of  technical  training  and  two  years  of 
printing  and  business  management  class¬ 
es  in  the  business  school. 

Name  change 

The  WASHINGTON  POSTs  Digital  Ink 
will  change  its  name  to  Washing- 
tonPost.com  when  it  debuts  at  its  new 
address,  http:/Avww.  WashingtonPost.com. 

The  site  is  also  moving  from  AT&T’s 
proprietary  Interchange  Network. 


KBA  Colormax  SW  for  the  Globe-Gazette,  Mason  City,  Iowa 
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BY  MARK  FITZGERALD 


MailroomsAnd 

Microzoning 


Newspaper  editorial  and  adver 

tising  zoning  long  ago  evolved  from 
a  simple  matter  of  replating  a  metro 
section  and  labeling  it  “Northside”  or 
“Mid-Valley”  or  “Vernon  Township.” 
Indeed,  it  is  so  common  for  newspapers  to  offer 
freestanding  insert  (FSD  options  of  as  many  as  70 
or  80  zones,  that  it  takes  some  tnily  eye-popping 
numbers  to  attract  much  attention  these  days. 

like,  say,  the  475  discrete  zones  that  the 
Baltimore  Sun  began  offering  its  preprint  advertis¬ 
ers  on  April  15. 

Since  its  Sun  Park  produc¬ 
tion  facility'  opened  in  1989, 
the  250,000  circulation  Sun 
has  offered  80  preprint 
zones.  The  decision  to 
increase  that  to  475  was 
actually  designed  as  kind  of  a 
go-slow  approach  to  micro¬ 
zoning,  says  Sun  operations 
manager/packaging  Jack  Conaboy. 

“We  thought  no  good  would  come  out  of  shak¬ 
ing  up  the  delivery  system  too  much.  We  want  to 
build  on  the  lowest  circulation  group  ...  so  any 
future  groupings  would  be  a  matter  of  manipula¬ 
tion,”  Conaboy  told  the  Newspaper  Association  of 
America  SuperConfercnce,  prior  to  the  switch. 

The  Sun’s  new  zoning  strategy  is  emblematic  of 
a  next-generation  shift  in  preprint  mariceting  that 
promises  to  roil  newspaper  mailrooms  even  more 
than  the  zoning  options  adopted  in  the  1980s. 

Microzoning  could  be  called  the  pagination  of 
the  mailroom.  Like  its  prepress  counterpart,  micro¬ 
zoning  would  be  impossible  without  computer 
technology,  is  advancing  on  different  schedules  at 
different  papers  while  remaining  somehow  elusive 
—  and  suffers  from  a  ratlier  imprecise  definition. 

Even  in  the  roomful  of  savvy  operations  execu¬ 
tives  at  the  SuperConfercnce,  Alan  Flaherty,  princi¬ 
pal  at  the  consulting  firm  ComPlan  Inc.,  struggled 
as  he  tried  to  get  a  consensus  on  how  few  copies 
per  zone  really  constitutes  microzoning. 

Whether  that  number  is  one  or  1,000,  however, 
the  fact  is  that  advertisers  both  big  and  small  arc 
demanding  microzoning.  Small  retailers  like  it  so 
they  can  target  all  their  customers,  while  big  adver¬ 
tisers  like  microzoning  as  a  way  to  eliminate  adver¬ 
tising  at  the  geographical  fringes  of  their  maiJcet,  or 
to  undesirable  demographics,  Flaherty  said. 

Just  how  much  mailroom  managers  arc  going  to 
like  it,  however,  is  a  matter  of  debate. 


The 

pagincitioii 
of  the 
mailroom 


“Inserting  has  been  traditionally  a  smooth 
process,  an  operation  of  maximum  rate  and  effi¬ 
ciency,”  Flaherty  said.  “Microzoning  is  more  of  a  job 
shop  environment ...  of  interrupted  orders  and 
multiple  runs  of  250-  or  300-copy  orders.” 

Managers  will  need  to  think  in  terms  of  copies 
per  minute  rather  than  copies  per  hour  —  and 
they  will  have  to  watch  their  costs  rigorously. 

Flaherty  offered  a  quick  calculation  of  how  costs 
can  escalate  in  a  hy'pothetical  paper  with  100 
zones:  Figure  each  zoning  changeover  takes  40  sec¬ 
onds  on  a  15-hopper  machine  manned  by  25 
employees  making  $10  an  hour,  giving  the  machine 
an  operating  cost  of  $6.17  per  minute.  Each 
changeover,  then,  costs  $4.17 — or  $417  for  the  cost 
of  all  the  zones. 

Production  delays  become  much  more  costly 
with  microzoning,  Flaherty  says.  Just  a  60-second 
gap  in  a  l,00Ocopy  zone  means  20%  of  production 
has  been  lost.  Half  of  production  is  gone  if  the  gap 
lasts  as  long  as  4  minutes. 

Flaherty  urges  newspapers  to  run  its  microzoned 
products  outside  of  deadline  windows  —  and  to 
charge  a  premium  for  microzoned  preprints. 

“Even  a  2%  premium  for  fine-grained  zoning  will 
go  a  long  way  in  paying  for  incremental  cost 
increases,”  he  said. 

“My  advice  is:  Buy  as  much  control  —  and  as 
many  hoppers  —  as  you  can  afford,”  Flaherty  said. 

Buy  more  hoppers  is  exactly  what  the  Baltimore 
Sun  did  before  it  launched  a  microzoning  project 
that  would  take  its  zones  down  in  size  from  a  range 
of  about  2,000  to  20,000  to  a  range  of  400  to  1,500. 

At  the  heart  of  the  70,000-square-foot  Sun  Park 
facility  are  seven  GMA  SLS-1000  inserters,  all  with 
what  GMA  calls  Press-to-Pocket  capabilities,  or  the 
ability  to  deliver  press  products  directly  into  insert¬ 
er  pockets  at  press  speeds. 

As  the  paper  moved  to  microzoning,  it  added 
GMA’s  LincPlan  as  an  interface  with  prepress  and  it 
added  GMA  PC-IMS  software,  which  made  for 
what  packaging  operations  manager  Conaboy 
described  as  “smarter”  inserting  machines. 

ZIP  CODES  DISMISSED 

The  paper  also  made  some  value  judgments 
about  how  small  it  wanted  to  go,  Conaboy  said. 
ZIP  codes  were  dismissed  early  as  useful  building 
blocks,  he  said. 

“ZIP  codes  make  no  sense  —  geographically, 
demographically  or  politically,”  Conaboy  said. 

Overlaying  ZIP  codes  on  distribution  routes,  the 
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paper  was  able  to  identify  some  784  zones  —  a 
number  that  struck  them  as  way  too  high. 

Instead,  the  paper  decided  to  focus  on  its  circu¬ 
lation  routes  and  sub-routes,  he  said.  “We  want  the 
circulation  unit  to  become  the  advertising  unit,” 
Conaboy  said. 

The  decision  also  coincided  with  ongoing 
efforts  to  change  a  distribution  system  that  had 
become  a  mixture  of  Little  Merchants,  adult  inde¬ 
pendent  contractors  and  route  owners.  Where  in 
1985  the  paper  had  2,000  carriers,  it  intends  to 
reduce  that  to  350  by  1997,  Conaboy  said. 

Similarly,  the  work  force  engaged  in  preprints 
should  go  from  700  full-time  equivalents  now  to 
230  when  microzoning  is  fully  under  way. 

For  the  Sun  and  other  papers,  the  advent  of 
microzoning  only  reemphasizes  the  importance  of 
scheduling  in  the  mailroom. 

For  the  past  five  years,  developing  “intelligent 
scheduling”  in  the  mailroom  has  been  the  focus  of 
a  joint  venture  of  the  Boston  Globe,  Washington 
Post  and  IBM.  Integrated  Mailroom  Management 
System  GMMS)  pulls  data  from  a  paper’s  circulation 
and  advertising  databases  and  works  on  its  own 
relational  database  that  assesses,  schedules  and  con¬ 
figures  insert  tasks,  said  Mike  Ide,  the  Globe's  vice 
president/production. 

Essentially  an  expert  system,  IMMS  can  schedule 
according  to  rules  that  change  according  to  the  rel¬ 
ative  weight  given  to  doing  the  job  quickly,  at  a 
lower  cost  or  on  a  certain  configuration  of  machines. 

IMMS  also  recognizes  many  specific  inserting  sit¬ 
uations;  where  more  than  one  insertion  pass  may 
be  required,  for  instance,  or  where  the  slicknesses 
of  FSIs  in  adjoining  hoppers  would  create  product 
problems. 

“The  rules  are  somewhat  sketchy,”  Ide  told  the 
SuperConterence.“The  problem  with  expert  sys¬ 
tems  is  they’re  very  complicated,  and  making  a 
change  in  any  one  rule  is  phenomenally  difficult.” 

Nevertheless,  the  IMMS  has  proven  to  be  a  swift 
and  efficient  scheduler  —  far  better  than  humans, 
Ide  said. 

“The  process  today  is  a  cumbersome,  tedious 
one  with  requirements  for  a  great  deal  of  human 
labor  by  people  with  particular  skills.  Not  every¬ 
body  can  do  this  ....  And  even  with  all  that  effort, 
you  always  have  the  question  of  whether  you 
scheduled  the  sequence  optimally,”  Ide  said. 
Scheduling  a  single  Sunday,  he  added,  generally 
takes  at  least  two  man-days  a  week  —  and  sudden 
changes  in  the  preprint  package  can  take  hours  to 
reschedule. 

With  IMMS,  however,  rescheduling  is  literally  a 
15-minute  process,  Ide  said,  and  the  resulting 
schedules  are  “near-optimal,  or  let  us  say,  better 
than  normal,  at  least.” 

“For  us,  [IMMS]  is  a  long-term  investment  and 
commitment  in  systems  for  improving  our  produc¬ 
tion  environment  in  order  to  be  as  flexible  as  pos¬ 
sible  to  the  advertiser  and  as  cost-efficient  to  the 
company,”  Ide  said. 


BY  MARK  FITZGERALD 

Less  Paper, 
More  Money 

’THdE  DAYS,  IT’S  what’s  not  in  the  Austin  (Texas) 
%merican-Statesman  that  is  making  news. 

1  In  a  bold  move  that  puts  it  on  the  frontier  of 
-ILldress-specific  delivery,  the  American-Statesman 
has  been  stripping  out  stock  agate  and  business 
news  and  repackaging  the  information  in  niche 
products  for  subscribers  who  request  them. 

As  a  result,  the  newspaper  is  saving  newsprint, 
compiling  a  valuable  database  about  its  home- 
deliveiy'  customers  and  is  positioned  to  generate 
additional  revenue  from  its  lineup  of  new  prod¬ 
ucts. 

The  experiment  began  in  January  1995  when 
the  paper  decided  not  to  print  its  normal  year-end 
stock  review,  and  instead  offered  it  free  only  to 
subscribers  who  asked  for  it.  Some  5,300  did  — 
out  of  a  home-delivery  circulation  of  159,0(X). 

(Total  daily  circulation  is  about  185, 0(X).) 

A  couple  of  months  later,  the  American- 
Statesman  decided  to  drop  another  long-running 
annual  feature  from  the  regular  paper  —  its  annual 
camp  guide.  About  4,300  home-delivery  sub¬ 
scribers  cared  enough  to  get  it  delivered  separately. 

Soon  afterward,  the  paper  took  the  stock  market 
tables  out  of  the  Saturday  paper  and  made  them 
request-only.  The  unused  space  became  two  to 
four  pages  of  full-run  advertising  each  week. 

From  that  modest  start,  the  paper  has  turned  the 
Saturday  stock  tables  into  a  free-standing  technolo¬ 
gy  section  with  new  editorial  material.  On  Sundays, 
the  paper  publishes  a  by-request  personal  finance 
section  that  by  October  was  going  to  17,600 
homes. 

Recently,  those  products  were  turned  into  a 
weekly  business  magazine  that  is  attracting  22,000 
requests.  To  get  the  free-standing  products,  sub¬ 
scribers  call  the  paper  and  enter  their  home  tele¬ 
phone  number. 

“That  phone  number  is  captured,  merged  into 
the  circulation  database  and  is  flagged.  If  there  is 
no  match,  we  call  the  customer  back”  and  try  to 
sell  a  subscription,  said  circulation  director  Toby 
Pearson. 

The  requester  system  and  database  also  means 
the  American-Statesman  can  better  identify  the 
interests  of  its  subscribers,  Pearson  noted. 

The  address-specific  operation,  which  the  paper 
calls  Pin  Point  Delivery,  also  saves  about  260  tons 
in  newsprint,  Pearson  said.  In  recent  weeks,  the 
paper  has  created  a  section  targeting  students  on 
the  University  of  Texas  campus,  and  a  one-shot 
product  tied  to  the  1996  National  Issues 
Convention. 
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BY  JIM  ROSENBERG 


Rockwell  Sells 
Graphic  Systems 


Kuhn  stays  on 
as  president 
and  pari  owner 
of  Goss  Graphic 
Systems  Inc.^ 


Rockwell  international  s  press 

manufacturing  unit  will  return  to  pri¬ 
vate  ownership  and  resume  doing  busi¬ 
ness  under  the  Goss  trade  name. 

.  In  the  midst  of  the  Newspaper 
Association  of  America’s  annual  Publishers 
Convention  last  week,  Rockwell  announced  defini¬ 
tive  agreement  to  sell  its  Graphic  Systems  division 
for  approximately  $600  million  to  a  company 
formed  by  Stonington  Partners  Inc.The  NewYorit- 
based  private  investment  firm  manages  a  billion- 
dollar  fund  for  controlling-interest  business 
acquisitions. 

Graphic  Systems  represen¬ 
tatives  at  the  publishers  con¬ 
vention  in  New  York  expect¬ 
ed  the  sale  to  close  in  30  to 
60  days  and  hoped  their 
company  will  be  operating  as 
Goss  Graphic  Systems  Inc.  in 
time  for  the  next  big  NAA 
gathering  —  the  annual 
Nexpo  newspaper  technology  conference  and 
exposition,  beginning  June  15  in  Las  Vegas. 

The  division  supplied  $700  million  of  almost 
$13  billion  in  1S>95  Rockwell  sales  and  showed  a 
$66  million  operating  profit  for  the  year.  The  parent 
corporation  reportedly  will  show  an  after-tax  loss 
on  the  sale. 

In  a  prepared  statement,  Alexis  P  Michas,  a 
Stonington  senior  partner,  expressed  confidence  in 
Graphic  Systems’  existing  management  team  and 
its  continuing  market  leadership  with  the  new 
“entrepreneurial  focus  of  a  stand-alone  company.” 

In  New  Yorit  for  the  convention,  Rockwell 
Graphic  Systems  president  Robert  M.  Kuhn  said  ini¬ 
tial  reaction  there  was  “very  favorable”  toward  a 
newly  independent  Goss. 

He  said  there  are  “no  preset  investor  plans”  for 
the  company,  only  his  management  team’s  own 
strategic  business  plan.  About  the  latter  he 
was  vague. 

“We’re  going  to  be  different,  but  still  the  same,” 
he  said,  adding  that,  as  an  independent  company, 
“we  will  probably  spend  more  time  thinking  of  the 
future.” 

Pointing  out  that  with  the  sole  exception  of 
Graphic  Systems,  Rockwell  businesses  were  not 
accustomed  to  dealing  directly  with  end  users  of 
its  products,  marketing  director  Barbara  L.  Gora 
said  she  expects  better,  more  direct  communica¬ 
tions  with  the  industry  by  the  new  company  and 
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"We  will  ask  most  of  the  key 
executives  at  the  company  to 
participate  as  investors.” 

—  Robert  M.  Kuhn,  president 
and  part  owner  of  Goss 
Graphic  Systems  Inc. 


by  Kuhn  personally. 

Promising  continued  fund¬ 
ing  of  research  and  develop¬ 
ment,  Kuhn  singled  out 
ColorMaster  color-control 
automation  software  and 
direct-to-cylinder  on-press 
imaging  among  ongoing  pro¬ 
jects. 

Introduced  three  years  ago 
at  Nexpo  as  a  concept  based 
on  technology  borrowed 
from  other  Rockwell  units, 

Gora  said  “95  percent  of  the 
development  is  already  done 
on  the  newspaper  side”  for 
ColorMaster. The  product, 
however,  was  found  more 
applicable  to  and  will  primar¬ 
ily  be  aimed  at  the  commer¬ 
cial  printing  market,  said  P 
Michael  Kienzle,  large  news¬ 
paper  products  vice  president.  It  will  probably  be 
introduced  before  year-end. 

A  longer-range  project,  direct-to-cylinder  imaging, 
will  permit  chemical  erasure  and  reimaging  of 
press  cylinders. 

“The  new  company  will  have  continuing  access 
to  [Rockwell’s]  Science  Center  technology,”  said 
Kuhn,  who  added  that  while  several  projects  are 
continuing  at  the  Science  Center,  not  all  can  be 
expected  to  conclude  successfully  or  lead  to  new 
products. 

Kuhn  himself  will  have  an  ownership  interest  in 
the  new  Goss,  of  which  he  wUl  remain  president. 

“We  will  ask  most  of  the  key  executives  at  the 
company  to  participate  as  investors,”  he  said,  con¬ 
firming  what  Rockwell  would  not  earlier  this  year. 

Following  the  January  announcement  that  the 
division  was  for  sale,  Rockwell  assured  customers 
that  it  would  not  go  to  a  competing  press  manufac¬ 
turer.  Word  circulated  that  private  investors  were 
the  likely  buyers,  and,  as  Kuhn  noted,  “SK)  percent 
of  the  time”  that  means  an  expectation  of  some 
management  ownership. 

Kuhn  said  capitalization  will  come  from  a  com¬ 
bination  of  senior  debt,  mezzanine  financing  and  a 
“very  strong  equity  contribution.”  Managers’  total 
stake  in  the  company  was  not  yet  known. 

The  company  will  keep  its  headquarters  in 
Westmont,  a  Chicago  suburb,  and  anticipates  no 

(See  Rockwell  on  page  43) 
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NEWS  TECH 


New  Owners,  Old  Name 


Goss  PRINTING  PRESS  Co.  dates  from  | 
brothers  Fred  and  Sam  Cioss’  redesign 
of  a  twocolor  unit  so  that  it  could  speed 
production  by  printing  both  sides  of  a 
sheet  at  once.  After  the  company  was 
founded  in  1885,  brotlier  William  joined 
the  firm  as  its  general  superintendent. 

Others’  new  designs  eventually  were 
added  into  the  product  line,  and  the 
company  expanded  to  England. 

The  young  company  received  its  first 
big  business  boost  with  Colonel 
McCormick’s  big  order  for  his  Chicago 
Tribune,  which  was  the  first  press  to  be 
laid  out  along  modem  lines,  with  a  vary 
ing  number  of  units  operable  at  any  time 
with  different  folderfs),  utilizing  press 
capacity  as  needed. 

That  was  followed  by  a  high-speed 
rotogravure  web  press  for  color  in  the 
Sunday  Tribune.  Improvements  in  letter 
press  design  led  to  the  Headliner, 
enabling  production  of  more 
copies  of  larger  papers. 

Headliners  went  into  the 
Tribune  in  the  late  1940s 
and  the  Chicago  Sun-Times 
in  the  mid-  and  late  ’50s. 

Soon  after  the  Gosses 
began  their  woric,  Robert 
Miehle  went  to  work  on  a 
better  flatbed  press.  His  com¬ 
pany  later  moved  on  to 
sheetfed  multicolor  offset. 

Even  earlier,  Talbot  Dexter 
was  manufacturing  the 
first  folder  that  would  be 
accepted  by  the  newspa¬ 


per  industry.  Miehle’s  company  eventual¬ 


ly  acquired  control  of  Dexter  Folding  Co 


Goss,  under  president  Robert  Corlett 


and  later  president  Joseph  Riggs,  bought 


out  the  Goss  family  and,  in  1957,  merged 


with  Miehle  to  form  Miehle-Goss-Dexter 


Co.  Riggs  encouraged  experiments  that 


led  to  newspaper  web  offset  presses,  first 


single-width  models  and  later,  from  a 


plant  erected  in  the  1960s,  double- width 


presses,  beginning  with  the  Metro-Offset 


(Sales  of  Metro-Offset  were  led  by 


Riggs’  son.  Andy  Riggs,  who  went  on  to 


become  president  of  Goss,  later  headed 


manufacturing  for  the  New  York  Times 


and  is  now  production  vice  president  at 


the  New  York  Daily  News,  which  will 


shortly  move  from  black  to  color  print 


ing  on  the  first  Goss  Newsliner,  with  pos¬ 


itive-feed  keyless  inking.) 


Automotive  component  and  aircraft 


maker  North  American  Rockwell 


approached  MGD  with  a  merger  propos¬ 
al  in  1968,  bought  MGD  stock  over  sev¬ 
eral  months,  then  offered  a  premium  for 
more  shares.  MGD  resisted.  But  an 
improved  offer  and  Joseph  Riggs’  and 
some  other  senior  MGD  executives’  pref¬ 
erence  for  RtHrkwell  over  other  suitors 
led  to  a  tax-free  merger  in  1969.  MGD 
was  to  retain  its  organization  and  func¬ 
tions.  Its  chairman,  James  Coultrap,  said: 
For  all  intents  and  purposes,  the  con¬ 
duct  of  our  business  will  be  unchanged.” 

Rockwell  continued  developing  offset 
and  more-sophisticated  electronics,  and 
it  entered  a  press-making  joint  venture  in 
Japan.  When  its  new  owner  became 
Rockwell  International,  MGD  became 
the  Graphic  Systems  Division,  reflecting 
its  involvement  in  prepress  technology. 

Notable  new  designs  were  the 
Metroliner  (installed  by  the  New  York 
Times  and  Chicago  Tribune  at  its  then- 
state-of-the-art  Freedom  Center) 
and  Headliner  Offset,  under 
division  president  Ronald 
White,  an  engineer  recruited 
from  newspajjer  operations 
management. 

The  1980s  saw  Graphic 
Systems  restructured  into  com¬ 
mercial  and  newspaper  units, 
with  Lester  Kraft  in  charge  of 
the  latter,  and  two  overseas 
units,  with  Frank  McKay  (who 
became  president  in  the  1990s) 
in  charge  of  Europe-Africa- 
Mideast.  French  and  British 
(See  Timeline  on  Page  43) 


GOS 


9.; 


Top:  Goss-Miehle-Dexter  executives,  from  left:  J.A.  Riggs,  Herbert  Behr,  R.C.  Corlett  (president)  and  C.S.  Reilly.  Bottom  left:  Goss 
Dek-a-Tube  letterpress  for  the  Sumter,  S.C.,  Item,  early  1950s.  Bottom  right  Goss  Metro-Offset  for  New  Castle  (Pa.)  News,  late  1960s 
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Founder  of 
Raleigh  News  & 
Ohsen^er  online 
senice  will  start 
his  oiim  online 
company 


BY  JODI  B.  COHEN 


Frank  Daniels  III 


RANK  DANIELS  III  has  left  the  online 
-  ■  company  he  founded  to  head  up  his 
own  software  publishing  company. 

As  executive  editor  of  the  Raleigh, 
N.C.,  News  &  Observer,  he  started 
NandO.net,  which  went  live  on  Feb.  15, 1994. 

“If  I  look  at  the  last  10  years  of  my  life,  I  have 
accomplished  every  one  of  my  goals,"  said  Daniels. 
“It  was  a  remaricable  run  . . .  capped  off  by  win¬ 
ning  the  Pulitzer  Prize.”  (The  News  &  Observer 
won  this  year’s  Pulitzer  in  the  public  service  cate- 


to  doing  some  more  writing,  as  well.” 

McClatchy  Newspapers  bought 
the  Neu’s  &  Observer  for  $373  mil- 
lion  in  1995,  allowing 

http://www.NandO.net/  to  extend  its  ^ 

subscriber  base  and  increase  the 
presence  of  the  newspaper’s  content 
on  the  service.  ■■ 

Just  14  months  after  NandO.net 
went  live,  650  households  used 
NandO.net  as  an  Internet  service 
provider.  Today,  the  service  boasts  J 

8,000-9,000  households.  Hits  are  esti-  F  ’’Wjl/k 

mated  at  about  seven  million  a  week,  I ,  _ I 

and  there  are  844  phone  lines  for  the  "I  just  turned  40  and  I 
site,  with  additional  commercial  lines  was  being  reflective 
for  24-hour  access  and  six  ISDN  lines  about  all  the  things 
for  an  extra  charge.  that  had  happened  to 

Daniels’  departure  was  not  a  last-  me  in  the  last  10 
minute  decision.  He  resigned  in  early  years,  and  I  just 
March  (although  it  was  just  recognized  that  I 

announced)  and  has  stayed  on  to  wanted  to  pursue 
make  sure  the  transition  is  a  smooth  some  new  dreams 
one.  and  goals.” 

“I  think  the  staff  would  prefer  me  —  Frank  Daniels  III 
to  stay,”  he  said.  “But  if  I  did,  I  would 
increasingly  become  distracted  from  doing  the 
things  I  ought  to  do  as  an  employee  of  McClatchy.” 

Although  Daniels  lU  thought  his  father  was 
probably  disappointed,  Frank  Daniels  Jr.,  president 
and  publisher  of  the  News  &  Observer,  said  he 
actually  thinks  it’s  a  great  opportunity  for  his  son 
because  it’s  a  “great  big  wide  world”  out  there. 

“I  think  Frank  has  had  a  fascinating  vision  of  the 
Internet  and  how  to  use  it,”  he  said.  “He  pioneered 
a  lot  of  things  and  had  the  idea  to  use  the  Internet 
before  anyone  else  really  did  in  the  newspaper 
industry.” 

Daniels  will  also  be  teaching  a  course  on  new 
media  issues  at  Duke  University  in  the  fall,  and 
although  the  door  has  been  left  open  to  consult  if 
appropriate,  he  said  he  would  not  get  in  the  way  of 
his  successor. 

Daniels  believes  to  second  guess  his  successor 
would  be  “unproductive  and  a  waste  of  time.” 

“I  am  not  opposed  to  consulting,  but  whoever 
ends  up  leading  NandO,  they  have  to  take  it  to  the 
next  level.  I  am  not  about  to  second  guess  any¬ 
body,”  he  said.  “Five  or  six  years  from  now,  I  would 
regret  not  taking  advantage  of  the  opportunity  that 
is  in  front  of  me  . . .  and  NandO  does  not  necessari¬ 
ly  need  my  leadership  to  succeed.” 


Daniels  is  leaving  to 
become  chairman  and  CEO 
of  a  company  he  helped 
found,  Koz  Inc . ,  headquar- 
tered  in  Greensboro,  N.C. 

“Koz  is  a  start-up  company 
formed  by  some  guys  who 
left  Image  Technology,  and 
myself,”  he  said.  “We  are  build- 
HflHMHHIH  ing  a  suite  of  tools  that  allow 
communities  like  a  Kiwanis 
Club  or  local  soccer  league  or  newspaper  to  use 
the  Net  and  other  new  technologies  to  publish.” 

It  is  Daniels’  belief  that  communities  will 
become  self  publishers  and  have  access  to  the 
Web,  and  want  to  share  their  community  with  the 
world  through  the  Internet. 

Daniels  said  there  is  no  better  time  to  leave 
NandO.net  to  head  up  Koz  Inc. 

“I  just  turned  40  and  I  was  being  reflective 
about  all  the  things  that  had  happened  to  me  in 
the  last  10  years,  and  I  just  recognized  that  I  want¬ 
ed  to  pursue  some  new  dreams  and  goals,”  he  said. 
“I  love  building  things  and  I  would  like  to  get  back 
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♦  InfoTech 

♦  Voicet 


♦  Entertainmtp! 

♦  HeaMi  &  Saence 


#  AllPoints 

♦  In  the  Prest  Box 


NandO.net  will  be  getting  a  new  CEO  replacing  founder  Frank 
Daniels  III,  who  left  to  start  his  own  company. 
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Fol  Data 
On  The  Internet 


w 


Web  sites  are 
popping  up  ' 
providing  ' 
reporters  —  and 
the  general ' 
public  —  with 
plenty  of  useful 
information 


HEN  YOU  OPEN  the  newspa¬ 
per,  there’s  a  good  chance 
you’ll  find  stories  about  school 
officials  debating  a  new  policy, 
a  city  councilman  calling  for 
increased  police  patrols  or  how  the  county  com¬ 
mission  voted  on  a  budget  amendment. 

There  are  many  ways  to  gather  news  —  attend¬ 
ing  public  meetings,  going  to  press  conferences, 
getting  tips  from  sources,  receiving  press 
releases  and  digging  through  public  records  and 
documents. 

In  order  to  protect  the 
free  flow  of  government 
information,  laws  have  been 
passed  at  the  federal  and 
state  levels  guaranteeing  that 
much  of  the  public’s  busi¬ 
ness  will  be  held  in  open 
meetings  and  that  public 
documents  and  records  will 
be  made  available  for  inspec¬ 
tion  or  reproduction  at  rea¬ 
sonable  costs. 

These  measures  usually  fall 
under  the  categories  of 
Freedom  of  Information,  Open  Meetings  and 
Sunshine  laws.  But  no  matter  what  they  are  called, 
the  intent  is  the  same;  to  ensure  that  government  is 
open,  accessible  and  accountable. 

However,  as  many  reporters  know,  there  are 
abuses  to  the  letter  and  spirit  of  these  laws. 
Government  meetings  can  be  closed  to  discuss 
contracts,  personnel,  legal  and  certain  law-enforce¬ 
ment  issues;  public  records  may  be  hard  to  find  if 
you  don’t  know  how  or  where  to  look;  questions 
may  arise  over  whether  some  appointed  advisory 
boards  and  commissions  are  covered  under  Open 
Meetings  and  Sunshine  laws.  And  if  a  meeting  is 
closed  for  questionable  reasons,  where  and  with 
whom  do  you  file  a  complaint? 

While  many  reporters  carry  with  them  or  have 
somewhere  in  their  desk  a  copy  of  their  state’s  Fol 
laws  and  who  to  contact  for  advice,  the  global 
Internet  is  also  becoming  a  useful  Fol  resource. 

As  a  way  to  keep  up  with  the  latest  news  and 
events  surrounding  Fol  laws  and  issues,  Web  sites 
are  popping  up  providing  reporters  —  and  the 
general  public  —  with  plenty  of  useful  information. 

A  number  of  press  and  media  organizations  have 

Noack  is  a  freelance  uniter. 


established  Worid  Wide  Web  pages  which  include 
Fol  information,  such  as  who  to  contact  and  sam¬ 
ple  Fol  request  letters  and  many  nonprofit  groups 
such  as  the  Electronic  Privacy  Information  Center 
(EPIC)  and  the  Electronic  Frontier  Foundation 
(EFF),  who  also  make  Fol  information  available. 

Charles  Levendosky,  editorial  page  editor  of  the 
Casper,Wyo.,5/flr-rn&Mwe,said  finding  Fol  informa¬ 
tion  on  the  Internet  is  easy,  but  trying  to  locate  state 
Fol  information  —  namely  state  statutes  —  is  not. 

“I  don’t  know  how  many  states  post  that  infor¬ 
mation  on  their  state  Web  sites,”  said  Levendosky, 
who  also  oversees  the  First 
Amendment  Cyber-Tribune 
Web  site. 

So  far,  less  than  a  dozen 
states  provide  full  access  to 
state  statutes. 

Frank  Bass,  a  reporter  for 
the  Texas  Journal,  a  regional 
section  of  the  Wall  Street 
Journal,  said  he  keeps  a  cou¬ 
ple  of  Fol  bookmarks  in  his 
Web  browser. 

“I  presume  online  FoIA 
information  hasn’t  become  a 
big  issue  and  probably  won’t. 

I’ve  always  thought  the  purpose  of  an  FolA  request 
was  to  blast  something  loose  that  couldn’t  be 
obtained  by  other  means.  Plus,  I  just  don’t  know 
that  government  agencies  will  be  structured  to 
take  full  advantage  of  the  Net  any  time  soon,” 
said  Bass. 

Barbara  C.  Fought,  an  associate  professor  of 
broadcast  journalism  at  the  S.I  Newhouse  School 
of  Journalism  at  Syracuse  University,  said  finding 
state  Fol  laws  online  is  not  easy,  but  is  improving. 

Many  states  are  just  coming  into  the  information 
age  online.  Some  cities  are  far  ahead  —  putting  out 
their  own  sites  on  the  Worid  Wide  Web. 

“The  whole  spirit  of  the  state  laws  is  to  make 
government  accessible  to  the  average  citizen  .... 
Here’s  a  wonderful  tool  to  do  that,”  said  Fought, 
who  also  maintains  a  popular  and  informative  Fol 
mailing  list  and  compiles  a  comprehensive  list  of 
other  journalism-related  mailing  lists. 

“I  think  some  of  the  first  content  a  state  would 
put  up  would  be  to  help  citizens  in  learning  more 
alx>ut  their  government.  A  helpful  Fol  kit  would 
be  easy  and  much  more  usable  than  screen  after 
screen  of  regulations  or  promotional  material,” 
she  said. 


Many  states  are 
just  coming  into 
the  information 
age  online.  Some 
cities  are  far 
ahead  —  putting 
out  their  own 
sites  on  the  World 
Wide  Web 
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Jack  Lail,  manager/online  publishing  for  the 
Knoxville  (Tenn.)  News-Sentinel,  is  involved  in  an 
effort  through  the  Tennessee  Press  Association  and 
the  Society  of  Professional  Journalists  (SPJ)  to  get 
state  government  to  put  more  information  online. 
But  it’s  an  uphill  fight. 

“There  is  a  lot  of  resistance  to  this  with  red  her¬ 
ring  arguments  abounding,”  said  Lail,  a  former  chair 
of  SPJ’s  New  Information  Technologies  Committee. 

He  said  states  should  be  providing  Fol  informa¬ 
tion  on  their  Web  pages. 

Eric  Schoch,  a  medical  writer  for  the 
Indianapolis  Star  and  Neu>s,  said  that  since  the 
acb/ent  of  the  Web,  finding  Fol  online  resources 
has  improved. 

“Eventually,  I’d  expect  we’ll  see  a  site  with  the 
actual  text  of  those  access  provisions  online.  I 
wouldn’t  count  on  the  states  to  do  it  —  although 
we  should  expect  them  to  put  searchable  versions 
of  their  state  codes  online.  I’d  also  like  to  see  state- 
by-state  listings  of  who  is  responsible  for  enforcing 
open  records  and  meeting  laws  in  each  state,  and  a 
similar  breakdown  for  each  federal  agency  of  their 
Fbl  officers,  snail-mail  and  e-mail  addresses,  telephone 
and  fax  numbers,”  said  Schoch,  who  chairs  the 
New  Information  Technologies  Committee  for  SPJ. 

Forrest  M.  Landon,  former  executive  editor  of 
the  Roanoke  (Va.)  Times  and  current  chairman  of 
the  American  Society  of  Newspaper  Editor’s  Fol 
Committee,  said  while  there’s  more  Fol  informa¬ 
tion  available  on  the  Web,  the  quality  of  it  varies. 

“What’s  needed  is  a  Web  site  for  every  state, 
with  interactive  capability  and  up-todate  archives 
featuring  a  state’s  open-meeting  and  open-records 
laws,  AG  opinions  and  major  court  rulings,”  said 
Landon. 

Some  key  Web  sites  on  the  Internet  for  Fol  infor¬ 
mation  are; 

•  Reporters  Committee  for  Freedom  of  the  Press 
(http://wvkrw.rcfp.org/rcfip/)  site,  designed  to  pro¬ 
vide  information  to  journalists  and  media  lawyers. 
Here,  you’ll  find  the  First  Amendment  Handbook  as 
well  as  a  program  that  allows  you  to  create  an  Fol 
request  letter,  an  Fol  hotline  telephone  number 
and  links  to  other  journalism  and  legal  sites. 

•  Society  of  Professional  Journalists  San  Diego 
chapter  (http://sandiegoonline.com/spj/foi.html/) 
provides  online  guides  to  a  number  of  California 
laws  governing  open  meetings,  public  records  and 
the  courts.There’s  also  a  model  Sunshine  law 
which  was  adopted  in  1995  by  the  Contra  Costa 
County  Board  of  Supervisors. 

•  Society  of  Professional  Journalists  (http://town. 
hall,  org/places/spj/foiresources.html)  offers  a  limit¬ 
ed  hypertext  list  of  Fol  resources  compiled  by 
Fought  at  Syracuse  University.  The  site  also  includes 
links  to  other  journalism-related  organizations,  such 
as  the  National  Press  Club  and  Poynter  Institute. 

•  Electronic  Freedom  Foundation  (http://www. 
eff.  org/pub/Activism/FOIA/)  provides  a  number  of 
articles  and  court  cases  dealing  with  various  aspects 
of  federal  and  state  freedom  of  information  issues. 


•  Brechner  Center  at  the  University  of  Florida 
(http://www.jou.edu/brechner/brochure.htm) 
includes  the  monthly  Brechner  Report,  a  newslet¬ 
ter  which  summarizes  current  developments  in 
Florida’s  open  meetings  and  records  laws. 

There’s  also  the  State  Law  Media  Law 
Sourcebook,  which  provides  a  listing  of  media  law 
sources  by  state.You  can  also  access  Florida 
statutes  and  opinions  issued  by  the  Attorney 
General. 

•  First  Amendment  Cyber-Tribune 
(http;//w2.trib.com/FACT/)  includes  loads  of  infor¬ 
mation  about  First  Amendment  issues.There’s  First 
Amendment  Alert!,  which  highlights  issues  being 
considered  by  state  lawmakers,  the  courts  and 
Congress;  a  Censorship  Alert 
and  links  to  a  variety  of  First 
Amendment  Web  sites. 

•  Freedom  of  Information 
Center  at  the  University  of 
Missouri-Columbia  (http:// 
www.niissouri.edu/~foi 
www/index.htmV)  offers  a 
wide  variety  of  Fol  informa¬ 
tion  including  sample  Fol  let¬ 
ters,  a  list  of  statutory  cita¬ 
tions  of  state  Fol  laws  and 
Missouri  Fol  resources. 

•  Freedom  Forum  First 
Amendment  Center 
(http://www.fac.org/)  pro¬ 
vides  an  interesting  First 
Amendment  time  line,  which 
traces  the  evolution  of  events 
which  have  helped  shape  the 
current  system  of  constitu¬ 
tional  First  Amendment  law. 

There’s  also  First  Amendment 
Legal  W'atch,  a  recap  of  breaking  stories  and  issues 
dealing  with  the  First  Amendment. 

•  Electronic  Privacy  Information  Center 
(http://www.epic.org/)  provides  links  to  a  variety 
of  legal  documents  and  cases  regarding  Fol  laws, 
guides  on  how  to  use  Fol  laws  and  links  to  such 
sites  as  the  Taxpayer  Assets  Project. 

•  Legal  Information  Institute  at  Cornell  Law 
School  (http://www.law.comell.edu/statutes.htmI/) 
contains  a  list  of  states  that  have  posted  their  con¬ 
stitution,  statutes  and  current  legislative  bill  infor¬ 
mation  online.  Some  of  the  sites  are  more  com¬ 
plete  than  others,  including  easy-to-use  key  word 
searches. 

In  addition  to  World  Wide  Web  Fol  sites,  tliere  is 
also  a  mailing  list  about  federal  and  state  Fol  laws. 
Fol-L  is  a  list  for  journalists,  academics,  government 
officials  and  others  interested  in  freedom  of  infor¬ 
mation  issues. 

To  subscribe  to  this  list,  send  an  e-mail  message 
to  listserv@listserv  syr.edu  and  in  the  body  of  the 
message  type:  sub  Fol-L  followed  by  your  full 
name.  Here’s  an  example:  sub  Fol-L  john  doe.  Also, 
remove  any  signature  tag  line. 


“There  is  a  lot  of 
resistance  to  this 
with  red  herring 
arguments 
abounding,”  said 
Lail,  a  former 
chair  of  SPfs 
New  Information 
Technologies 
Committee. 

He  said  states 
should  be  providing 
Fol  information  on 
their  Web  pages 
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YEAR  BOOK 


1006  EDITiONj 


The  Most  Comprehensive  Source  of  Information  About  Newspap^  and 
the  Newspaper  Industry  Worldwide 

•  The  Newspapers  ^The  People  -  The  Equipment  ‘The  Supplies  ...and  much,  much  more! 


Look  at  these  NEW  and 
ENHANCED  FEATURES: 

NEW!  E-Mail  and  Web  site  listings  are  now 
part  of  the  standard  data  included  for  dailies 
in  the  U.S.  and  Canada. 

EXPANDED  listings  of  alternative,  Hispanic 
and  Jewish  weeklies. 

NEW!  Interactive  products  and  services 
listings. 

EXPANDED  Foreign  correspondents  in 
the  U.S. 

EXPANDED  newspaper  ad  rep  listings, 
including  national,  state  and  foreign  contacts. 
NEW!  You  can  now  sort  labels  by  group 
affiliation  AND  newspaper  rep  (CD-ROM  with 
listing  capabilities). 

ENHANCED,  user-friendly  exporting 
functions  (CD-ROM  with  listing  capabilities). 


iinrii  m 


ORDER  NOW 


Mail  your  order  and  payment  to:  Editor  &  Publisher 
Year  Book,  11  W.  19th  St.,  New  York,  NY  10011- 
4234.  Or  to  charge  your  order  to  your  Visa/MC 
account,  call  (212)  675-4380,  ext.  509.  Payments 
must  accompany  all  orders.  NY,  CA,  DC  and 
Canada  add  appropriate  tax.  Please  supply  proper 
street  address  for  UPS  delivery.  No  deliveries  will 
be  made  to  PO.  boxes.  All  remittance  must  be  in 
U.S.  dollars. 


PARTI 

•  Section  I  -  U.S.  Dailies 

•  Section  11  -  U.S.  Weeklies  and 
Special  Newspapers 


'  Section  V  -  News,  Picture  and 
Syndicated  Services 
>  Section  VI  -  Newspaper  Equipment/ 
Interactive  Products  and  Services 


•  Section  III  -  Canadian  Newspapers  •  Section  VII  -  Other  Organizations 

•  Section  IV  -  Foreign  Newspapers  and  Industry  Services 

Find  the  -people  you  really  need  with  comprehensive  lists  of  names, 
titles,  areas  of  responsibility,  address,  phone  and  fax  numbers.  Data 
for  sections  I  and  III  include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections,  mechanical  specifi¬ 
cations  and  more. 

PART  2  -  WHO*8  WHERE 

This  handy  directory  lets  you  look  up  newspaper  industry  personnel  by 
name.  Look  for  people  from  general  interest  daily  and  weekly  newspapers 
as  well  as  syndicates  and  groups.  You’ll  find  titles,  company  affiliation  and 
phone  numbers  for  the  most  influential  people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully  indexed,  searchable 
database  allows  you  to  pull  out  Year  Book  information  with  the  criteria  you 
select.  The  simple,  menu-activated  search-and  display  capability  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide  range  of  formats, 
including  Word  Perfect,  Lotus,  DBF,  ASCII,  etc.  The  CD-ROM  can  be  pur¬ 
chased  with  listing  capabilities,  too.  Customize  mailing  lists  for  each  of 
your  communications  projects.  The  Year  Book  CD-ROM  includes  all  the 
Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s  Where  sections 
...  names  of  contacts  and  their  areas  of  responsibility,  plus  other  critical 
information  about  newspapers,  newspaper  suppliers  and  service  compa¬ 
nies. 

For  answers  to  technical  questions  about  the  CD-ROM, 
call  (212)  675-4380,  ext.  506. 

PRICING 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $1 25 
E&P  Year  Book  Part  1  Only:  $115 
E&P  Year  Book  Part  2  ‘Who’s  Where”  Only:  $35 
E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing  capabilities:  $495 
E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  capkiilities:  $895 

Network  versions  of  the  CD-ROM  are  available.  Please  call 
(212)  675-4380,  ext.  509  for  pricing. 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 
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BY  DAVID  ASTOR 


Fellow  Creators  Pay 
Tribute  to  Bombeck 


Ttjey  say  she 
was  a  great 
person  as  well 
as  a  great 
columnist 


IT  SEEMS  LIKE  everyone  who  knew  Erma 
Bombeck  thought  she  was  as  good  a  human 
being  as  she  was  a  writer.  Which  was  pretty 
dam  good. 

“As  a  person,  she  was  tops,”  said  “Dear 
Abby”  writer  Abigail  Van  Buren  of  Bombeck,  who 
died  April  22  at  the  age  of  69.  “Everybody  who 
knew  Erma  adored  her.  I  cherished  her  friendship.” 

“She  was  one  of  the  most  gracious  people  I’ve 
ever  met  in  this  business,”  added  widely  syndicated 
humor  columnist  Dave  Barry. 

“Erma  was  just  a  delightful  person  to  be  with,” 
said  “The  Family  Circus”  cre¬ 
ator  Bil  Keane,  a  close  friend 
and  fellow  Arizona  resident. 
“She  laughed  easily  and  made 
others  laugh  easily.” 

Van  Buren  noted  that 
Bombeck  tried  to  be  upbeat 
even  while  dealing  with  seri¬ 
ous  health  problems  — 
which  included  breast  cancer 
and  failing  kidneys.  She  was  on  dialysis  for  several 
years  before  undergoing  an  ultimately'  unsuccessful 
kidney  transplant  April  3. 

The  advice  columnist  said  Bombeck  may  have 
been  “too  terrific”  a  person,  as  she  refused  to  use 
her  celebrity  status  to  try  to  get  a  new  kidney 
sooner. 

“She  waited  on  line  like  everyone  else,”  said  Van 
Buren.  “Her  hvimility  and  generosity  were  at  the 
bottom  of  everything  she  did.” 

Bombeck’s  fans  were  well  aware  of  these  charac¬ 
ter  traits  —  and  responded  in  kind. 

“Some  of  her  lo>^  _ 

readers  wanted  to 
donate  kidneys,”  noted 
National  Society  of 
Newspaper  Columnists 
president  Sheila  Stroup. 

“That’s  quite  a  tribute.” 

Stroup  called 
Bombeck  (profiled  in 
£(S?P,Feb.  13,1988,p. 

48)  a  “great”  columnist. 

“She  showed  us  that 
everyday  family  life  is 
worth  writing  about  — 
and  that  maybe  it’s  the 
most  important  thing  to 
write  about,”  said  the  Erma  Bombeck  in  1965,  tl 
New  Orieans  Times-  first  entered  syndication 


Erma  Bombeck  in  1965,  the  year  her  humor  column 
first  entered  syndication 


Picayune  columnist. 

Barry,  who  is  with  the  Miami  Herald  and 
Tribune  Media  Services,  added,  “Erma  Bombeck 
taught  those  of  us  who  write  columns  that  the  fun¬ 
niest  things  are  the  things  that  our  readers  know 
the  best  —  houses,  cars,  kitchens  and,  of  course, 
kids.” 

Advice  columnist  Ann  Landers,  who  is  with  the 
Chicago  Tribune  and  Creators  Syndicate,  said, 

“Erma  was  the  original,  authentic  everywoman. 
Millions  of  her  readers  saw  themselves  in  her  col¬ 
umn  every  day  and  loved  it.” 

Van  Buren,  who  helped  convince  Bombeck  to 
join  her  at  Universal  Press  Syndicate  in  1988,  said, 
“Erma  was  a  wonderful  writer.  And,  of  course,  her 
sense  of  hiunor  was  superb.” 

Keane  noted  that  Bombeck  was  also  “prolific”  — 
doing  her  column  (for  700  papers),  giving  speech¬ 
es,  making  Good  Morning  America  appearances 
(from  1975  to  1986),  and  writing  best-selling  books. 

The  King  Features  Syndicate  cartoonist  said  one 
reason  for  Bombeck’s  excellent  writing  was  her 
excellent  self-editing. 

Keane  collaborated  with  Bombeck  on  her  sec¬ 
ond  book  (Just  Wait  Till  You  Have  Children  of 
Your  Own!,  Doubleday,  1971),  and  recalled  that  she 
would  expertly  cut  the  length  of  chapter  drafts  by 
two-thirds. 

Keane’s  first  contact  with  Bombeck  was  when 
he  received  a  1969  letter  from  her  saying  how 
much  she  liked  “The  Family  Circus.”  He  responded 
with  a  letter  praising  Bombeck’s  column,  and  men¬ 
tioned  he  would  be  happy  to  do  a  book  with  her 
sometime.  Her  one-word  answer:  “When?” 

_  The  result  was  the 

Doubleday  book  — 
and  a  move  from  Ohio 
for  Bombeck  in  1971. 
Keane  said  the  colum¬ 
nist  fell  in  love  with 
the  Phoenix  area  when 
she  came  to  speak  at 
an  event,  so  he  put  her 
in  touch  with  a  real 
estate  agent. 

After  that,  the 
Keanes  and  Bombecks 
got  together  many 
times,  including  some 
Christmas  Eves.And 
i  year  her  humor  column  the  columnist  began  to 
get  mentioned  periodi- 
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"Look  af  it  this  woy  —  Erma  Bombeck  would 
probably  find  something  very 
amusing  about  this." 


The  1978  "Family  Circus"  cartoon 

caily  in  “The  Family  Circus.” 

Keane  recalled  one  1978  panel  show¬ 
ing  his  cartoon  family  glumly  cleaning  a 
bathroom  flooded  by  a  backed-up  toilet. 
The  father  says  to  the  mother,  “Look  at 
it  this  way  —  Erma  Bombeck  would 
probably  find  something  very  amusing 
about  this.” 

Bombeck  quickly  sent  Keane  a  note 
reading,  “The  same  thing  happened  in 
our  own  house  last  month,  and  1  didn’t 
find  anything  amusiiig  about  it!” 

Last  October,  Keane  did  a  Halloween 
panel  showing  a  trick-or-treater  saying, 
“Don’t  waste  your  time  at  the 
Bombecks’. They’re  givin’  out  carrot 
sticks.” 

The  next  morning,  Keane  found  car¬ 
rot  sticks  in  his  mailbox  along  with  a 
note  from  Bombeck  reading,  “These 
were  left  over.  No  one  showed  up.” 

Keane,  who  spoke  to  E&P  a  day  after 
Bombeck  died,  concluded,  “There  cer¬ 
tainly  is  a  lot  of  laughter  in  heaven  this 
morning.” 

A  package  of  Web 
reviews  is  offered 

Tribune  media  services  and 

Excite  Inc.  are  offering  a  twice- 
weekly  package  of  World  Wide  Web 
reviews. 

“Excite’s  Web  Hotlist”  includes  2040- 
word  “best  of  the  Web”  reviews;  themed 
reviews  that  change  weekly;  and  two 
Web-related  columns  that  offer  commen¬ 
tary,  news  briefs  and  a  Q&A.  The 
columns  are  written  by  journalists  Digby 
Diehl  and  Adam  Tluteltaub. 

The  “Hotlist”  package  is  compiled  by  a 


team  of  30  journalists  headed  by  media 
veteran  Jim  Bellows. 

Excite  is  a  Mountain  View,  Calif.-based 
company  that  offers  Internet  navigation¬ 
al  services.  It  has  an  archive  of  more  than 
55,000  reviews  that  newspapers  can 
access. 

Syndicate  offering 
an  Internet  feature 

'yUTIRED  MAGAZINE’S  DAILY  e-maU 
rr  report  from  the  campaign  trail  is 
now  being  offered  for  print  use  by  the 
New  York  Times  Syndicate. 

The  “Impolitic”  report  is  a  major  fea¬ 
ture  of  the  Netizen,  which  is  part  of  the 
magazine’s  HotWired  Web  site  for  election 
coverage  (http://www.netizen.com). 

“Impolitic”  is  by  former  Economist 
Washington  correspondent  John  Heile- 
mann,  30,  who  files  his  500-word  column 
Monday  through  Friday. 

‘Architext’  feature 
will  be  syndicated 

A  RCH1TEXT”WILL  BE  syndicated  by 
Chronicle  Features  starting  May  20. 

Arrol  Gellner’s  column,  which 
includes  line  drawings  by  the  author,  has 
run  in  the  San  Francisco  Chronicle  for 
nearly  two  years. 

The  sometimes  humorous  weekly  fea¬ 
ture  discusses  the  language  and  concepts 
of  architecture.  Specific  columns  focus 
on  modem  and  traditional  architecture, 
spiral  staircases,  porches,  arches,  gazebos, 
lighting  fixtures,  and  more. 

Gellner  is  a  practicing  architect  who 
also  teaches. 

Landers  profile  on 
a  prime-time  show 

Ann  landers  was  profiled  on  the 
April  23  edition  of  Dateline  NBC. 
Landers  is  with  the  Chicago  Tribune 
and  Creators  Syndicate. 

‘Mallard’  wings  its 
way  back  to  paper 

The  DENVER  POST  brought  back 
“Mallard  Fillmore”  after  numerous 
readers  protested  its  pulling. 

Post  editor  in  chief  Dennis  Britton 
announced  the  conservative  comic 


strip’s  return  to  the  editorial  page  with  a 
front-page  note  on  April  21. 

“Mallard,”  which  often  skewers 
President  Clinton,  is  by  Bruce  Tmsley  of 
King  Features  Syndicate. 

Longtime  financial 
columnist  is  dead 

UTNVESTORS’  GUIDE”  COLUMNIST 
A  William  Doyle  of  King  Features 
Syndicate  has  died  in  Florida  of  emphy¬ 
sema.  He  was  71. 

Doyle,  whose  column  appeared  in 
more  than  100  papers,  received  —  and 
personally  answered  —  as  many  as  1 ,000 
letters  a  week  from  readers. 

The  New  Jersey  native  worked  for 
papers  such  as  the  Newark  Star-Ledger 
and  New  York  Daily  News. 

Memorial  services 
for  ‘Tarzan’  artist 

TWO  MEMORIAL  SERVICES  will  be 
held  for  renowned  “Tarzan”  artist 
Bume  Hogarth,  who  died  this  winter. 

One  will  be  held  2  p.m.  Sunday,  June 
2,  at  the  Art  Center  College  of  Design  in 
Pasadena,  Calif. 

The  other  is  6  p.m.  Friday,  June  7,  in 
the  fourth-floor  student  lounge  at  the 
Parsons  School  of  Design,  66  Fifth  Ave., 
New  York  City. 


1996 

SUNDAY 

NEWSPAPER 

SUPPLEMENT 

CONFERENCE 

TV  BOOKS,  SUNDAY  MAGAZINES 
&  SPECIAL  SECTIONS 

MAY19,20&21, 19% 
SCHAUMBURG  MARRIOTT  HOTEL 
SCHAUMBURG,  ILLINOIS 
(15  MINUTES  FROM  O’HARE) 

*The  TV  Book  Of  The  Future 
*The  Best  Of  TV  Books 
*The  Best  Of  Sunday  Magazines 
*The  Best  Of  Special  Sections 

Call  Bronwen  Sharp 
For  Reservations  at 
1-800-733-7177 
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Religious  strip  is 
printed  by  Times 

The  LOS  ANGELES  Times  ran  the 
March  31  “B.C.”  comic  in  its  April  6 
religion  section. 

The  paper  had  pulled  the  Palm  Sunday 
strip  from  its  March  31  comics  section 
because  of  its  religious  theme.  Then,  at 
the  urging  of  Christian  Coalition  founder 
Pat  Robertson,  several  hundred  people 
called  the  Times  to  protest  April 
13,  p.  50). 

Times  associate  editor  Narda  Zacchino 
said  the  paper  published  the  comic  April 
6  only  because  it  had  “become  a  news 
story.”  She  added  that  one  reason  the 
Times  had  originally  dropped  the  March 
31  strip  was  that  its  message  may  have 
been  seen  as  “proselytizing.” 

The  Times  also  published  three  other 
religious  “B.C.”  comics  on  April  5  and  6 
that  were  not  in  its  normal  rotation. 

“B.C.”  is  by  Johnny  Hart  of  Creators 
Syndicate. 

Several  named  at 
electronic  division 

Tribune  media  services  has  made 

several  appointments  to  its  Elec¬ 
tronic  Information  Services  (EIS)  divi¬ 
sion. 

Frederick  Schecker,  who  previously 
worked  as  managing  editor  of  electronic 
media  at  the  Kansas  City  Star,  was 
named  executive  producer  at  EIS.  He 
holds  a  journalism  degree  from  Boston 
University  and  a  master’s  in  education 
from  Harvard. 

Jay  Brodsky,  who  joined  Tribune  Media 
in  1994  after  working  as  operations/mar¬ 
keting  manager  for  the  new  media  divi¬ 
sion  of  the  (Cedar  Rapids)  Gazette  Co., 
was  promoted  to  technology  develop¬ 
ment  manager  at  EIS.  He  holds  a  degree 
in  engineering  from  the  University  of 
Petmsylvania. 

Other  EIS  appointments  include 


Frederick  Schecker  Jay  Brodsky 


Joseph  Wiesenfelder,  senior  producer; 
Marco  Buscaglia,  Valerie  Nozick  and  Matt 
Thompson,  producers;  Debra  Scott  and 
Jeremy  Horowitz,  specialists;  Joel  Sum- 
my,  Internet  applications  specialist; 
Martin  Pataky,  technical  support  special¬ 
ist;  and  Lisa  Jenkins  and  Christian 
Barnard,  graphics. 

EIS  operates  the  Voice  News  Network 
audiotex  service.  Custom  Interactive 
Services  and  WebPoint  Internet  Services. 

‘Calvin’  collection 
raises  NIE  money 

ALVIN  AND  HOBBES”  may  have 
ended  Dec.  31,  but  West  Bend, 
Wise.,  Daily  News  readers  could  still  see 
the  comic  in  the  paper  every  day. 

Actually,  they  could  see  it  at  the  paper. 
The  Daily  News  placed  copies  of  Bill 
Watterson’s  Calvin  and  Hobbes  Tenth 
Anniversary  Book  at  its  receptionist’s 
counter,  and  sold  every  one  of  them. 

The  ll,()00-circulation  paper  sold  a 
total  of  175  books,  with  most  purchased 
by  walk-ins,  but  some  ordered  via  mail  or 
home-delivery  carriers. 

Daily  News  publisher  Robert  S. 
Gallagher  said  one  way  the  paper  made 
readers  aware  of  the  book  offer  was  by 
advertising  it  in  the  “Calvin  and  Hobbes” 
comics-page  slot  that  became  vacant 
when  Watterson  retired. 

“I  knew  that’s  where  ‘Calvin  and 
Hobbes’  fans  would  look  first,”  Gallagher 
told  E&P. 

The  Daily  News,  which  sold  the  books 
at  the  suggestion  of  Universal  Press 
Syndicate  assistant  vice  president/sales 
manager  Dan  Dalton,  used  the  proceeds 
to  benefit  its  Newspapers  in  Education 
program.  Gallagher  said  it  made  sense  to 
have  a  tie-in  between  “one  of  the  more 
thoughtful  comics”  and  a  program  that 
helps  build  literacy  and  newspaper  read¬ 
ership. 

He  added  that  the  paper  will  be  selling 
other  cartoon  collections  published  by 
Universal’s  Andrews  and  McMeel  divi¬ 
sion. 

‘Cartooning’  info 
donated  to  library 

POLLY  KEENER  HAS  given  Ohio  State 
University’s  cartoon  library  the  tapes 
and  transcriptions  of  about  three  dozen 
interviews  she  conducted  for  her 
Cartooning  book  (Prentice-Hall,  1992). 
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Jimmy  Margulies  Mike  Ramirez 


Tom  Batiuk  receiving  his  award  from 
Journalism  Education  Association  president 
Candace  Perkins  Bowen 


Honors  for  several 
syndicated  people 

JIMMY  MARGUUES  OF  the  Bergen 
County,  N.J.,  Record  and  North 
America  Syndicate  (NAS)  has  won  the 
National  Headliner  Award  for  editorial 
cartooning. 

Another  editorial  cartoonist,  Mike 
Ramirez  of  the  Memphis  Commercial 
Appeal  and  Copley  News  Service,  has 
received  a  Green  Eyeshade  award  recog¬ 
nizing  journalistic  excellence  in  11 
southeastern  states. 

In  the  comics  area,  “Funky 
Winkerbean”  creator  Tom  Batiuk  of  NAS 
has  won  a  Media  Citation  from  the 
Journalism  Education  Association,  which 
is  headquartered  in  Kansas. 

Also,  “Wee  Pals”  creator  Morrie  Thmer 
of  Creators  Syndicate  has  received  a  spe¬ 
cial  achievement  award  from  the 
Oakland  (Calif.)  Metropolitan  Chamber 
of  Commerce  Arts  and  Culture 
Committee. 

And  in  the  text  area,  Gary  Shelton  of 
the  St.  Petersburg  Times  and  Scripps 
Howard  News  Service  was  named  one  of 
the  top  sports  columnists  of  the  year  by 
the  Associated  Press. 


Rockwell 
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change  in  the  size  of  its  workforce  of 
almost  2,850,  according  to  Kuhn.  He  said 
there  was  but  a  “slight”  reduction  owing 
to  the  same  day’s  closure  of  the  firm’s 
Hantscho  commer<!:ial  press  office  in 
White  Plains,  N.Y.,  which  employed  29 
persons,  some  of  whom  will  transfer  to 
offices  in  Westmont  and  Reading,  Pa. 

OThe  closure  was  part  of  an  April  30 
restructuring  to  improve  service  and 
responsiveness  in  what  Kuhn  called  the 
mostly  domestic  commercial  press  busi¬ 
ness.  Five  regional  managers  will  report 
to  eastern  and  western  directors. 
Managers  will  oversee  teams  specializing 
in  mechanical  and  electrical  service, 
parts  and  new  and  used  presses.) 

Kuhn  arrived  at  Graphic  Systems  last 
fall,  when  he  took  over  from  interim 
president  and  former  AUen-Bradley  exec¬ 
utive  Robert  L.  Swift.  Kuhn’s  financial 
background  at  other  aerospace  and  auto¬ 
motive  industries  seemed  a  logical  fit 
with  RockweU,  as  it  corresponded  with 
two  of  that  company’s  bigger  businesses. 

Nevertheless,  Kuhn  said  he  was  select¬ 
ed  to  run  Graphic  Systems  because  its 
sale  was  a  distinct  possibility  at  the  time. 
Rockwell’s  thinking  along  those  lines,  he 
said,  was  “shared  with  me  prior  to  my 
joining  the  firm.” 

He  added,  however,  that  it  was  not 
until  several  months  after  he  had  been 
running  the  division  that  Rockwell 
decided  to  sell  it  and  that  he  decided  to 
join  in  its  purchase. 

He  attributed  inconsistencies  in  rea¬ 
sons  given  last  winter  for  his  appoint¬ 
ment  and  his  role  at  Grapliic  Systems  to 
“Rockwell . . .  evaluating  its  alternatives.” 

Kuhn  also  acknowledged  the  peculiar 
position  of  representing  both  the  buyer 
and  the  business  being  sold  so  soon  after 
his  hiring  by  the  seller.  Throughout, 
Rockwell  has  been  represented  in  the 
transaction  by  Dillon,  Read  &  Co.  Inc. 

Kuhn  said  that  in  his  work  for  other 
companies,  “In  some  respects  I  was  a 
supplier  to  Rockwell,  and  in  some 
respects  Rockwell  was  a  supplier  to  me. 
So  I  didn’t  come  in  cold.” 

The  “formative  years”  of  Kuhn’s  career 
were  spent  at  United  Technologies,  most¬ 
ly  in  aerospace  and  general  management, 
he  said.  He  rose  to  president  of  that  cor¬ 
poration’s  $1  billion  Hamilton  Standard 
company.  Earlier,  He  had  worked  for  the 
Singer  Co.  and  for  Armtek  Corp.,  which 
grew  out  of  the  original  Armstrong 
Rubber  company  and  was  acquired  by 
Mark  fV  Industries  Inc.  He  was  president 
of  Armtek’s  Dayco  Division  (now  Marie 
rV’s  Dayco  Corp.) 


At  the  time  Graphic  Systems  was  put 
up  for  sale,  Rockwell  corporate’s  senior 
vice  president  and  chief  financial  officer 
Michael  Barnes  told  the  Los  Angeles 
Times  that  an  unexpected  50%  drop  in 
sales,  to  $  1 10  million,  led  to  a  first-quarter 
fiscal  1S>S>6  loss  of  $1  million  at  Graphic 
Systems. 

“I’m  not  sure  Mike  meant  to  say  that,” 
Kuhn  said  last  week,  “because  our  first 
quarter  was  on  plan.”  Recent  earnings,  he 
continued,  had  no  effect  on  the  decision 
to  sell  the  division,  which  he  said  had  a 
profitable  first  quarter. 

(The  division’s  sale  left  Rockwell 
shares  on  the  New  Yoric  Stock  Exchange 
unchanged  at  58J^  April  30  and  up  an 
eighth  by  midaftemoon  the  next  day.) 

Asked  if  Rockwell’s  anti-dumping  peti¬ 
tion  (awaiting  final  determinations  from 
the  U.S.  Commerce  Dept,  and  Inter¬ 
national  Trade  Commission)  was  filed  to 
soften  competition  in  preparation  for 
the  division’s  sale,  Kuhn  insisted  the  deal 
would  have  been  struck  without  it,  call¬ 
ing  the  petition  and  sale  “completely 
unrelated  events.” 
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pressmakers  also  were  acquired. 

At  home,  some  production  was  moved 
to  a  Rockwell  plant  in  Reading,  Pa.,  there 
was  greater  involvement  in  production 
of  roll  transport  and  loading  and  mail- 
room  equipment,  commercial  web  press¬ 
es  were  improved  and  software  controls 
were  adopted. 

USA  Today  production  demands 
drove  design  of  the  Colorliner  blanket-to- 
blanket  four-color  tower,  Rockwell’s  next 
double-wide  design,  under  president 
James  Cavanaugh.  Experiments  with  a 
digital  inker  and  a  keyless  Colorliner  unit 
led  to  the  positive-feed  keyless  inking 
option  for  the  Newsliner. 

That  press,  however,  didn’t  come 
along  until  after  Rockwell  and  other 
press  makers  went  through  a  retrench¬ 
ment  in  the  early  1990s,  as  newspapers 
experienced  one  of  their  worst  recessions 
in  decades.  A  trimmer  RGS  returned  to 
profitability  as  sales  began  returning  in 
the  past  two  years.  Following  Cavanaugh 
and  McKay,  Rockwell  named  Allen- 
Bradley  executive  Robert  Swift  as  RGS 
president.  He  was  succeeded  last  laU  by 
Robert  Kuhn,  who  was  brought  in  from  a 
United  Technologies  company. 

Much  of  the  preceding  history  is 
from  Herman  Kogan’s  Goss:  Proud 
of  the  Past...  Committed  to  the 
Future. 


Washington 
Supreme  Court 
to  hear  appeal 

The  WASHINGTON  STATE  Supreme 
Court  has  agreed  to  hear  an  appeal 
from  Sandy  Nelson,  the  former  Tacoma 
News  Tribune  reporter  who  was 
removed  from  that  position  because 
of  her  activism  in  gay  rights  and  other 
causes. 

Nelson,  who  was  reassigned  to  the 
copy  desk  five  years  ago,  is  suing  the 
newspaper  for  employment  discrimina¬ 
tion. 

A  ruling  last  year  by  the  Pearce  County 
Superior  Court  favored  the  newspaper. 
I’he  higher  court  will  hear  arguments  on 
the  case  in  May  or  June. 

News  Tribune  management  contends 
that  Nelson’s  outside  activities  represent 
a  conflict  of  interest  and  undermines  the 
paper’s  credibility 

Nelson,  who  is  represented  by  the 
American  Civil  Liberties  Union,  is  a  self- 
described  union  activist  and  socialist- 
feminist.  She  asserts  that  her  beliefs  did 
not  affect  her  objectivity  as  a  reporter. 

Toledo  Blade 
gets  records 

A  JUDGE  HAS  ordered  the  University 
of  Toledo  to  halt  its  search  for  a  new 
athletics  director  until  it  resolves  a  suit 
by  the  Toledo  Blade  over  public  records 
and  open  meetings. 

The  Blade  sued  the  university,  claim¬ 
ing  a  search  committee  refused  to  admit 
reporters  from  the  paper  and  from  the 
university'  newspaper  to  two  committee 
meetings.  The  suit  also  alleges  that  uni¬ 
versity  officials  refused  to  make  some  of 
the  committee’s  records  public. 

The  suit  seeks  an  order  forcing  the  uni¬ 
versity  to  make  all  committee  records 
public.  The  order  also  would  nullify  the 
two  meetings,  held  Feb.  2  and  March  12, 
that  the  suit  said  reporters  were  not 
allowed  to  attend. 

The  order  to  stop  the  search  for  a  new 
athletics  director  will  be  in  effect  until 
both  sides  can  file  briefs.The  search  com¬ 
mittee  had  announced  four  finalists  for 
the  job;  their  names  were  to  be  forward¬ 
ed  to  the  university  president  for  a  final 
decision. 

University  attorney  Barbara  Machin 
said  the  university  did  not  intentionally 
withhold  public  documents.  She  also  said 
the  search  committee  is  not  a  decision¬ 
making  body  and  therefore  is  not  subject 
to  the  state’s  open  meetings  law.  —  AP 
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“It’s  dear  to  us  that  local  news  is  the 
franchise,”  Post  polling  director  Richard 
Morin,  who  conducted  the  reader  study 
for  NAA,  told  publishers  meeting  in  New 
York.  “Perhaps  more  than  ever,  readers 
primarily  use  the  newspaper  as  a  source 
for  what’s  going  on  in  their  communi¬ 
ties.” 

But  while  local  reporting  might  inter¬ 
est  readers,  apparently  newspapers 
aren’t  doing  a  very  good  job  of  it. 

Morin  found  that  of  regular  newspa¬ 
per  buyers,  39%  said  the  paper  was  only 
fairly  useful  in  helping  them  deal  with 
their  day-to-day  lives,  28%  didn’t  find  the 
paper  very  effective  and  16%  thought  it 
wasn’t  at  all  helpful.  A  dismal  15%  found 
newspapers  effective  in  addressing  their 
workaday  concerns. 

During  a  discussion  at  the  NAA  meet¬ 
ing,  panelists  suggested  areas  that  news¬ 
papers  need  to  address  in  terms  of  local 
coverage. 

Take  education.  Smith  College  presi¬ 
dent  Ruth  Simmoas  accused  the  press  of 
perpetuating  stereotyp)es  about  educa¬ 
tion  in  America. 

If  one  were  to  believe  what  he  read  in 
his  daily  paper,  the  educator  observed,  he 
would  think  schools  are  “awash  in 
incompetent,  uninterested  and  self-serv¬ 
ing  professionals,  that  leadership  in  edu¬ 
cation  is  totally  wanting,  that  immorality 
and  perversion  reign  throughout  schools 
and  colleges,  that  children  are  com¬ 
pletely  unsafe  in  school  from  violence 
and  drugs,  that  iimumeracy  and  illiteracy 
are  the  rule  among  graduates,”  and  the 
list  goes  on. 

But  it  is  only  a  myth,  Simmons  insisted, 
that  the  educational  system  ui  this  coun¬ 
try  is  but  a  shadow  of  what  it  was  40 
years  ago. 

And  remember  diversity? 

While  diversity  was  a  hot  topic  in  the 
newspaper  business  a  few  years  back, 
many  complain  the  issue  has  taken  a 
back  seat  as  staff  cutbacks  throughout 
the  industry  have  accelerated. 

But  San  Jose  Police  Chief  Louis  Cobar- 
ruviaz  pleaded  with  the  publishers  to 
continue  striving  to  reflect  their  multi¬ 
cultural  readership  in  both  hiring  and 
news  coverage. 

“There’s  a  lot  of  work  tliat  has  to  be 
done  there  in  order  to  understand  what’s 
going  on  in  each  of  those  communities 
and  to  report  accurately  what’s  taking 
place,”  he  said. 

At  the  same  time,  he  warned  newspa¬ 
pers  to  be  cautious  about  toeing  tihe 
politically  correct  line  in  regard  to  their 
reporting. 


The  media  in  San  Jose  once  cranked 
out  some  fine  stories  on  the  area’s  His¬ 
panic  gang  problem,  Cobarruviaz 
pointed  out,  but  began  to  back  off  after 
some  Hispanics  complained  that  the  cov¬ 
erage  put  their  community  in  a  negative 
light. 

Likewise,  he  added,  conflicts  in  the 
city’s  Viemamese  neighborhoods  don’t 
get  much  press. 

“I  don’t  see  a  lot  of  reporting  in  terms 
of  what’s  actually  going  on  in  detail  in 
some  of  these  communities,  and  this  has 
an  impact  on  the  beats  of  our  city,”  the 
police  chief  said. 

Cobarruviaz  is  hopeful,  though,  that 
new  Spanish-language  and  Vietnamese 
sections  of  the  local  daily,  the  San  Jose 
Mercury  News,  will  enhance  reporting  of 
those  groups. 

And  Morin  urged  the  daily  press, 
which  in  recent  times  has  stepped  up 
coverage  of  minorities  and  those  districts 
heavily  populated  by  minorities,  to  go 
one  step  further  and  recognize  the 
“diversity  within  diversity.” 

He  explained:  “Our  local  communities 
are  collections  of  different  communities 
with  very  different  news  interests  and 
news  needs  —  some  are  reported,  and 
some  are  ignored.  It  is  incomplete  to  talk 
about,  quote  the  black  community  or 
Asian  Americans  or  evangelical  Chris¬ 
tians,  as  if  each  were  an  easily  identifi¬ 
able,  categorizable  and  homogeneous 
group.” 

Furthermore,  readers  want  newspa¬ 
pers  to  rep>ort  on  positive  developments 
in  their  communities  and  explore  solu¬ 
tions  to  the  problems  they  fece,  Morin 
said  —  rather  than  to  simply  concentrate 
on  what’s  wrong. 


Business 
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During  the  meeting,  which  lasted 
about  10  minutes,  William  S.  Morris  III  of 
Morris  Communications  Corp.,  NAA 
membership  committee  chairman,  said 
the  association  had  “much  to  be  proud 
of  in  the  membership  area.” 

NAA’s  membership  continues  to 
rebound,  Morris  reported.  It  had 
slumped  following  the  merger  of  several 
association  groups  into  the  NAA  in  the 
early  1990s,  but  lower  dues  have 
brought  members  back,  especially 
smaller  newspapers.  NAA  now  repre¬ 
sents  87%  of  total  U.S.  daily  newspaper 
circulation. 

Smaller-maiket  dailies  —  those  with 
less  than  25,000  circulation  —  make  up 
over  half  the  association’s  daily  roster, 
accounting  for  59%  of  daily  members. 


Fully  30%  of  daily  members  have 
between  25,000  and  100,000  circula¬ 
tion.  The  remaining  1 1%  have  greater 
than  100,000  circulation. 

Morris  boasted  of  “substantial” 
increases  in  NAA’s  nondaily  member¬ 
ship,  which  soared  to  443  this  year  from 
1993’s  205. 

NAA  has  1 ,572  members  in  the  United 
States  and  abroad  and  296  as.sociate 
members,  putting  the  group’s  total  mem¬ 
bership  at  1 ,868. 

During  the  business  meeting,  John  J. 
Curley  of  Gannett  Co.  Inc.  was  elected 
chairman  of  NAA,  succeeding  Uzal  H. 
Martz  Jr.  of  the  Pottsville  (Pa.)  Republi¬ 
can,  who  becomes  immediate  past  chair¬ 
man  and  remains  on  the  NAA  board  for 
one  year. 

David  C.  Cox  of  Cowles  Media  Co. 
becomes  vice  chairman,  Gottlieb  is  sec¬ 
retary  and  Morris  assumes  the  trea.surer’s 
pxjst. 

The  six  newly  elected  NAA  board 
members  are:  Alan  M.  Horton,  Scripps 
Howard  Inc.;  Boisfeuillet  Jones  Jr.,  Wash¬ 
ington  Post,  John  W.  Madigan,  Tribune 
Co.;  Michael  A.  Parta,  New  York  Mills 
(Minn.)  Herald',  Jay  R.  Smith,  Cox  News¬ 
papers  Inc.;  and  Louis  A.  “Chip”  Weil  III, 
Central  Newspapers  Inc. 

Nine  NAA  board  members  were 
reelected  to  two-year  terms:  Alejandro 
Jose  Aguirre,  Diario  Las  Americas', 
Andrew  E.  Barnes,  St.  Petersburg  Times', 
Betty  Berryman,  Winchester  (Ky.)  Suw, 
Larry  Franklin,  Harte-Hanks  Communica¬ 
tions  Inc.;  Robert  M.  Jelenic,  Journal 
Register  Co.;  Michael  E.  Pulitzer,  Pulitzer 
Publishing  Co.;  P.  Anthony  Ridder, 
Knight-Ridder  Inc.;  W.  Curtis  Riddle, 
Wilmington,  Del.,  News  Journal',  and 
John  W.  Sweeney  III,  Houston  Chroni¬ 
cle. 

Three  board  members  were  reelected 
to  one-year  terms:  Richard  E.  Diamond, 
Staten  Island  Advance',  Stephen  Ham- 
blett.  Providence  Journal  Co.;  and  Erwin 
R.  Potts,  McClatchy  Newspapers. 


Hartford  daily 
launches  promo 
campaign 

The  HARTFORD  COURANT  recently 
launched  a  new  promotional  cam¬ 
paign  based  on  the  theme,“I  saw  it  in  the 
Courantr 

The  campaign  will  feature  local  radio 
spots  supported  with  print  advertise¬ 
ments  in  the  paper.  It  highlights  how  the 
Courant  can  serve  as  a  guide  to  living  for 
its  readers. 
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tion  is  sued  for  bbel,  it  is  difficult  to 
build  a  defense  while  refusing  to  dis¬ 
close  critical  sources. 

Conversely,  a  reporter  who  somehow 
identifies  the  source,  even  inadvertently 
faces  not  only  a  loss  of  credibility  but  a 
possible  breach  of  contract  or  privacy 
suit  by  the  source.  In  1S>91,  the  Supreme 
Court  held  that  the  First  Amendment 
does  not  prevent  reporters  from  being 
legally  boimd  to  the  agreements  they 
make  with  sources. 

Before  agreeing  to  protect  someone’s 
identity,  reporters  should: 

•  Understand  the  nature  of  the  infor¬ 
mation  being  provided.  Based  upon  the 
importance  and  availability  of  the  infor¬ 
mation,  consider  whether  the  promise  is 
justifiable. 

•  Be  clear  about  the  terms  of  the 
promise.  Are  you  only  agreeing  to  keep 
someone’s  name  out  of  a  story,  or  are 
you  promising  to  go  to  jail  before  you 
will  reveal  a  source?  Do  not  use  the 
terms  “off-the-record,”  “background,”  and 
“deep-background,”  since  these  mean 
different  things  to  different  sources. 

•  Express  the  promise  in  terms  of  spe¬ 
cific  facts  you  can  guarantee;  don’t 
promise  a  result.  For  example,  promise 
“your  name  won’t  be  used,”  rather  than 
“no  one  will  know  you,”  or  “you  won’t 
be  treated  unfairly.” 

Make  the  promise  only  if  you’re  rea¬ 
sonably  certain  you  can  keep  it,  and  then 
take  all  reasonable  steps  to  carry  out  the 
promise.  Explain  the  nature  of  the 
promise  to  those  in  the  newsroom  who 
need  to  know  so  that  it  is  not  inadvert¬ 
ently  broken. 

Once  confidentiality  is  promised,  do 
not  “waive”  your  potential  privilege  by 
sharing  the  source’s  identity  with  any¬ 
one  who  doesn’t  need  to  know,  includ¬ 
ing  family. 

As  the  Bankers  Trust  case  ultimately 
showed,  a  reporter  who  takes  source 
relationships  and  undisclosed  informa¬ 
tion  seriously  will  be  best  prepared  both 
to  report  the  news  and  to  defend  against 
intrusive  subpoenas  and  potential  litiga¬ 
tion. 
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many  cases,  Koven  said  they  “get  into 
trouble  when  they  try  to  reinvent  estab¬ 
lished  general  principles.” 

And  organizations  putting  clamps  on 
journalistic  rights  are  surfacing  all  the 
time. 


The  newly  formed  World  Association 
of  Press  Councils,  which  met  in  Istanbul 
last  March,  undertook  studies  aimed  at 
establishing  a  worldwide  press  council 
to  which  disputes  about  reporting 
across  borders  could  be  referred.  This, 
of  course,  would  mean  a  code  of  con¬ 
duct  would  have  to  be  drafted. 

While  representatives  of  Western 
nations  agreed  only  to  study  the  propos¬ 
al,  WAPC’s  Turkish  host  told  Koven  he 
was  determined  to  see  a  press  law 
implemented  —  as  he  considered  inter¬ 
national  news  coverage  of  his  country’s 
military  operations  against  the  Kurds  to 
be  lacking  in  balance  and  objectivity. 

“I  think  there  are  more  threats  in 
more  forms  in  the  last  decade,  and  I 
think  it  is  shocking  that  it  is  Western 
free-press  organizations  that  are  now 
imposing  restrictions,”  said  WPFC’s  Dana 
Bullen. 

Mentioning  in  the  proposal  that  a 
newspaper  be  punished  for  inciting  a 
crime,  an  incensed  Bullen  commented: 
“If  we’re  going  to  have  that  kind  of  pro¬ 
vision  in  Western,  socalled  free-press 
groups,  we  are  in  the  most  serious  kind 
of  trouble.” 
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director  for  the  281,202-circulation 
newspaper,  in  his  entry.  “It  is  estimated 
the  Bee  generated  $45,000  in  incremen¬ 
tal  revenue  for  the  event.” 

Other  notable  entries  were: 

•  The  Examiner,  Independence,  Mo., 
circulation  19,553:  Fhe  newspaper 
sponsors  three  expos  a  year.  Bridal 
Celebration,  Health  Fair  and  the  Prime 
Time  Expo.  Each  expo  attracts  about 
400-500  people,  generating  revenue  of 
about  $42,700. 

•  Grand  Forks  (N.D.)  Herald,  circula¬ 
tion  39,000:  Nonduplicated  distribution 
of  a  stuffed  coupon  envelope.  The  enve¬ 
lope  was  distributed  to  subscribers  via 
the  newspaper,  and  to  nonsubscribers 
via  the  mail.  The  effort  yielded  10  paid 
coupons,  generating  over  $10,000  in  rev¬ 
enue. 

•  Grand  Island  (Neb.)  Independent, 
circulation  24,600:  A  bridal  section,  32- 
page  tab  of  old  wedding  photos  called 
Weddings  of  Yesteryear.  Although  finan¬ 
cially  it  was  not  very  successful,  partici¬ 
pation  was  high  —  180  photos  were 
sent  in.  Next  year,  the  paper  will  charge 
$10  per  photo. 

•  GreeneviUe  (Tenn.)  Sun,  circulation 
15,289:  Advertorial  stories  were  sold  to 
businesses  to  run  on  the  business  page, 
plus  extra  copies  printed  on  enamel 


paper  for  them  to  use  as  marketing 
pieces,  with  optional  business  cards 
designed  and  printed  for  a  package 
price.Too  early  to  tell  what  the  revenue 
will  be. 

•  Midland  (Mich.)  Daily  News,  circu¬ 
lation  18,000:  This  daily  had  two  suc¬ 
cessful  promotions. 

(1)  Have  the  newspaper  become  the 
organizer  and  promoter  of  the  local 
Festival  of  Trees.  A  special  section  on 
the  festival  was  sold  as  a  package,  with  a 
black  tie  reception.  The  promotion  gen¬ 
erated  $28,0(K)  in  new  revenue  through 
advertising  alone.  An  additional  $11,600 
was  generated  from  ticket  sales,  tree  auc¬ 
tion  and  gifts. 

(2)  The  telemarketing  department 
sold  24  restaurants  into  the  paper’s 
Dining  Club  Card.  The  restaurants  were 
asked  to  provide  two  for  one  or  compa¬ 
rable  meal  values.  The  paper  agreed  to 
promote  their  participation  by  running  a 
full-page  Dining  Club  Card  ad  at  least 
once  a  month.  Over  1,6(X)  cards  were 
sold  at  $20  each. 

•  Mississippi  Press,  Pascagoula,  Miss., 
circulation  24,873:  An  Easter  promotion 
called  Buimy  Babies  parlayed  itself  into  a 
Christmas  promotion  called  Babies  First 
Christmas.  House  ads  were  run  for  the 
promotion.  The  only  requirement  was 
that  the  baby  be  less  than  one  year  old 
prior  to  Christmas.  Parents  were  asked 
to  mail  their  favorite  pictures  of  their 
child  to  be  printed  Christmas  morning. 
The  promotion  generated  $4,500  in  rev¬ 
enue. 


Chicago  papers 
move  to  suburbs 

The  daily  SOUmrOWN,  the  Chicago 
paper  published  by  HoUinger  Inter¬ 
national,  is  moving  its  news  and  business 
operations  to  suburban  Tinley  Paik. 

Also  making  the  move  to  the  1 17,000- 
square-foot  former  department  store  will 
be  Star  Newspapers,  the  Chicago 
Heights-based  group  of  20  twice-weekl>' 
papers  serving  Chicago’s  south  and 
southwestern  suburbs. 

News,  advertising,  circulation  and 
administrative  departments  will  move  to 
the  Tinley  Park  location,  while  press  and 
post-press  operations  for  both  papers 
and  News  Marketer,  a  direct  mail  shop¬ 
per  with  a  distribution  of  350,000,  will 
remain  at  the  Daily  Soutbtown's  present 
plant  on  Chicago’s  Southwest  Side.  The 
plant  houses  a  commercial  printing 
operation  which  prints  regional  editions 
of  USA  Today,  the  New  York  Times  and 
Investor’s  Business  Daily. 
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Simpson 

Continued  from  page  1 1 

lie,  he  maintained,  highly  disapproves  of 
reporting  that  depends  on  these  shad¬ 
owy  figures. 

In  a  half-hour  talk  peppered  with  rib¬ 
ald  political  humor  —  and  no  shortage 
of  four-letter  words  —  the  senator 
insisted  that  he  and  his  colleagues 
accomplish  quite  a  lot  on  the  legislative 
front,  despite  the  surfeit  of  news  report¬ 
ing  on  gridlock. 

“It’s  so  vacuous  to  watch  us  do  our 
work,  come  out  of  conference  commit¬ 
tee  and  the  first  question  is,  ‘Who  won?’ 
‘Who  lost?’  ‘Who  caved?’  ‘Who  didn’t 
cave?’  ”  he  said.  “Forget  it!  Ask  whether 
your  country  made  a  step  ahead  instead 
of ‘Who  caved?’  ” 

Simpson  shared  with  the  NAA  mem¬ 
bers  what  he  termed  the  “five  C’s  of  jour¬ 
nalism.” 

He  explained:  “Journalists  are  more 
directed  toward  confusion,  conflict  and 
controversy  —  and  clarity  comes  last.” 

The  final  C-word,  he  joked,  pertains  to 
television  reporters:  coiffed. 

“You  must  be  properly  coiffed  to  do 
the  news,”  he  said  to  roars  of  laughter.  “If 
you  jerked  that  script  away  from  half  of 
them,  they  would  have  thought  they 
were  selling  chickens”  instead  of  reading 
the  news. 


Wire 

Continued  from  page  14 

probably  be  created  for  those  users  who 
don’t  liave  the  latest  technology. 

All  clips  the  user  can  listen  to  will  be 
from  the  AP  Hourly  News  and  streamed 
into  the  site.  Although  Gersh  admits 
video  will  not  be  practical  to  a  lot  of  peo¬ 
ple,  if  it  is  and  the  user  wants  it,  it  will  be 
available. 

“If  you  go  into  a  story  package,  you 
will  see  a  main  presentation  frame  with 
all  related  materials  to  the  right,  like 
sound  and  video,”  Gersh  said.“So  you  can 
read  story  after  story  after  story,  allowing 
you  to  browse  without  losing  track.” 

All  material  is  from  the  news  feed,AP 
Radio  Network  and  television  service. 
Video  will  only  be  used  if  it’s  compelling 
and/or  exclusive. 

Java  and  Shockwave  will  be  used 
throughout  the  site,  as  well.  There  is  a 
Java  ticker  on  the  business  and  spiorts 
pages. 

There  is  an  alert  that  flashes  like 
a  ticker  across  the  top  of  the  screen 
when  a  big  story  hits,  like  the  Oklahoma 
bombing.  The  alert  flashes  and  makes  a 
traditional  alert  beeping  sound. 


In  order  for  those  users  who  don’t 
have  the  programs  needed  to  view  the 
videos  or  hear  the  audio,  AP  will  offer 
links  to  the  helper  applications  needed 
to  do  that,  in  the  site’s  Help  Section. 

AP  inherited  the  24-hour,  l6-member 
staff  that  puts  together  AP  Online,  their 
news  wire  for  online  services  like  Com¬ 
puServe  or  Prodigy.  Gersh  also  has  12, 
what  she  calls,  “technitorial”  staff  mem¬ 
bers  and  is  plaiming  to  hire  more  as 
needed,  as  well  as  currently  looking  for 
programmers. 

“We  have  had  to  do  a  lot  of  training,” 
Gersh  said. 

“Some  were  already  well  versed  in 
Photoshop  and  Shockwave  and  Director, 
some  picked  up  HTML  coding,  others  are 
strictly  editorial  and  sort  of  cross- 
trained.” 

AP’s  goal  is  by  Nexpo  96  in  June  to 
have  the  site  tweaked  so  it  can  be  used 
easily  and  look  just  as  good  on  a  15-inch 
monitor,  which  is  most  commonly  used. 
For  instance,  the  type  needs  to  be  larger, 
Gersh  said. 

“We  are  trying  to  make  the  click  into 
our  page  as  seamless  as  possible,”  said 
Bems. 

“Our  service  is  intended  to  be  a  plug 
in  for  our  members.” 

Currently,  on  the  business  and  news 
page,  it  is  possible  to  click  back  into  the 
AP  member  paper  the  user  came  in  ftt)m 
to  get  the  local  news,  and  then  click  back 
to  the  Wire. 

The  intention,  according  to  Bems,  is  to 
build  as  many  of  those  “back-and-forth” 
links  as  possible. 

“It’s  the  one  thing  we  can  offer  that 
other  people  are  not  right  now,”  he  said. 
“We  go  out  there  and  cover  the  major 
international  and  national  news  and  give 
them  the  information  so  they  don’t  have 
to ...  so  they  can  focus  their  staff 
resources  on  what  they  do  best,  local 
news.” 


Daniels 

Continued  from  page  15 

Louis  Boccardi  was  reelected  presi¬ 
dent  and  CEO. 

Other  AP  officers  reelected  to  one-year 
terms  are:  Patrick  T.  O’Brien,  senior  vice 
president  and  chief  financial  officer; 
James  M.  Donna,  vice  president  and  sec¬ 
retary;  and  vice  presidents  William  E. 
Aheam,  Vincent  J.  Alabiso,  Claude  E.  Erb- 
sen,  Walter  R.  Mears,  John  W.  Reid,  Wick 
Temple  and  James  R.  Williams. 

Also:  Paul  Jenssen,  treasurer;  Daniel 
Bomch  and  Scott  Johnson,  assistant  trea¬ 
surers;  and  Lilo  Jedelhauser  and  Greg 
Groce,  assistant  secretaries. 


Sound  Off 

Continued  from  page  18 

As  the  1996  presidential  campaign 
heats  up,  Myers  advised  the  publishers 
that  “a  little  less  spin  and  a  little  more 
good  news  would  go  a  long  way.” 

Marlin  Fitzwater,  former  White  House 
spokesman  for  the  Bush  Administration, 
took  the  opportunity  to  list  “three  basic 
rules  of  survival”  in  Washington,  D.C.: 

•“If  you  need  a  date,  don’t  call  the 
Arkansas  state  troopers.” 

•  “Your  nanny  is  probably  illegal  if  she 
jumps  in  the  closet  when  the  doorbell 
rings.” 

•  “If  you’re  going  to  get  a  $200  hair¬ 
cut,  get  off  the  plane.” 

While  discussing  the  presidential 
race,  both  noted  that  much  can  happen 
between  now  and  election  day. 

“One  thing  we  know  for  sure,”  Myers 
said,  “the  press  will  be  there  every  step 
of  the  way  . . .  not  only  covering  the 
events,  but  I  think  in  many  ways  shaping 
the  events  that  will  shape  the  election.” 


Shutdown 

Continued  from  page  23 

time.”  Beyond  that,  he  added,  “Hearst 
does  not  comment  on  rumors.” 

Ewell’s  latest  story  quotes  an  unnamed 
source  as  saying:  “The  deal  is  essentially 
done.  The  details  will  be  wrapped  up  in 
a  week  or  so.”  Her  account  goes  on  to  say 
that  members  of  the  deYoung  family  will 
turn  over  control  of  the  combined  paper 
to  the  Hearst  Corp.,  but  will  acquire  a  sig¬ 
nificant  majority  share,  possibly  as  much  as 
65%.  Hearst  would  run  the  single  morn¬ 
ing  newspaper,  but  would  give  the  de¬ 
Young  femily  a  “significant  input”  on  its 
editorial  page.  The  JOA-type  arrangement 
on  the  business  side  would  be  continued. 

Apparently,  in  further  attribution  to 
her  source,  Ewell  wrote  that  the  merger 
“is  expected  to  save  tens  of  millions  of 
dollars  for  both  family-held  companies.” 

Doug  Cuthbertson,  head  of  the  San 
Francisco  Newspaper  Guild,  \^4iich  has  con¬ 
tracts  with  both  papers,  was  quoted  as 
predicting  that  a  combination  paper  could 
result  in  the  loss  of  hundreds  of  jobs. 

Most  of  the  Chronicle's  circulation  is 
in  San  Francisco  and  in  the  broader  San 
Francisco  Bay  Area,  which  is  considered 
one  of  the  nation’s  top  maricets. 

At  one  time,  the  Examiner  and  Chron¬ 
icle  competed  as  morning  papers,  with 
the  Examiner  well  in  the  lead  in  the 
1940s  and  1950s.  The  Examiner’s 
decline  began  when  the  Hearst  company 
agreed  to  convert  it  to  an  evening  paper 
when  the  JOA  was  formed  in  1965. 
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FEATURES  AVAILABLE 


ASTROLCX5Y 


Daily-Weekly-Monihly  Features 
Camera  Ready.  Time  Data  Syndicate 
NEW!  SPANISH  TRANSLATION 
(603)  623-7733  or  (800)  322-5101 


AUTOMOTIVE 


100  EVENTS  THAT  MADE  THE  U.S. 
AUTO  INDUSTRY.  A  chronicle  of  the 
most  exciting  highlights  in  the  auto 
industry.  Available  in  early  May.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


CALL  US  ABOUT  OUR 
CONTRACT  RATES!! 
(212)  675-4380,  ext.  170 


GAMING/WALL  STREET 


HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  Chuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)798-1151. 


HEALTHCARE  AND  YOU:  This  by 
healthcare  journalist  and  consumer 
advocate  Duncan  Moore,  Jr.  helps 
your  readers  work  through  the  growing 
maze  in  the  healthcare  field.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


AWARDwinning  700  word  WEEKLY 
Samples.  Clear  Creek  Features 
Box  3303,  Grass  Valley,  CA  95945 


WHY  NOT  TAKE  A  CHANCE?  Weekly 
500  word  column,  first  6  months  free. 
Won't  last  long  at  these  prices.  Call  (or 
Perry...(713)  802-2799.  You'll  like  it... 


PHOTO 


RELIGION  PHOTOS 

Stock  photos  with  religious  themes  are 
now  available  from  Religion  News 
Service.  (800)  767-6781 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fox  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


Golf»Garclen»Cyber»Cars«Humor»More 
Camera-ready»Modem»Disk»Free  Trial 
Daily-Weekly-Monthly  from  BULLEONE 
(216)  261-3423«Fax:  (216)  261-9656 


SYNDICATION  SERVICES 

LET  YOUR  READERS  LOOK  at  life  from 
a  different  point  of  view.  Alternative, 
intelligent,  fresh  columns  by  estoblished 
professional  writers.  Available  now:  All 
About  Eve,  Intuition  at  Work,  Political 
Humor  &  Opinion,  Mother  Knowrs  Best 
Movie  Reviews,  Intuitive  Eating.  Call 
for  samples.  Cumberland  Literary 
Group,  (615)  269-5039,  fax  (615) 
297-6630. 


WORLDWIDE  WEB 


WebPointers  Columns  explain  the 
World  Wide  Web  to  your  readers. 
Timely,  entertaining,  informative  copy 
attracts  younger  readers  &  new 
advertisers.  See  for  yourself  WebPoin¬ 
ters'  archived  columns  with  active 
hyperlinks  at 

http:/ /www.wrebpointers.com 
Call  1  (800)  784-5025  or  e-mail: 
webpartners@webpointers.com  for  one 
month's  free  trial. 


To  dream  of  the  persort  you  would  like 
to  be  is  to  waste  the  person  you  aie. 

Unknown 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

DAVID  R.  STILL 

CAPITAL  ENDEAVORS,  INC. 

Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 

Box  895,  Lowrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

JAMES  W.  HALL,  JR.  I 

Newspaper 

Sales,  Appraisals,  Consultations  : 

Jim  Hall  Media  Services  1 

410  Elm  St.,  Troy,  AL  36081 

(334)566-7198  1 

Fax  (334)  566-01 70.  j 

NEWSPAPER  BROKERS 

JIM  WEBSTER  &  ASSOCIATES  : 

625Sold-Est,  1959 

W.B.  GRIMES  &  COMPANY 

P.O.  Box  442 

Brokers,  Appraisers,  Operators  : 

(817)599-5785  j 

315  York,  Weatherford,  Texas  76086  • 

Clarksburg,  MD  20871 

Larry  Grimes-Pres. -(301)  540-0636 
Tom  Sexton,  N.Englond  (617)  545-6175 
Wren  Barnett,  South  (704)  698-0021 
Ron  Holla,  Canada  E.  (613)  525-1666 

MEDIAAMERICA  BROKERS  | 

Lenox  Tovyers,  Suite  1 000  : 

3390  Peachtree  Rd.  NE  j 

Atlanta,  GA  30326  i 

(404)  364-6554  Fax  (404)  364-6533  j 

BILL  MAHHEW  COMPANY  conducts 

Lon  W.  Williams  ■ 

professional,  confidential  negotiations 
br  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 

MEL  HODEa  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763  I 
(909)626-6440  Fax  (909)  624-8852  j 

country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  coll 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

MICHAEL  D.  UNDSEY 

1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  8 1 3-9344  : 

Whitesmith  Publication  Services  : 

Rod  Whitesmith,  (360)  892-71 96  i 

BOUTHO-TAYLOR  MEDIA  SERVICE 
Thomas  C.  Bolitho/Gregory  S.  Taylor 
(405)  421-9600 

Box  4487,  Vancouver,  WA  98662  | 

1 1 7  S.  Broadway,  Ada,  OK  74820 

NEWSPAPER  APPRAISERS 

Buyers  or  sellers.  Call  Dick  Briggs. 
(864)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSCXIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
1 23  NW  13th  St.,  Suite  21 4-8 
Boca  Raton,  FL  33432 


NEWSPAPER  BROKERS 


PHIIilPS  MEDIA  SERVICES,  INC. 
Consullants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410 
Fax  (703)  846-8406 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
1 08  Jane  Cove-Clarksdale,  MS  3861 4 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


NEWSPAPERS  FOR  SALE 


READY-MADE  WEEKLY  for  ambitious 
editorial  and  ad  team  located  in  the 
beautiful  Green  Mountains  of  Vermont 
with  much  of  the  6,000  circulation 
located  in  ski  areas.  Good  printing  con¬ 
tract  available.  Asking  $15,000  dovm 
and  will  finance  the  remaining 
$15,000.  Reply  to  Box  07658,  Editor 
&  Publisher. 


REWARD  YOURSELF:  Newspapers  for 
sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)476-3950. 


NEWSPAPER  BROKERS 


itho-Cribb  Report  http://www.iml.net/-jcribb/bcnpoithtmI 

Appraisal  -  Brokerage  Qualified  Brokerage 
for  over  70  years. 

BOLITHO-CRIBB 

Appraisal  for  estate, 
&  Associates  ESOP,  partners,  bank. 

Established  1923  tax,  stock,  assets 


ohn  T.  Cribb  1  Annette  Pailc  Drive,  Bozeman,  MT  59715  406*586*6621 


NEWSPAPERS  FOR  SALE 


ENJOY  Florida's  sunshine,  beaches, 
golf,  fishing,  and  the  ownership  of  two 
profitable  coastal  weeklies.  Revenues 
doubled  last  year  to  $500,000.  Owner 
wishing  to  retire  will  accept  half 
revenues  and  take  a  note.  Great 
expansion  possibilities.  Write  to  Box 
07751 ,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  112  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contoct: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Lar^ 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circubtion  qualify  papers  and  groups. 
Management  welcome  to  stew  in  place. 
All  replies  guaranteed  helcT  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


PLANTS  FOR  SALE 


CO/^ERCIAL  PRINTING  PLANT  with 
2  weekly  shoppers  in  the  Pacific 
Northwest.  Heatset  and  Cold  presses. 
Prepress,  Bindery,  and  Mailing  House. 
Complete  shop.  Profitable.  Unbelieva¬ 
ble  opportunity!  High  growth  area. 
Property  available.  Box  07347,  Editor 
&  Publisher. 

One  must  always  remember  that 
freedom  from  action  and  freedom  from 
purpose  constitute  the  philosophical 
bases  of  creative  bureaucracy. 

HughSkfey 
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PUBLICATIONS  FOR  SALE 


EMPLOYMENT/BUSINESS 
Opportunities  bi-weekly  magazine. 
National  listings, 
Chicago-based.  $175K. 

(708)  582-3322. 


REAL  ESTATE 


GOVERNMENT  FORECLOSED 
HOMES  FOR  pennies  on  $1.  Delin¬ 
quent  Tax,  Repa's,  REO's.  Your  Area. 
Toll  free  1  (800)  898-9778  Ext.  H- 
51 89  for  current  listings. 


RENTALS  AVAILABLE 


REPUBLICAN  Convention  San  Diego 
Executive  residence  available 
No  pets.  No  smoking,  $300  per  day 
(520)  577-6088 


You  are  not  what  you  eat;  but  where  you 
eat  is  who  you  are. 

Paul  Theroux 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  1001 1 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 


MAILROOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fox  (770)  590-7267 


PREPRESS 


SCREEN  IMAGESETTERS 
1 8"  Capstan  Recorder 
-1000  DPI,  35"/minute 
-Harlequin  S/W  RIP 
-Factory  recondition,  warranty 
and  installation 

$41,200.00 

Call  Bob  Weber  at  (800)  399-4BWI 
Fox  #  (800)  837-8973. 


PRESSES 


PRESSES 


2  GOSS  urbanite  presslines:  14  mono 
units,  4-3  color  units,  22  3/4'  cutoff, 
1985 

GOSS  urbanite  pressline:  10  mono 
units,  22"  cutoff  (5^mm) 

GOSS  community  presslines:  10  mono 
units,  21  1/2"  cutoff,  1980-88 
Harris  V25:  8  units,  2  folders,  21  1/2' 
cutoff,  1981 

Harris  V25:  8  units,  2  folders,  22  3/4" 
cutoff,  1983 

Harris  VI 5D:  4  units,  1  folder,  22  3/4" 
cutoff,  1984 


PRESSES 


PRESS  ROOM 


2  unit  goss  metro  22  3/4"  cutoff.  Avail¬ 
able  immediately. 


MAN-Roland  Folders 


160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 


1  Urbanite  Folder.  22  3/4" 
1  Urbanite  Upper  Former 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-521 8  Fax  (407)  273-901 1 

PREPRESS 

BUY  PREPRESS  LAMPS/BULBS  DIREa 
from  the  factory  and  eliminate  the 
middleman  and  the  markup.  Lighting 
Manufacturer  for  over  25  years  offers 
replacement  lamps  for  platemakers, 
cameras  and  contact  exposure  units  at 
factory  direct  prices.  Next  day  ship¬ 
ping.  U I  El  RON  ICS  Discharge 
1  (800)  LAMPS-LDI 

Run  your  ad  as  a 
contract  to  increase 
customers  awareness. 
CaU  (212)  675-4380 


[XDN'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"WoHdwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI  5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

Tel  (91 3)  362-8888 
Fax  (91 3)  362-8901 


AVAILABLE  IMMEDIATELY 
6-UNIT  DOUBLE  WIDTH 
GOSS  COSMO  OFFSET  WEB  PRESS 
22  3/4"  CUTOFF  W/DOUBLE  FOLDER 
CONTAa  PRINT  MEDIA  &  GRAPHICS 
PHONE  OR  FAX  (813)  781  -5550  OR 
PHONE  (800)  705-6433 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 

...I  will  begin  again. 

Bono  Vox 


MAN  Colorman  35S:  3-9  cylinder 
units,  2-4  cylinder  units,  22  3/4"  cutoff, 
1985 

MAN  Colorman  30:  2-9  cylinder 
satellite  units,  heatset  package,  21  1/2" 
cutoff 

Single  width,  double  width,  and  com¬ 
mercial  web  offset  presses 

WEBEQ  INTERNATIONAL,  INC. 

15  E.  Palatine  Road,  #107 
Prospect  Height,  IL  60070 
Ph:  (708)  459-9700 
FAX  (708)  459-9707 

GOSS  METRO  Excellent  Condition,  5- 
unit,  22  3/4"  cut-off,  1  full  color  deck, 
2  half  color  decks,  2  mono  units,  2:1 
double  output  folder.  Peripheral 
mailroom  and  plateroom  equipment. 
Available  Now.  Call  NewsTech  at 
(305)  688-1407. 

STOP  PRESS! 

EXCELLENT  FULLY  REBUILT 
Cammunity  "4-High",  1 987  vintage. 
Call  for  details:  (913)  541-8886. 


GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1  /2  c.o.  and  22  3/4  c.o. 

8  Units  1  folder,  Harris  1650,  22  3/4" 
c.o. 

Northeast  Industries  (800)  821-6257 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fox  (770)  590-7267 
IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  EXDLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 

Go-Cart  Mozart  was  checking  out  the 
weather  charts  to  see  if  it  was  safe  to  go 
outside. 

Manfred  Mann 


INDUSTRY  SERVICES 

ADVERTISING  CONSUlTAt^ 


ALTERNATIVE  GROWTH  STRATEGIES, 
INC. ..Leaders  in  generating  incre¬ 
mental  advertising  revenues!  Tel:  (414) 
241-8603,  Fox:  (414)  241-3354. 

CIRCULATION  CONSULTANTS" 

KAMEN  &  CO.  GROUP  SERVICES 
Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 

CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


The  theory  of  a  free  press  is  that  the  truth 
will  emerge  from  free  reporting  and  free 
discussions,  not  that  it  is  presented 
perfectly  and  instantly  in  any  one 
account. 

Walter  Lippmann 


CIRCULATION  SERVICES 

301  TARGET  MARKETING,  INC. 
Quality  Telemarketing  by 
Quality  Employees 
In  strict  compliance  with 
all  Federal  Regulations 
(800)  301 -READ 

_ (800)  301-7323 _ 

HEADUNE  PRQMOTIONS 
Door-to-Door  Selling  Professionals. 
Guaranteed  Collections  with  paid-in¬ 
advance  subscriptions.  Experienced 
Managers  Available  to  Relocate  to 
your  market. 

Contact  Dennis  McQuillan 
(800)  260-9823 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER' 
TELEMARKETING 
(800)411-5863 
Our  28th  Year 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY"  • 
Nationwide  TELEAAARKETING 
since  1 975 
(800)  950-8475 
Horace  Southward 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
_ (800)  776-6397 _ 

SPEaRUM  MARKETING  SERVICES 
NIE 

FUNDRAISING  PROGRAMS 
CALL  DOUG  REESE 

_ (800)  972-6778 _ 

COMPUTER  EQUIPMENT  WANTED 

USED  TELEMARKETING  PREDOIVE 
DIALER  EQUIPMENT  WANTED. 

_ 1  (800)877-7176 _ 

Distribute  dissatisfaction  uniformly. 

A.A.  lidberg 
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INDUSTRY  SERVICES 


DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBUCATKDNS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 

INCORPORATION  SERVICES 

INCORPORATE  WITHOUT  Legal  Fees! 
Free  Booklet  Tells  How,  Includes  Forms. 
Call  Now!  (800)  345-2677 


CIRCULATION  SERVICES 

INTERVENTraN  - 
t  IIETENTI«N 
1-800-327-8463 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
C3ne  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


HELP  WANTED 


ADVERTISING 

ADVERTISING  DIREaOR 


ADMINISTRATIVE 

DIREQOR  OF  FINANCE 

The  Pittsburgh  Post-Gazette  seeks  a 
finance  director  to  provide  affirmative, 
market-driven  leadership  to  financial 
operations.  Ideal  candidate  should  be 
a  CPA  with  significant  broad-based 
financial  management  experience.  A 
proven  track  record  in  achieving  results 
through  effective  partnering  with  orga¬ 
nizational  counterparts  is  required. 
This  highly  visible  professional  growth 
opportunity  offers  a  competitive  salary 
package  and  excellent  benefits  in  one 
of  America's  'most  livable'  metropolitan 
areas. 

Please  send  resume,  including  salary 
requirements,  to: 

Wayne  Bjerregaard 
Director  of  Human  Resources 
34  Boulevard  of  the  Allies 
Pittsburgh,  PA  1 5222 

An  Equal  Opportunity  Employer 

HUMAN  RESOURCES  DIREaOR 
El  Paso  Times,  Inc.,  a  Gannett  newspa¬ 
per,  seeks  a  human  resources  director 
for  its  450  employee  workforce.  The 
successful  candidate  must  have 
excellent  leadership  and  communica¬ 
tion  skills,  as  well  as  experience  at  the 
director  level  in  human  resources.  Bi¬ 
lingual  in  Spanish  and  English.  Bac¬ 
calaureate  degree  plus  minimum  of 
five  years  human  resources  experience 
preferred.  Qualified  candidates  are 
encouraged  to  submit  a  resume  and  let 
ter  of  interest,  with  salary  history,  in  con¬ 
fidence  to: 

Human  Resources  Director  Position 
El  Paso  Times,  Inc. 

P.O.  Box  20 
El  Paso,  TX  79999 
Equal  Opportunity  Employer 

ADVERTISING 

ADVERTISING 
ACCOUNT  EXECUTIVE 

Major  west  coast  daily  has  an 
immediate  opening  for  a  senior  level 
account  executive.  Position  requires 
extensive  sales  and  marketing  back¬ 
ground.  Fax  resume,  cover  letter  and 
salary  requirements  to  (818)  713- 

3009. _ 

ADVERTISING  SALES  with  Virginia 
weekly  group.  Management  potential  a 
must.  Start  salary  $22,000.  Box 
07752,  Editor  &  Publisher. 


_ ADVERTISING _ 

ACCOUNT  EXECUTIVE 

Dynamic,  energetic,  creative 
salesperson  needed  to  sell  respected 
New  York  based  trade  publication  and 
ancillary  electronic  products.  The  posi¬ 
tion  will  be  based  in  the  San  Francisco 
area  and  cover  the  entire  West  Coast. 
2-3  years  print/on-line  sales  experi¬ 
ence  required.  Computer  expertise  a 
must.  Please  send  resume,  cover  letter, 
sample  sales  presentation  and  salary 
requirements  to  Alan  Burnham,  Box 
07756,  Editor  &  Publisher. 


AD  DIRECTOR  -  Northeast  newspaper 
group  looking  for  a  highly  motivated 
and  aggressive  sales  oriented  advertis¬ 
ing  professional  to  lead  sales  staff  of 
more  than  20. ..and  oversee  the 
creative  services  department.  Qualified 
candidates  must  have  at  least  5  years 
advertising  sales  experience, 
supervisory  background  and  budgeting 
ability.  Send  resume  and  salary  history 
to  Box  07754,  Editor  &  Publisher. 

ADVERTISING  SALES  MANAGER 
High  demographic  Westchester  (NY) 
weekly  newspaper  group  seeks 
aggressive,  results-oriented  pro¬ 
fessional  to  motivate  and  manage  sea¬ 
soned  sales  staff.  Excellent  people 
skills,  creativity,  marketing  sowy  and 
proven  management  experience 
required.  Send  resume  and  salary  his¬ 
tory  to  Ms.  White,  Scarsdale  Inquirer, 
P.O.  Box  418,  Scarsdole,  NY  10583. 

ADVERTISING  OPERATIONS 
MANAGER 

Excellent  growth  opportunity  for 
growth-oriented  individual  with  sound 
management  abilities,  proven  expertise 
in  newspaper  prepress  operations, 
solid  Mac-based  graphics  skills-set, 
and  a  well  developed  commitment  to 
advertising  customer  service.  To  opply 
send  introductory  letter  and  resume  to: 

The  Portland  Newspapers 
Attn:  Kathleen  Mahoney 
390  Congress  Street 
Portland,  ME  04104 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


Exceptional  career  opportunity  for  an 
overachiever  with  a  solid  advertising 
management  track  record.  We're  a  suc¬ 
cessful,  growing  daily,  with  several 
niche  publications  in  the  far  West. 

We  are  seeking  a  dynamic,  goal 
driven,  hands-on  individual  to  direct  all 
areas  of  our  od  department.  You  need 
exceptional  sales  and  people  skills  to 
effectively  coach  our  retail  and 
classified  staffs  to  success. 

If  you  seek  a  challenging  position  with 
good  compensation  and  a  'real'  career 
growth  opportunity,  contact  us.  We're 
part  of  a  multi-publication,  multi¬ 
market  company  with  a  people 
oriented  philosophy.  'Make  a  dif¬ 
ference,'  help  us  grow-and  we'll  help 
you  grow! 

Invest  in  your  future  today.  Send 
resume,  references  and  earnings 
expectations  to  Marketing  Director, 
Brehm  Communications,  Inc.,  P.O.  Box 
28429,  San  Diego,  CA  921 98. 


COMMUNITY  PUBLISHERS,  INC.  in 
Bentonville,  AR  has  an  immediate  open¬ 
ing  for  a  Key  Accounts  Manager. 
Represent  our  newspaper  to  major 
accounts  and  make  presentations  to 
advertisers  and  agencies  outside  our 
local  market.  Successful  candidate 
should  have  previous  newspaper/ 
media  sales  experience,  and  excellent 
organization  and  communication  skills. 
We  offer  a  generous  salary  and  com¬ 
mission  package  with  excellent  bene¬ 
fits.  Send  resume  to  Community  Pub¬ 
lishers,  Inc.,  ATTN:  Mike  Brown,  P.O. 
Box  1 Q49.  Bentonville.  AR  7271 2 _ 

SOUTHERN  CAUFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  of  photo  ad  mag¬ 
azines  in  the  world.  Vi/e  hove  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynomic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  tor  a  fast 

response  fax  to  (909)  484-4416.  E/O 

Drug  Testing  Employer. _ 

In  the  world  of  imagination,  all  things 
belong. 

Richard  Hugo 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE 
ON  YOUR  ELECTRICAL  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  tex  1 952 
Albuquerque,  NM  87103 


_ ADVERTISING _ 

CLASSIFIED  SALES  OPPORTUNITY 

Feel  unappreciated?  Looking  for  a 
place  where  your  contributions  will  be 
recognized  and  rewarded?  Looking  for 
a  place  where  your  earnings  will  only 
be  limited  by  your  own  abilities  and 
effort? 

We  are  a  family-owned,  award  win¬ 
ning,  medium  size.  Zone  9  newspaper 
in  a  rapidly  growing  community.  We 
are  looking  for  a  top-notch  sales 
person  who  gets  results.  Someone  who 
can  set  the  starKfard  for  excellence  and 
achievement.  Someone  whose  results 
will  serve  as  an  inspiration  to  the  rest 
of  our  good,  but  inexperienced  staff. 
We  are  looking  for  someone  who  has 
the  ability  to  sell  the  quality  of  our 
products  and  our  market.  We  are  not 
looking  for  someone  who  will  build 
volume  by  lowering  our  rates  If  you 
have  a  proven  track  record  of  success 
in  classified  advertising  sales;  then  we 
would  like  to  talk. 

We  will  offer  the  right  candidate  a 
good  base  salary  and  an  excellent  com¬ 
mission  plan.  We  provide  all  of  our 
employees  with  excellent  benefits, 
including  health,  life,  LTD,  Dental,  and 
retirement  savings.  If  you  are  interested 
in  working  for  an  organization  where 
decisions  are  made  locally;  if  you  are 
looking  for  a  place  to  live  where  snow 
is  a  four  letter  word;  then  send  us  a 
resume  and  cover  letter  that 
demonstrates  your  skills  as  a  com¬ 
municator  and  sales  person. 

This  position  may  or  may  not  lead  to  a 
management  position.  We  believe  a 
good  salesperson  is  worth  their  weight 
in  gold  but  that  the  best  salesperson 
does  not  necessarily  make  the  best 
manager.  We  would  rather  pay  you 
well  for  doing  your  job  well,  than  pay 
you  well  for  something  you  don't  do 
well.  If  this  sounds  like  the  kind  of 
environment  you  vtiould  like  to  work  in, 
then  send  us  your  materials  today.  To 
apply  please  send  resume  with  cover 
letter  to  Box  07757,  Editor  &  Publisher. 


E&r  s  Classified 

- ^  - 

The  newspaper 

industry’s  meeting 
place. 

(2U)  6754380 
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HELP  WANTED 


_ ADVERTISING _ 

CLASSIFIED  MANAGER 

Exceptional  career  opportuniN  for  on 
overachiever  with  a  solid  classified 
advertising  record  of  progressive 
responsibilities.  We're  a  successful, 
growing  daily,  with  several  niche  pub¬ 
lications  in  a  competitive  market  in  the 
far  West. 

We  are  seeking  a  dynamic,  goal 
driven,  hands-on  individual  to  take  our 
classified  department  to  the  next  level 
and  b^ond.  The  ideal  candidate  must 
be  able  to  direct  all  areas  of  our 
classified  department,  hove  a  flair  for 
promotions  and  the  ability  to  sniff  out 
those  incremental  dollars.  In  addition, 
you'll  need  exceptional  sales  and  peo¬ 
ple  skills  to  effectively  coach  our 
classified  staff  to  success. 

If  you  seek  a  challenging  position  with 
good  compensation  and  a  *'real'  career 
growth  opportunity,  contact  us.  We're 
part  of  a  multi-publication,  multi¬ 
market  company  with  a  people 
oriented  philosophy.  'Make  a  dif¬ 
ference,'  help  us  grow-and  we'll  help 
you  grow! 

Invest  in  your  future  today.  Send 
resume,  references  and  earnings 
expectations  to  Marketing  Director, 
Br^m  Communications,  Inc.,  P.O.  Box 
28429,  San  Diego,  CA  921 98. 

RETAIL  ADVERTISING  MANAGER 

Growing,  highly  profitable  50,000 
circulation  daily  newspaper  is  seeking 
a  dynamic  individual  to  lead  our  Retail 
Advertising  Sales  Department. 

Position  includes  responsibility  for  work¬ 
ing  with  advertisers  and  our  sales  force 
to  plan  and  create  effective  advertis¬ 
ing,  working  with  the  advertising 
director  to  develop  strategies  for  meet¬ 
ing  goals,  and  maintaining  a  work 
force  of  capable  people  to  carry  out 
the  retail  advertising  plan. 

Qualified  candidates  should  possess: 

•  Excellent  track  record  for  building 
strong  customer  relationships 

•  Excellent  leodership  skills 

•  A  competitive  revenue  driven  winning 
attitude 

•  Ability  to  be  creative 

•  Excellent  communication  skills 

•  A  strong  work  ethic 

•  Successful  sales  background 

•  Sales  management  experience; 
college  degree  preferred 

This  position  carries  an  attractive, 
incentive  based  compensation  plan.  If 
YOU  are  a  top  performer,  are  excited 
by  positive  change,  and  want  to  be  a 
major  contributor  on  a  winning  team, 
sernf  your  resume  with  cover  letter  and 
salary  requirements  to: 

Darla  King 

Human  Resources  Manager 
Times/Record  News 
P.O.  Box  120 
Wichita  Foils,  TX  76307 

The  facts  are  always  less  than  what 
really  happerted. 

Nadine  Gordimer 


_ ADVERTISING _ 

RETAIL  ADVERTISING 
SALES  DIREaOR 

Detroit  Newspapers,  agent  for  The 
Detroit  News  and  Detroit  Free  Press,  is 
a  partnership  owned  equally  by 
Knight-Ridder  and  Gannett.  Detroit 
Newspapers  conducts  the  business 
operations  (advertising,  circulation, 
marketing  and  production)  of  The 
Detroit  News  and  Detroit  Free  Press. 

Our  Advertising  Division  has  an 
excellent  opportunity  for  a  successful 
sales  leader  to  direct  four  sales  man¬ 
agers  and  27  sales  executives  in  a 
well-compensated,  performance-driven 
culture.  The  position  requires  a  mini¬ 
mum  of  five  years  of  newspaper  lead¬ 
ership  success,  preferably  in  a  com¬ 
petitive  metropolitan  market.  Appli¬ 
cants  will  be  evaluated  on  creativity 
and  vision  to  increase  market  share, 
build  advertiser  relationships,  control 
contract  chum  and  expand  the  base  of 
advertisers.  Ideal  candidates  will 
possess  strong  interpersonal  skills  with 
a  keen  sense  to  build  teamwork, 
enhance  staff  performance  and  foster 
diversity. 

We  offer  an  excellent  salary  and  com¬ 
mission  program,  competitive  benefit 
plan,  and  an  opportunity  for  career 
growth  in  a  challenging  and  diverse 
environment.  Applicants  may  fax  their 
resume  and  salary  requirements  to: 
Detroit  Newspapers,  Human 
Resources,  Soles  Director  Position,  at 
(313)  222-2562. 

An  Equal  Opportunity  Employer 

ART  DIREaOR/WEB  SITE 

CREATIVE  DIREaOR 

Seeking  Creative  Director  for  web  site 
of  Adobe  Systems,  a  leading  software 
company  in  Northern  California. 
Develop  and  direct  cutting  edge 
interactive  design  that  integrates 
graphics,  audio  and  video.  Must  be  vis- 
uady  inventive  wi  th  the  latest 
technology  and  able  to  multi-task  on 
tight  deadlines.  E-mail  resumes  to: 
jgolden@adobe.com  or  fax:  Attn:  EP54 
(415)969-7491.  EOE. 

CIRCULATION 


CIRCULATION  DIREaOR 
An  85,000  daily  circulation  and 
1 25,000  Sunday  circulation  newspa¬ 
per  located  in  Zone  5  is  looking  for  a 
Circulation  Director.  This  is  an  excellent 
opportunity  in  an  afternoon  market  for 
a  circulation  person  with  a  proven 
track  record.  The  ideal  candidate  will 
have  at  least  five  years  of  circulation 
experience  in  a  union  environment. 
They  will  also  have  the  ability  to 
motivate,  train,  and  guide  the  depart¬ 
ment  through  a  reorganization 
designed  to  improve  our  ability  to  ser¬ 
vice  our  customers.  Please  send  a  cover 
letter,  resume  and  salary  history  to  Box 
07748,  Editor  &  Publisher. 

FAX  YOUR  AD 
TO  (212)  929-1259 


_ CIRCULATION _ 

GANNETT  MIDWEST  -  7-day  AM 
(75,000  d,  87,000  S)  is  seeking  can¬ 
didates  with  a  minimum  of  5  years 
home  delivery  management  experience 
to  motivate  a  staff  or  10  District  Sales 
Managers  and  1  Zone  Supervisor. 
Ideal  candidate  will  have  a  high 
energy  level,  and  a  take  charge  man¬ 
agement  style.  Must  be  extremely 
organized  with  a  strong  sales  and  ser¬ 
vice  focus.  Send  cover  letter,  salary 
requirements  and  resume  to: 

Operations  Manager 
ROCKFORD  REGISTER  STAR 
99  East  State  Street 
Rockford,  IL61104 

CIRCULATION  DIREaOR 

The  Morning  Journal,  a  14,000  seven 
day  AM  publication  is  the  leader  in  an 
expanding  competitive  market  in  east¬ 
ern  Ohio.  Paid  in  advance  home 
delivery  is  supported  by  strong  single 
copy  sales.  A  TMC  is  delivered  to  non¬ 
subscribers  at  the  weekend. 

To  build  circulation  on  the  product 
improvements  and  advertising  growth 
which  have  been  strong  in  recent 
years,  an  experienced  aggressive  pro¬ 
fessional  with  proven  management 
skills  is  required.  The  company,  part  of 
an  international  publishing  group, 
offers  excellent  employment  conditions 
in  an  attractive  low  cost  area. 

Send  cover  letter,  resume  and  salary 
history  to  Brenda  Kidder,  Buckeye  Pub¬ 
lishing  Co.,  Inc.,  P.O.  Box  249,  308 
Maple  Street,  Lisbon,  OH  44432. 

SINGLE  COPY  SALES  MANAGER 
Zone  2  metro  is  seeking  a  Single  Copy 
Sales  Manager  to  lead  the  team 
responsible  for  sales,  distribution  and 
collections.  Must  have  experience  in 
newspaper  circulation  management 
and  all  aspects  of  single  copy  sales. 
Send  cover  letter,  resume  and  salary 
history  to  Box  07761,  Editor  &  Pub¬ 
lisher. 

EDITORIAL 


AGGRESSIVE  Major  Market  Zone  9 
weekly  business  publication  seeks 
superstar  editor  to  take  paper  to  the 
next  level.  Candidate  must  have 
dynamic  vision  to  lead,  think,  create, 
and  motivate,  not  simply  assign, 
delegate,  and  put  out  a  paper. 
Attractive  compensation  package 
available  for  editor  who  believes  in 
possibilities  rather  than  limits.  Send 
resume  to  Box  07255,  Editor  &  Pub¬ 
lisher. 


ARKANSAS'  best  and  fastest  growing 
medium  daily  newspaper  seeks  lead¬ 
ership  and  vision  of  a  high  energy 
news  executive.  As  Editor  of  our  daily 
and  General  Manager  for  News  of  our 
six  weekly  newspapers  you  will  have  a 
team  of  top-notch  journalists  and  local 
ownership  dedicated  to  quality  news¬ 
papers.  Good  pay  and  benefits  plus 
potential  for  future  stock  ownership 
position.  Send  summary  of  experience 
to  Mike  Brown,  Community  Publishers, 
Inc.,  P.O.  Box  1049,  Bentonville,  AR 

72712 _ 

Every  dance  is  a  kind  of  fever  chart,  a 
graph  of  the  heart. 

Martha  Graham 


_ EDITORIAL _ 

ARTS  WRITER 
ASSISTANT  CITY  EDITOR 

The  Arizona  Daily  Star  in  Tucson,  a 
1 00,000  daily  and  1 90,000  Sunday 
Pulitzer  Publishing  Co.  newspaper 
which  values  diversity  in  the 
workplace,  is  seeking  experienced 
candidates  for  the  above  positions. 

The  Arts  Writer  would  cover  classical 
music,  opera  and  dance  in  the  features 
department.  Assistant  City  Editor  appli-  I 
cants  should  have  at  least  three  years  | 
experience  supervising  reporters  and 
editing  their  copy,  including  short  and 
long  term  projects.  An  emphasis  is 
placed  on  story  ideas  and  creativity. 

You  will  work  with  three  assistant  city 
editors  and  about  21  Metro  staff 
reporters  on  Arizona's  second-largest 
newspaper.  This  position  may  involve  a 
permanent  night  schedule. 

Please  send  your  resume,  cover  letter 
and  your  best  10  work  samples  to  the 
attention  of  Debbie  Kornmiller, 
features  editor  (Arts  Writer)  or  John 
P.C.  Silva,  assistant  managing  editor 
(Assistant  City  Editor).  The  Arizona 
Daily  Star,  P.O.  Box  26807,  Tucson, 

AZ  85726.  No  telephone  calls,  please. 


ASSISTANT  CITY  EDITOR 

The  Santa  Fe  New  Mexican  needs  a 
bright,  news-hungry  editor  capable  of 
coming  in  cold  to  New  Mexico's  com¬ 
plex  capital  city.  We  are  looking  (or  an 
independent,  curious  news  hound  who 
can  work  without  supervision,  make 
deadline  decisions  and  fine-tune  copy. 
The  best  candidate  will  become  night 
city  editor,  an  essential  part  of  a  four- 
person  city  desk  team.  Candidate 
should  hove  both  reporting  and  at  least 
a  year  of  editing  experience.  Send 
resume,  clips  and  copies  of  stories/ 
projects  you've  directed  to:  City  Editor 
Inez  Russell,  202  E.  Marcy  Street, 
Santa  Fe,  NM  87501 .  Deadline:  May 
10. 

BANKING/LEGAL  REPORTER 
National  award-winner  and  publisher 
of  multimedia  business  newspaper 
seeks  writer  to  cover  financial,  legal 
news.  Two  years'  experience  required. 
Competitive  pay.  Send  resume,  clips  to 
Dept.  E.,  Rochester  Business  Journal, 
55  St.  Paul  St.,  Rochester,  NY  14604. 

BUSINESS  WRITER 

The  Des  Moines  Business  Record  seeks 
ace  reporter  who  believes  business 
prose  doesn't  have  to  read  like  a  math 
text.  Benefits  include  a  laid  back  work 
environment,  the  freedom  to  write 
without  the  Gods  of  AP  style  looking 
over  your  shoulder,  and  significant  soy 
over  the  direction  of  the  paper.  Fax 
resume,  clips,  salary  requirements  to 
Bill  Day  (515)  288-0309. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
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HELP  WANTED 


EDITORIAL 


ASSISTANT  CITY  EDITOR 


We're  looking  for  on  Assistant  City 
Editor  with  energy,  intelligence,  expe¬ 
rience,  fearlessness,  new  ideas,  strong 
management  skills  and  a  gift  for  word 
editing.  If  you've  got  wfiat  it  takes  for 
the  daily  battle  of  a  newsixaper  wor,  let 
us  know.  We  require  substdntial  edit¬ 
ing  experience  at  a  metro  daily.  Send 
resume  and  work  examples  to  I^borah 
Goeken,  metro  editor.  Rocky  Mountain 
News,  400  W.  Colfax  Avenue, 
Denver,  CO  80209.  No  phone  calls. 


ASSISTANT  SPORTS  EDITOR 
The  Observer- Dispatch  in  Utica,  NY,  a 
50,000  AM  Gannett  daily,  is  seeking 
an  assistant  sports  editor  who 
possesses  strong  leadership,  creativity 
and  editing/presentation  skills. 
Responsibilities  include  assisting  in 
planning  coverage,  supervising  our 
10-person  staff  and  overseeing  editing 
and  production  of  the  section.  Please 
send  resume  and  a  half-dozen  samples 
of  your  best  work  to  Rick  Jensen, 
editor,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  13501.  We 
value  diversity. 


BUSINESS  EDITOR 

Our  weekly  Business  Journal  is  seeking 
an  energetic  news  veteran  to  lead  our 
editorial  team  to  the  next  level.  We 
seek  an  individual  with  a  nose  for  rele¬ 
vant  news,  an  eye  for  presentation  and 
keen  insight  to  make  assignments.  Our 
agile  organization  requires  an  editor 
who  is  willing  to  work  with  new 
technologies.  The  successful  candidate 
would  have  a  minimum  of  five  years 
newsroom  management  experience,  a 
solid  foundation  as  a  business  writer, 
reporter  and  copy  editor.  We  provide 
excellent  benefits  and  salary  com¬ 
mensurate  with  ability;  EOE.  Send 
cover  letter,  resume  and  writing/ 
editing  samples  and  salary  history  to: 

Lorry  Jalowiec 
General  Manager 
Eastern  PA  Business  Journal 
5000  Tilghman  Street 
Allentown,  PA  18104 


CITY  EDITOR 


AGGRESSIVE  and  lively  100,000  daily 
in  Yale's  hometown  seeks  dynamic, 
innovative  city  editor.  Must  be 
interested  in  urban  affoirs  and  have 
strong  reporting,  editing,  sto^  devel¬ 
opment  and  leadership  »ills.  Tne  ideal 
candidate  might  be  a  city  editor  or  an 
assistant  at  a  comparable  paper  in  an 
urban  setting.  Letter,  resume  and  two 
copies  of  your  paper  to  Jack  Kramer, 
metro  editor.  New  Haven  Register,  40 
Sargent  Drive,  New  Haven,  CT  0651 1. 
No  calls,  please.  The  Register  values 
and  encourages  a  diversified 
workforce. 


COPY  EDITOR  and  REPORTER  -  Both 
positions  require  speed  and  superior 
grammar  skills.  Send  resume  to:  The 
Daily  Times,  P.O.  Box  450,  Farm¬ 
ington,  NM  87499. 


REPORTERS  NEEDED,  full  and  part- 
time,  for  San  Diego  bureau  of  City 
News  Service.  Fax  your  resume  to  (21 3) 
465-3635. 


When  you  have  to  go,  you  have  to  go. 

Gorbachev 


EDITORIAL 


COPY  EDITOR:  2  years  experience 
with  daily  newspaper  preferred,  QuarkX¬ 
Press  a  plus.  Send  cover  letter,  resume, 
references  and  clips  to:  Bill  Wilson,  The 
Macomb  Daily,  P.O.  Box  707,  Mt. 
Clemens,  Ml  48046 


COPY  EDITOR 


Editors  with  3  or  more  years  of  editing 
and  supervisory  experience  at  smaller 
dailies  are  invited  to  apply  to  the  copy 
desk  of  our  New  England  metro.  We 
seek  applications  from  journalists  vrho 
can  demonstrate  a  solid  sense  of  news 
and  enterprise,  an  appreciation  of 
words  and  pictures,  the  ability  to 
work  with  people,  and  the  potential  to 
grow  within  our  organization. 


Send  letter  and  clips  to: 
Thomas  J.  McDonough 
Human  Resources 
Providence  Journal  Company 
75  Fountain  Street 
Providence,  Rl  02902 
EEO  M/F/V/H 


COPY  EDITOR 

Recent  grads  OK.  Promptly  reply  to  Joe 
Dill,  news  editor,  Oshkosh  North¬ 
western,  224  State  Street,  Oshkosh,  Wl 
54901. _ 


COPY  EDITORS:  The  Press  of  Atlantic 
City  (NJ)  has  openings  for  copy  editors 
in  its  news  and  sports  departments. 
Applicants  should  be  college  grads, 
experience  a  plus.  Must  be  detail- 
oriented  and  have  exceptional  com¬ 
mand  of  the  language,  plus  strong 
abilities  in  teamwork,  time  manage¬ 
ment  and  making  deadlines.  Know¬ 
ledge  of  QuarkXPress  a  plus.  Send 
resumes  to  Managing  Editor  Maryjane 
Briant,  1 1  Devins  Lone,  Pleasantville, 
NJ  08232. 


CULTURE/NEW  MEDIA  EDITOR  with  5 
years'  newsroom  editing/supervisory 
experience  sought  to  take  our  web/ 
bbs/print  youth  content  to  new  heights. 
E-mail  resume  to  oglesbic@ciol.com. 

COPY  EDITOR 


The  Stuart  News,  a  growing  36,300- 
circulation  daily  (44,400  Sunday) 
Scripps  Howard  newspaper  on  Flor¬ 
ida's  southeast  coast,  is  looking  for  a 
quality  copy  editor  with  strong  editing, 
headline  writing  and  design  skills. 
Daily  copy  desk  experience  is 
required.  Please  send  cover  letter, 
resume,  clips  and  references  to  Allon 
Schilling,  news  editor.  The  Stuart 
News,  P.O.  Box  9009,  Stuart,  FL 
34995J>0Q9 _ 


EDITOR 

One  of  Wisconsin's  largest  non-daily 
newspapers  seeks  dynamic,  experi¬ 
enced  leader  to  continue  on  the  path  to 
excellence.  Very  strong  journalistic  and 
managerial  skills  are  essential  to  this 
effort,  in  a  community  full  of  news,  in 
one  of  the  country's  most  beautiful 
areas.  Send  cover  letter,  resume,  writ¬ 
ing  samples  and  references  to:  Chris 
Wood,  general  manager.  Door  County 
Advocate,  233  N.  Third  Avenue, 
Sturgeon  B<^,  Wl  54235. 


EDITORIAL 


ENTERTAINMENT  REPORTER 
Join  our  entertainment  team  at  the 
1 00,CXX)-circulation  daily  at  the  foot  of 
Pikes  Peak.  General  assignment  writer 
will  cover  everything  from  national 
performers  to  local  festivals  for  our  40- 
page  entertainment  tabloid  and  daily 
entertainment  page.  Knowledge  of 
both  pop  culture  and  fine  arts  essential. 
Ideal  candidate  should  be  able  to  put  a 
fresh  spin  on  events-oriented  previews 
and  inject  a  sense  of  fun  and  hipness 
throughout  entertainment  coverage. 
Minimum  two  years'  writing  experi¬ 
ence,  and  some  copy  editing  skills 
would  be  a  plus.  Send  resume  and 
clips  to  Susan  Edmondson,  entertain¬ 
ment  editor.  Gazette  Telegraph,  P.O. 
Box  1779,  Colorado  Springs,  CO 
80901.  Please,  no  more  than  one 
review  in  clips  package. 


FEATURES  EDITOR 

The  Winston-Salem  Journal  is  looking 
for  a  features  editor  with  strong  people 
skills  to  lead  an  experienced  staff  of 
arts,  entertainment  and  general- 
assignment  reporters,  assistant  editors 
and  clerks.  Candidates  should  be  self¬ 
starters  with  the  ability  to  work  with 
reporters  and  editors  in  planning 
stories,  photographs  and  illustrations. 
Good  news  judgment,  strong  packag¬ 
ing  skills  and  administrative  abilities 
are  required.  Send  resume  and 
references  to  Carl  Crothers,  managing 
editor,  Winston-Salem  Journal,  P.O.  Box 
3159,  Winston  Salem,  NC  27102.  No 
phone  calls,  please. 


GRAPHIC  ARTIST:  Expanding  Southern 
California  daily  seeks  graphic  artist 
with  excellent  illustration  skills. 
Freehand,  Adobe  Illustrator, 
Photoshop,  QuarkXPress,  Mac  experi¬ 
ence.  Send  cover  letter,  resume  and 
samples  to  Human  Resources,  Inland 
Valley  Daily  Bulletin,  P.O.  Box  4000, 
Ontario,  CA  91761. 


HEALTH,  FITNESS  &  FUN  REPORTER 
The  Detroit  Free  Press,  Michigan's  best 
and  largest  newspaper,  is  seeking  a 
health  &  fitness  reporter.  Ideal  candi¬ 
date  has  strong  skills  in  reporting  (hard 
news  and  lifestyles),  critical  thinking, 
consumer  orientation  —  and  has  the 
clips  to  show  it.  Interests  in  nutrition 
and  sports  medicine  are  definite 
pluses.  Also  important:  commitment  to 
finding  the  fun,  active  things  people 
are  doing,  from  Olympic-slyle  sports  to 
neighborhood  kids'  games.  You'll  work 
with  top-notch  writers  and  editors,  writ¬ 
ing  for  1A,  the  daily  lifestyle  pages 
and  our  weekly  Body  &  Mind  tab. 
Send  resume,  10  non-returnable  clips 
to  Dole  Parry,  features  editor,  Detroit 
Free  Press,  321  W.  Lafayette  Blvd., 
Detroit,  Ml  48226. 


National  Sports  ..obs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  for  $39,  1 3  issues  (or  $89. 


REPORTER 


The  Los  Vegas  Business  Press  is  looking 
for  an  experienced  reporter  with  finan¬ 
cial  reportinq  background.  Salary  plus 
benefit  package.  Fastpaced  creative 
working  environment.  Send  clips  and 
resume  to  Aaron  Cohen,  Wick  Com¬ 
munications,  3335  Wynn  Road,  Las 
Vegas,  NV  891 OZ _ 


/  am  a  silent  witness  of  my  time. 

Marcel  Marceau 


_ EDITORIAL _ 

LOCAL  EDITOR  for  top-quality, 
employee-owned  24,000  daily  in 
southeast  Michigan.  Responsible  for 
entire  local  news  package,  supervising 
13  reporters  and  photographers.  Look¬ 
ing  for  strong  leader  who  wants  to 
work  with  excellent,  veteran  staff  in  a 
team  atmosphere  to  provide  indispensa¬ 
ble  news  and  information.  Good  vrrit- 
ing/editing/design  and  people  skills, 
college  degree  and  at  least  3  years 
supervisory  work  are  musts.  Pagination 
experience  a  plus.  If  you  vrant  to  work 
hard,  put  out  an  excellent  newspaper 
and  have  some  fun,  send  resume, 
cover  letter  and  at  least  5  samples  of 
your  work  to  Deborah  Saul,  managing 
editor,  Monroe  Evening  News,  P.O. 
Box  1 1 76,  Monroe,  Ml  481 61 . 

MAGAZINE 

EDITORS 

Expanding  national  consumer  maga¬ 
zine  seeks  energetic  senior  editor  and 
associate  editor.  Emphasis  on  assign¬ 
ing,  editing,  writing.  Must  understand 
magazine  style.  Mac  experience  a 
plus.  Occasional  travel.  Resume  and 
published  samples  to:  Editor,  Boating 
World  Magazine,  2100  Powers  Ferry 
Rood,  Atlanta,  GA  30339. 

MANAGING  EDITOR  sought  bv 
award-winning  county  seat  daily  with 
8,000  circulation  in  fast-growing  Zone 
5  county.  National  color-reproduction 
winner.  Work  with  10  full-timers, 
dozen  part-timers.  Macintosh  system 
includes  Baseview/News  Edit,  QuarkX¬ 
Press,  Aldus/Freehand,  Adobe/ 
Photoshop.  Send  resume,  samples  to 
Box  07755,  Editor  &  Publisher  by  May 

2^ _ 

MANAGING  EDITOR:  13,000 
Midwest  PM  daily  seeks  a  news  staff 
leader  vrho  will  push  the  news  depart¬ 
ment  to  the  next  level  of  excellence. 
Excellent  writing/editing/design  and 
people  skills,  college  degree  and  pre¬ 
vious  daily  newspaper  experience  are 
required.  Please  send  complete 
resume,  cover  letter  and  at  least  three 
samples  of  your  work  to  Box  07760, 
Editor  &  Publisher. 

NEWS  EDITOR 

Investigative  news  animal  sought  by 
scrappy  Silicon  Valley  alternative 
newsweekly  to  head  its  reporting  team. 
Must  have  hands-on  experience  with 
public  records  and  lying  politicians 
and  the  clips  to  prove  it.  Also  required: 
great  sense  of  style,  freshness  of 
perspective,  and  ability  to  make  stories 
airtight  and  bulletproof.  Excellent 
salary,  benefits  and  growth  potential 
with  forward-thinking,  fast-growing 
independent  media  group.  Send  your 
stuff  to  Sharon  Street,  Metro  Newspa¬ 
pers,  550  S.  First  St.,  San  Jose,  CA 
95113 

or  e-mail:  sharan@livewire.com. 
NEWS  EDITOR  sought  for  16,000,  six- 
daily  in  California's  Sierra  foothills. 
Edit  copy,  design  pages  in  fully 
paginated  QuarkXPress  system, 
supervise  editing  and  production  staff. 
Send  resume,  statement  of  news  phi¬ 
losophy  to  John  Seelmeyer,  The  Union, 
1 1 464  Sutton  Way,  Grass  Valley,  CA 
95945  (jseelmeyer@theunion.com) 


May  4,  1S>96  ■  Editor  &  Plibusher  SJ 


HELP  WANTED 


EDITORIAL 


EDITORIAL 


OUTDOORS  MAGAZINE 

Talented  editor  needed  for  4  state- 
specific  hunting  and  fishing  monthlies. 
Must  hove  strong  journalistic  skills  and 
good  knowledge  of  the  outdoors. 
Work  in  attractive  Atlanta  suburb  for 
one  of  the  nation's  largest  outdoors 
publishing  companies  with  31  titles 
and  over  675,000  circulation.  Send 
resume  and  work  samples  to  Ken 
Dunwoody,  Game  &  Fish  Publications, 
P.O.  Box  741 ,  Marietta,  GA  30061 . 

PAGE  DESIGNER 

Gannett  newspaper  (35,000  daily, 
50,000  Sunday)  in  Finger  Lakes  region 
of  Upstate  New  York  seeks  a  creative 
editor  who  can  combine  type,  graphics 
and  photos  to  moke  our  pages  sparkle. 
QuarkXPress  skills  essential  for  this 
fast-paced,  hands-on  position.  To 
apply,  send  a  letter,  resume,  samples 
of  best  work  and  a  week's  worth  of 
tearsheets  to:  ChoHes  W.  Nutt,  editor, 
Star-Gazette,  201  Baldwin  Street,  P.O. 
Box  285,  Elmira,  NY  14902.  The  Star- 
Gazette  is  an  equal  opportunity 

employer. _ _ 

PHOTO  DIRECTOR  needed  at  the  Col¬ 
orado  Springs  Gazette  Telegraph 
(106,000  daily,  127,000  Sunday)  to 
supervise  a  staff  of  1 2.  The  successful  can¬ 
didate  will  prove  an  ability  to  create  a 
department  of  aggressive  photo- 
journalists,  instill  the  highest  standards 
of  excellence,  move  into  technology's 
future  and  communicate  effectively  with 
the  newsroom  and  public.  Experienced 
photojournalist  managers  should  send 
cover  letter,  resume  and  applicable 
clips  to  Terri  Fleming,  deputy  manag¬ 
ing  editor,  30  S.  Prospect  St.,  P.O.  Box 
1779,  Colorado  Springs,  CO  80901. 

No  phone  colls,  please. _ 

REPORTERS 

San  Francisco  daily  legal  newspaper 
owned  by  American  Lawyer  Media  has 
openings  to  cover  courts  or  the  busi¬ 
ness  of  law.  Seeking  ambitious 
reporters  who  can  write  smart,  sharp 
daily  and  enterprise  stories  and  cover 
a  beat  in  a  competitive  market. 
Resume,  clips  to  Richard  Barbieri, 
executive  editor.  The  Recorder,  625 
Polk  Street,  Suite  500  San  Francisco, 
CA  941 02-3368.  No  calls. 

REPORTER 

The  Patriot  Ledger  has  openings  for 
experienced  daily  newspaper  reporters 
interested  in  aggressive  local  news  cov¬ 
erage.  These  jobs  are  in  towns  in  the 
competitive  Boston  market  and  require 
someone  who  knows  how  to  get 
beyond  town  hall  and  into  the  com¬ 
munity. 

Send  a  cover  letter,  resume 
and  writing  samples  to  City  Editor  Ran¬ 
dall  Keith,  P.O.  Box  9159,  Quincy, 
MA  02269-91 59. 

The  nineties  will  be  the  sixties  standing 
on  your  head. 

Wavy  Gravy 


ROOM  AT  THE  TOP 

The  Dallas  Observer  is  looking  for  an 
editor  to  lead  its  staff  of  award¬ 
winning  journalists.  We  want  an  editor 
with  news  and  feature  experience, 
someone  vdio  can  help  the  staff  gener¬ 
ate  strong  stories  and  guide  beginning 
writers  as  well  as  accomplished  ones. 
The  ideal  candidate  must  be  able  to 
edit  and  write,  leading  by  example 
rather  than  by  dictate.  The  interview 
process  will  include  an  extensive  edit¬ 
ing  test. 

The  Dallas  Observer  is  a  104-page 
news  and  arts  weekly  published  by 
New  Times,  Inc.,  which  also  operates 
in  Phoenix,  Denver,  Miami,  Houston 
and  San  Francisco.  All  the  New  Times 
papers  put  a  premium  on  quality 
research  and  stylish  writing. 

Qualified  applicants  should  send  a 
cover  letter,  a  resume,  clips  and  three 
well-developed  story  ideas  to; 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 


SPORTS  COPY  EDITOR  -  APSE  Top  10 
section  winner  for  the  last  four  years 
looking  lor  a  creative  layout  person  to 
continue  tradition  of  excellence  in 
sports-minded  community.  Responsible 
for  design  and  layout  of  daily  sports 
section  with  Macintosh-based  pagina¬ 
tion  system  and  QuarkXPress.  Please 
send  resume  and  layout  samples  to 
Ken  Tingley,  sports  editor.  The  Post- 
Star,  P.O.  Box  2157,  Glens  Falls,  NY 
12801. 


EDITORIAL 


Leading  publisher  of  special-inter¬ 
est  magazines,  based  in  South 
Orange  County,  California,  seeks 
an  executive-level  editor  to  lead  a 
challenging  new  project.  Appli¬ 
cants  must  have  proven  ability  to 
develop  &  implement  a  strong  edi¬ 
torial  vision  for  consumer  maga¬ 
zines  in  a  highly  competitive 
enthusiast  market.  Other  qualifi¬ 
cations  include:  at  least  3  years 
experience  managing  a  magazine’s 
content,  staff  &  budget,  a  track 
record  of  increasing  responsibility, 
exceptional  personal  communica¬ 
tion  skills,  &  interest  in  outdoor 
activities,  nature  &  fitness.  This 
position  offers  a  competitive  salary 
&  benefits  &  great  career  oppor¬ 
tunities  in  a  vital,  growth-oriented 
company.  Please  submit  letter, 
resume  &  salary  history  to: 

FANCY  PUBLICATIONS 

Attn:  Human  Resources-ED/EP, 
P.O.  Box  6050  Mission  Viejo,  CA. 
92690,  and/or  fax  material  to:  714- 
855-3045.  No  phone  caUs  pkase. 


EDITORIAL 


EDITORIAL 


REPORTER-Maine  70,000  daily  seeks  j 
ambitious,  self-starting  reporter  with  | 
excellent  writing  skills  ror  one-person  j 
bureau  in  rural  county  seat  on  I 
Downcast  coast.  Musts:  proven  ability  I 
to  produce  hard  news  and  features  on  j 
deadline;  good  news  judgment,  includ-  j 
ing  the  ability  to  spot  trends  and  j 
feature  ideas;  flexibility  to  balance  ; 
diverse  assignments,  from  blueberry  : 
harvests  to  murder  trials,  in  a  fast-  • 
paced  team  setting.  Unlimited  potential  j 
and  motivation  more  important  than  ; 
extensive  experience.  Send  resume  and  : 
clips  to  Attn:  Robert  Kelleter,  Bangor  : 
Daily  News,  491  Main  St.,  P.O.  Box  • 
1329,  Bangor,  ME  04402- 1329. 


REPORTER  : 

Award-winning,  mid-sized  Ohio  daily  j 
that  keeps  getting  better  will  hire  an  j 
ambitious  reporter  with  ability  to  write  j 
hard  news  and  features,  and  who  con  | 
help  identify  graphic  and  photo  ; 
opportunities.  This  person  will  be  com-  j 
fortable  developing  routine  and  com-  j 
puter-assisted  assignments  with  peers  j 
and  editors.  Some  experience  pre-  j 
ferred,  team  reporting  a  plus.  College  j 
graduates  with  at  least  one  daily  j 
internship  will  be  considered.  We  are  | 
35,500  daily/45,500  Sunday  in  NW  j 
Ohio.  Send  cover  letter,  resume  and  6-  i 
1 0  clips  showing  variety  of  work  to  Jim  i 
Krumel,  ME,  The  Lima  News,  3515  : 
Elida  Rood.  Uma.  OH  45802-0690.  1 


SEAHLE'S  MUSIC  SCENE  is  legen¬ 
dary,  its  plays  go  to  Broadway,  its 
opera  is  world  class,  its  film  audience 
supports  a  weekly  movie  section  and 
7,000  readers  just  colled  comment  on 
a  new  TV  guide.  The  Seattle  Times 
seeks  an  arts  and  entertainment  editor 
with  the  energy,  creativity  and  skill  to 
do  justice  to  a  vibrant  entertainment 
scene,  leading  eight  staffers  in  produc¬ 
ing  daily  news  and  feature  coverage,  a 
weekend  entertainment  guide,  the  Mov- 
ieTimes  section  and  Sunday  Arts  Alive 
section.  Applicants  must  have  a  vision 
and  the  ability  to  deliver  it  in  a  com¬ 
petitive  market  and  collaborative 
newsroom.  Minimum  5  years 
supervisory  experience  in  a  major 
market.  Send  cover  letter,  resume,  sam¬ 
ple  sections  and  a  description  of  what 
Times  sections  would  look  like  if  you 
edited  them  to  Millie  Quan,  AME,  Seat¬ 
tle  Times,  P.O.  Box  70,  Seattle,  WA 
981 1 1 .  No  calls,  please. _ 


SPORTS  COPY  DESK  SLOT:  The  Cham- 
paign-Urbano  News-Gazette,  a  grow¬ 
ing  46,000  daily  in  central  Illinois,  is 
seeking  a  copy  desk  slot  editor/ 
paginator  to  run  our  sports  copy  desk 
several  nights  a  week.  Duties  include 
editing  copy,  writing  headlines, 
designing  and  paginating  pages.  At 
least  two  years  copy  editing  experience 
required;  Macintosh,  QuarkXPress 
experience  a  prerequisite.  If  a  position 
on  a  paper  committed  to  excellence  in 
a  Big  Ten  university  town  sounds 
attractive  to  you,  send  resume,  cover 
letter,  design  and  headline  samples  to 
John  Beck,  managing  editor.  The 
News-Gazette,  15  Main  Street,  P.O. 
Box  677,  Champaign,  IL  61824-0677. 
No  phone  colls. _ _ _ 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dellas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crafted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
serious,  issue-oriented  news  writers  in 
Denver,  Houston  and  San  Francisco. 
We  also  need  another  Spanish¬ 
speaking  reporter  (news  or  feature)  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  goed  story. 

Send  oil  applications 
(no  phone  calls,  please)  to; 

Christine  Fleming, 

Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

include  a  cover  letter,  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. _ 

SPORTS  EDITOR  wanted  for  aggressive 
tabloid  in  one  of  the  last  two- 
newspaper  cities  in  America.  We're 
looking  for  a  person  who  realizes  the 
importance  of  local  sports  and  can 
catch  inaccuracies  BEFORE  they  get 
into  print.  Our  ideal  candidate  has 
strong  management  skills  and  can 
coordinate  the  movements  of  several 
full-  and  part-timers  --  we're  searching 
for  a  person  who  thrives  on  staying 
ahead  of  the  competition  and  takes 
pride  in  producing  a  perfect  section. 

We're  also  looking  for  a  COPY 
EDITOR  who  can  help  run  a  seven- 
person  desk,  design  and  produce  lively 
pages,  give  our  copy  punch  and  write 
juicy  headlines  on  deadline.  Know¬ 
ledge  of  QuarkXPress  a  must. 
Freehand,  Illustrator  and  Leafdesk 
experience  preferred. 

Send  resume  and  samples  to  Mark  A. 
Waligore,  editor.  The  Trentonian,  600 
Perry  Street,  Trenton,  NJ  08602. 


I  Less  is  a  bore. 


Robert  Venturi 


FAX  YOUR  AD  TO 
(212)  929-1259 
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SPORTS  COPY  EDITOR 

The  Corvallis  Gazette-Times,  a  14,000 
circulation  daily  in  Western  Oregon,  is 
seeking  a  sports  copy  editor  to  Msign, 
edit  and  layout  copy  For  the  top  small 
sparts  section  in  the  state.  Some  sports 
writing  and  news  editing  could  be 
included. 

Applicant  must  have  proven 
performance  in  working  competently, 
efficiently  and  quickly  under  the  unique 
pressures  of  sports  deadlines;  the 
ability  to  design  snappy  pages  as  well 
as  write  accurate  and  enticing 
headlines;  a  vision  For  creating 
customer-driven  news  pages;  a  desire 
to  implement  changes  as  we  seek 
innovative  ways  to  present  information 
and  attract  customers  and  an  aptitude 
to  work  with  people  to  create  a  team 
environment. 

Please  send  a  cover  letter  explaining 
haw  your  skills  can  meet  our  needs 
and  yaur  visian  of  a  first-rate  com¬ 
munity  sports  section,  a  resume  with 
references  and  samples  of  pages 
you've  edited  and  designed  on 
deadline  to:  Diana  Brought,  human 
resource  administrator,  Corvallis  Gazet¬ 
te-Times,  P.O.  Box  368,  Corvallis,  OR 
97339  no  later  than  FRIDAY,  MAY  10, 
1996.  Salary  range:  $343-$567, 
depending  on  experience.  EOE. 

SPORTS  EDITOR 

The  Kansas  City  Star  is  seeking  a 
Sports  Editor  who  can  energize  a 
diverse  staff  and  put  out  one  of  the  best 
sections  in  America.  Must  be  creative, 
well-organized  and  possess  strong  peo¬ 
ple  skills.  The  ideal  candidate  for  this 
position,  which  carries  the  rank  of  assis¬ 
tant  managing  editor,  should  have 
several  years  of  management  and 
sparts  department  experience.  Please 
send  a  letter,  resume  and  clips  or 
tearsheets  to  Mark  Zieman,  managing 
editor/news.  The  Kansas  City  Star, 
1729  Grand  Boulevard,  Kansas  City, 
MO  64108. 

SUNDAY/SPECIAL  PROJEQS 
EDITOR 

The  Courier-Post,  South  Jersey's  lead¬ 
ing  newspaper,  has  an  immediate 
opening  for  a  Sundoy/Special  Projects 
Editor.  The  successful  candidate  will  be 
a  self-motivated,  hands-on  editor  with 
a  high  level  of  energy  who  can  plan, 
edit  and  schedule  stories,  photos  and 
graphics  for  our  1 00,000+  Sunday  edi¬ 
tion.  This  key  spot  in  our  newsroom 
requires  excellent  communication  and 
organizational  skills  and  a  minimum  of 
5  years'  editing  experience.  A  keen 
eye  for  the  visual  will  be  a  plus.  If  you 
think  you're  up  to  the  challenge  in  one 
of  the  country's  most  competitive 
newspaper  markets,  send  resume, 
cover  letter  and  work  samples  to: 

Ev  Landers,  Executive  Editor 
Courier-Post 
P.O.  Box  5300 
Cherry  Hill,  NJ  08034 
Power  is  far  more  exciting  than  sex. 

Gore  Vidal 


THE  ADVOCATE 

THE  NATIONAL  GAY  AND  LESBIAN 
NEWSMAGAZINE 

Seeks  Senior  News  Editor.  At  least  five 
years'  solid  experience  in  magazines 
required,  including:  expert  knowledge 
of  national  and  international  news  and 
news  personalities;  excellent  line¬ 
editing  and  copyediting  skills;  ability  to 
supervise  work  of  features  editor  and 
staff  writers;  complete  knowledge  of 
the  Reuters  and  AFP  photo  wires,  the 
AP  news  wire,  and  the  Reuters  news 
wire;  and  a  broad  knowledge  of  the 
gay  rights  movement,  and  an  ability  to 
inink  critically  about  it.  Send  resume  to 
News  Editor  Position,  The  Advocate, 
6922  Hollywood  Blvd.,  Suite  1000,  Los 
Angeles,  CA  90028-6148,  or  Fax  to 
(213)467-6805. 

THE  ANCHORAGE  DAILY  NEWS  is 
looking  for  a  talented  Copy  Editor  to 
be  a  leader  in  producing  our  main 
news  sections.  This  full-time  position 
not  only  requires  good  editing  and 
headline  writing  skills  but  also  ability  in 
the  use  af  color,  graphics  and  design. 

A  minimum  af  five  years  daily  editing 
experience  is  required.  Please  send 
cover  letter,  resume,  work  samples  and 
list  of  references  to  the  Anchorage 
Daily  News,  Attn:  Human  Resources, 
P.O.  Box  149001,  Anchorage,  AK 
99514-9001.  The  Ancharage  Daily 
News  is  an  Equal  Oppartunity 
Employer  and  welcames  a  diversity  in 
applicants. 

THE  DAILY  NEWS  af  Los  Angeles  has 
an  opening  for  a  business  reporter 
who  will  cover  computers,  the  Internet 
as  well  as  technology  companies  in  the 
cammunity.  Applicants  must  also  be 
able  to  report  and  write  on  a  variety  of 
business  and  metro  stories,  including 
breaking  dailies  and  longer  weekend 
pieces.  Three  years'  reporting  experi¬ 
ence  at  a  daily  newspaper  is  required. 
Experience  in  business  journalism  is 
preferred,  but  not  required.  Hours: 
Generally  Monday  through  Friday,  9 
a.m.  to  6  p.m.  However,  late  hours 
and  weekend  work  may  be  required, 
as  stories  dictate.  Apply  in  writing  to 
Chris  Gessel,  Daily  News,  P.O.  Box 
4200,  Woodland  Hills,  CA  91365. 
Applicants  must  supply  a  complete 
resume,  clips  and  the  names, 
addresses  and  phane  numbers  of  their 
three  most  recent  supervisors. 

THE  PALM  BEACH  POST  (185,000 
daily,  230,000  Sunday)  is  seeking  a 
sports  copy  editor.  Layout/design 
experience,  including  work  on  the 
Macintosh,  is  preferred.  Minimum 
experience:  Three  years.  Contact  Tim 
Burke,  executive  sports  editor,  at  (407) 
820-4480  or  tburke@pbpost.com 

THE  SAVANNAH  NEWS  PRESS,  an 
80,000  circulation  daily  striving  to  be 
the  best,  is  looking  (or  enthusiastic  and 
talented  business  reporter  who  can  be 
a  team  player  as  the  newspaper 
expands  its  business  coverage.  We 
reward  initiative,  innovation  and 
reader-orientation.  Two  years  daily 
experience  preferred.  Send  letter, 
resume,  writing  samples  to  Steve 
Thomas,  government  and  business 
editar.  The  Savannah  News-Press,  P.O. 
Box  1088,  Savannah,  GA  31402. 


EDITORIAL 


TIRED  OF  LONG  COMMUTES,  dirty 
air,  lousy  schools?  Dayton  Daily  News 
has  openings  (or  two  senior  news 
mano^rs.  Looking  (or  generalists  who 
have  been  there,  done  that.  These  are 
exceptional  opportunities  to  enter  the 
newsroom  and  Cox  Newspapers  at  a 
high  level.  Pay  negotiable  but  probably 
in  the  50s.  That  gaes  a  long  way 
where  $150,000  biws  a  beautiful 
home  on  an  acreage  20  minutes  from 
the  office.  Also  needed  is  business 
team  leader  to  write  a  weekly  column, 
have  a  community  presence,  and  lead 
the  business  team.  Also  looking  for  a 
page  designer  far  a  Mac-based 
pagination  system  and  (or  o  mid-level 
editor.  We  have  o  newsroom  without 
walls,  but  this  editor  would  be  roughly 
the  equivalent  of  an  assistant  city 
editor.  The  Dayton  Daily  News  in  the 
last  three  weeks  has  won  Harvard's 
Galdsmith  Award,  an  IRE  gold  and 
was  a  finalist  for  the  Pulitzer.  We  want 
to  keep  this  up.  Contacts  by  E-mail  to 
Managing  Editor  Steve  Sidio, 
steve_sidlo@dni.com  or  assistant 
managing  editar,  John  Thomson  at 
john_thomson@dni.com.  Phone  (513) 
225-2224  fax  (513)  225-2241.  If  we 
find  the  right  talent,  we'll  create  the  job 
to  match  if  necessary. 


VYEEKENDER  ENTERTAINMENT 
EDITOR 

Hip,  groovy,  experienced  personage 
neMM  to  oversee  weekly  see-and-do 
tab  for  The  Press-Enterprise  in 
Riverside,  CA,  a  Southern  California 
daily  af  175,000  circulation. 
Personage  should  be  creative,  well 
versed  in  music,  movies,  TV  and  hove 
solid  assignment  desk  and  copy  editing 
skills.  Send  clips,  samples,  resume  to 
Solly  Ann  Maas,  assistant  managing 
editor/features.  Box  792,  Riverside, 
CA  92502. 


INFORMATION  SYSTEMS 


EDITORIAL 


THE  SAN  ANTONIO  EXPRESS-NEWS 
is  looking  for  copy  editors  and 
reporters.  Copy  editors  should  have  3- 
5  years  of  daily  newspaper  experience 
and  have  excellent  grammar  and  edit¬ 
ing  skills.  Reporters  should  have  3-5 
years  of  doily  newspaper  experience 
and  possess  strong  reporting  and  writ¬ 
ing  skills  about  a  variety  of  topics. 
Spanish  a  plus  for  both  categories. 
Come  work  in  a  great  city  at  South  Tex¬ 
as's  leading  newspaper. 

Please  send  resumes  and  clips  to  Raul 
Reyes,  assistant  maixiging  editor/daily. 
Avenue  E  and  Third  Street,  P.O.  Box 
21 71 ,  San  Antonio,  TX  78297-21 71 .  Or 
send  inquiries  to  : 

RReyes@Expres.s-News.Net 


EMPLOYMENT  OPPORTUNITIES 


$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  Ext.  R-51 89  for  details. 


$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


FINANCE 


CONTROLLER 

Hands-on  financial  manager  needed 
for  busy  weekly  newspaper  in  Los 
Angeles.  Competitive  salary  and  bene¬ 
fits. 

Send  resume,  salary  history  and 
requirements  to:  Human  Resources, 
6715  Sunset  Blvd.,  Hollywood,  CA 
90028. 

EOE 


INFORMATION  SYSTEMS 


DIRECTOR 

BUSINESS  SYSTEMS  SERVICES 

The  Orange  County  Register,  winner  of  the  1996  Pulitzer  Prize  for 
investigative  journalism,  is  seeking  a  highly  skilled  and  qualified  indi¬ 
vidual  for  this  top  level  management  position,  in  the  Information  Ser¬ 
vices  Division.  Position  is  responsible  for  all  business  applications 
systems  including  advertising,  circulation,  distribution,  newsroom,  pub¬ 
lishing,  production,  financial,  human  resources,  database  warehous¬ 
ing,  Executive  Information  Systems  (EIS),  and  Decision  Support 
Systems  (DSS)  on  mainframe,  midrange  and  micrtKomputer  platforms. 

This  qualified  individual  will  develop  and  implement  departmental 
policies  and  approves  all  strategic  and  tactical  plans.  Responsibility 
will  also  include:  financial  management,  technical  management,  pro¬ 
ject  and  staffing  forecasting,  project  management  of  all  applications 
development  and  implementation  efforts,  and  general  management  of 
Business  Systems  Services. 

Position  requires  a  Bachelor's  Degree  (Management  Information 
Systems,  Computer  Science,  or  Business)  or  equivalent,  plus  15  years 
applications  systems  development  and  supptm  experience  with  7  to  10 
years  experience  in  a  senior  level  management  position.  MS,  Informa¬ 
tion  Systems  or  MBA  preferred.  Additional  requirements  include 
extensive  experience  with  programming  languages,  operating  systems, 
applications  packages.  Local  Area  Networks,  Wide  Area  Networks 
and  Electronic  Data  Interchange  technologies;  along  with  strong  lead¬ 
ership,  line  management,  fiscal  management  and  team  building  skills 
to  direct  and  manage  a  diverse  technical  staff.  If  you  are  interested, 
please  fax  a  letter  of  introduction,  resume  and  a  detailed  salary  history 
Attn:  Human  Resources:  (714)  953-7795. 
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HELP  WANTED 

INFORMATION  SYSTEMS  i  MARKETING 

DIREaOR  OF  BUSINESS  SYSTEMS  !  MARKETING  AAANAGER 


Zone  9  newspaper  in  dynamic,  growth 
market  is  seeking  a  technically  strang 
but  people-ariented  individual  ta 
manage  its  business  systems  area.  This 
individual  must  hove  at  least  10  years 
af  business  systems  and  management 
experience.  Must  understand  process 
flow,  system  integration  and 
architecture.  Will  be  responsible  for 
advertising,  circulation,  editorial,  finan¬ 
cial,  and  production  systems.  Suc¬ 
cessful  candidate  will  possess  strong 
leadership  and  planning  and  organi¬ 
zational  skills.  Send  resume  and  cover 
letter  in  highest  confidence  to  Box 
07749,  Editor  &  Publisher. 

MAILROOM 

ASSISTANT  MAILROOM  MANAGER 
100,000  plus  weekday  morning  and 
afternoon,  130,000  Sunday  circulation 
newspaper  in  Mobile,  AL  seeks  an 
individual  with  strong  supervisory  and 
mechanical  skills  to  assist  current  man¬ 
agement  team.  Candidate  will  possess 
a  minimum  of  five  years  experience 
and  have  strong  organizational  skills 
with  emphasis  on  detailed  written  and 
interpersonal  skills.  In  addition,  person 
should  show  ability  to  motivate  self, 
and  workforce,  and  be  attentive  to 
deadlines,  cognizant  of  maintenance 
issue  and  assist  in  training.  Excellent 
opportunity  for  manager  looking  for 
challenges,  working  for  a  progressive 
company  in  the  newspaper  industry 
with  exceptional  salary/benefits.  Send 
detailed  resume  and  salary  history  to 
Production  Director,  Mobile  Press  Reg¬ 
ister,  P.O.  Box  2488,  Mobile,  AL 
36652. _ 

POST  PRESS  SUPERVISOR 
Daily  newspaper  and  commercial 
printer.  Zone  2,  seeks  experienced 
supervisor  with  strong  leadership  and 
communication  skills;  able  to  manage 
multiple  deadlines  and  logistics, 
organize  and  assign  section  crews 
properly.  Must  have  knowledge  of 
mailroom  equipment  i.e.,  stackers,  tie 
lines,  stitcher/trimmer,  all  inserting 
equipment,  Kansas,  Kirk-Rudy  and 
Barstrom  labelers  and  IDAB  pelletizers. 
Excellent  opportunity.  Competitive 
salary  and  benefit  package.  Send 
resume  &  salary  history  to:  Box  07759, 
Editor  &  Publisher. 

MARKETING 

MARKETING  DEVELOPMENT 
DIREQOR 

Gannett  Co.,  Inc.  is  accepting  resumes 
for  candidates  interested  in  working  as 
a  market  development  director  for  our 
newspaper  in  Port  Huron,  Michigan 
Applicants  should  have  experience  in 
marketing  segmentation,  research, 
creative  targeting  strategies,  and 
advertising  and  circulation  sales  devel¬ 
opment.  nease  send  resume  with  cover 
letter  including  salary  history  and 
names  of  references  by  May  24,  1 996, 
to:  Human  Resources  Director,  P.O. 
Box  5009,  Port  Huron,  Ml  48061- 
5009.  Gannett  is  an  equal  opportunity 
employer.  We  recognize  and 
appreciate  the  benefits  or  diversity  in 
the  workplace.  People  who  share  this 
belief  or  reflect  a  diverse  background 
ore  encouraged  to  apply. 


The  Florence  Morning  News  is  seeking 
a  keen  marki:ter.  You  will  be  responsi¬ 
ble  for  our  marketing  and  promotional 
efforts.  You  will  work  with  our  NIE, 
newspaper  in  education,  manager  to 
build  circulation.  You  will  work  with 
our  single  copy  and  home  delivery 
managers  to  achieve  our  planned 
budget.  You  will  help  supervise  the 
telemarketing  operation  and  will  work 
with  our  creative  artist  to  develop 
marketing  strategy.  This  position 
reports  to  the  Circulation  Director  but 
requires  coordination  with  the  advertis¬ 
ing  department  and  production.  B.S.  in 
marketing  preferred.  Send  resume  to 
Thomas  Clements,  circulation  director, 
P.O.  Box  100528,  Florence,  SC 
29501.  FAX  (803)  317-7292. 

PHOTO  SALES 

LEADING  PHOTO  agency  seeks 
Editorial  Salesperson  with  minimum  2 
years  experience.  Must  have  estab¬ 
lished  client  contacts  with  consumer 
and  trade  magazines  to  expand  grow¬ 
ing  news  photo  syndication  depart¬ 
ment.  Resumes  to  London  Terrace  Sta¬ 
tion,  P.O.  Box  20236,  NYC  10011. 

PHOTOGRAPHY 

THE  KANSAS  CITY  STAR  has  an  open- 
ing  for  an  entry-level  photojoumalist  in 
its  downtown  office.  The  successful 
candidate  will  probably  have  at  least 
two  to  three  years  experience  in  daily 
newspapers  and  a  bachelor's  degree 
or  equivalent  -  but  all  applications  will 
be  considered. 

Applicants  should  send  a  brief  cover  let¬ 
ter,  a  resume  with  references,  a  slide 
portfolio  with  at  least  20  singles  and 
two  picture  stories,  a  set  of  contact 
sheets  depicting  recent  work  on  a 
picture  story  or  long-term  assignment 
and  a  caption  sheet.  Please  pay  atten¬ 
tion  to  details.  Photographers  at  The 
Star  are  required  to  submit  publishable 
captions  with  each  assignment.  Your 
letter,  resume  and  caption  sheet  should 
reflect  your  writing  talent. 

Photographers  at  The  Star  shaat  a 
variety  af  assignments.  Daily  news, 
features,  partraits  and  sports  assign¬ 
ments  are  staples.  Photographers  regu¬ 
larly  rotate  through  a  features  beat 
which  includes  a  Sunday  magazine 
and  are  also  assigned  to  sports  and 
business  beats. 

The  Star  has  290,000  circulation  daily 
and  420,000  circulation  Sunday.  The 
Star  is  an  equal  opportunity  employer. 
Women  and  members  of  minority 
groups  are  encouraged  to  apply. 
Please  mail  applications  to: 

Tim  Janicke 
AME/Photography 
The  Kansas  City  Star 
1 729  Grand  Boulevard 
Kansas  City,  MO  64108 

Inquiries  may  be  directed  to: 

Tim  Janicke 

Telephone  (816)  234-4340 
or 

e-mail  tjanicke@kcstar.com 


_ PHOTOGRAPHY _ 

PHOTO  DIREaOR 
NEWS  &  OBSERVER 
RALEIGH,  NORTH  CAROUNA 

Our  photographers  are  an  important 
part  of  the  team  that  just  won  the  1 996 
Pulitzer  Prize  for  Public  Service.  Their 
work  won  us  Newspaper  of  the  Year 
honors  at  the  recent  Southern  Short 
Course  in  Photojournalism.  Their 
photos  appear  in  a  well-designed 
paper  printed  on  state-of-the-art  flexo 
presses.  We're  looking  for  an  experi¬ 
enced  photo  editor  with  proven  lead¬ 
ership  and  monagement  skills  to  head 
this  talented  photo  department.  If  you 
ore  interested  in  this  job  at  a  200,000 
Sunday  circulation  newspaper  in  North 
Carolina's  capital  city,  send  resume, 
caver  letter  and  portfolio  to  David 
Pickel,  The  News  &  Observer,  215  S. 
McDowell  St.,  Raleigh,  NC  27601  by 
May  30. 

PRESSRCX)M 

PLANT  MANAGER 

Add,  Inc.,  a  division  of  employee 
owned  Journal  Communications,  has 
an  immediate  apening  in  New 
Orleans,  LA  for  an  experienced  cold 
web,  single  width  press  plant  manager. 
This  is  an  opportunity  to  lead  a  busy 
and  growing  printing  operation. 
Qualified  individual  must  like  working 
independently  and  have  experience 
being  responsible  for  supervising  all 
press  and  delegated  production 
department  operations,  designing 
ways  to  attain  productivity  objectives, 
initiating  operating  and  capital 
budgets,  customer  contact  selling  and 
handling  plant  human  resource  man¬ 
agement.  Salary,  plus  performance 
bonuses,  employee  stock  ownership 
Ian,  profit  sharing,  401  (k)  program, 
ealth/dental  and  pension  plans.  Send 
resume  in  confidence  to  Ed  Boettner, 
Now  Graphics,  835  Convention  Center 
Blvd.,  New  Orleans,  LA  701 30. 

PRESS/CAMERA  MANAGER 

The  Concord  Monitor,  an  award¬ 
winning,  22,000  daily  and  Sunday 
newspaper  in  New  Hampshire's  capi¬ 
tal  city  is  seeking  a  Press/Camera 
Manager.  The  successful  candidate  will 
manage  the  press/camera  department 
and  our  substantial  commercial  opera¬ 
tion.  Production  management  experi¬ 
ence  and  computer  skilb  are  required. 
Forward  resume  ta  Human  Resources, 
P.O.  Box  1177,  Concord,  NH  03302 
or  fax  to  (603)  228-8238. 

PRESSROOM  MANAGER 

Mid-size  daily  newspaper  in  the 
Southeast  is  seeking  an  aggressive 
manager  with  pressroam  management 
experience  to  take  aver  the  operation 
of  our  two  shift  pressroom.  We  are 
leaking  for  a  manager  who  has 
excellent  interpersonal,  motivational, 
organizational  and  training  skills.  The 
ideal  candidate  should  be  extremely 
quality  conscious  and  have  exhibited 
the  ability  to  implement  and  maintain  a 
good  preventative  maintenance  pro¬ 
gram.  We  offer  a  competitive  salary 
and  benefits  package.  Send  resume 
and  salary  history  to  Box  07753, 
Editor  &  Publisher. 


PRODUCnON/TECH 

THE  WATERTOWN  DAILY  TIMES  is 
looking  for  a  Production  Specialist.  This 
position  requires  experience  in  a  pub¬ 
lishing  systems  environment  using 
Macintoshs.  A  diverse  background  and 
current  usage  af  QuarkXPress  and 
Adobe  Photoshop  is  required.  Experi¬ 
ence  installing  scanners,  modems,  and 
printers  is  hi^ly  desirable.  Networking 
and  the  use  of  SUN  work  stations 
would  be  assets.  Please  send  your 
resume  with  cover  letter  including 
salary  history  and  references  to  Tom 
Kitfo,  Watertown  Daily  Times,  260 
Washington  Street,  Watertown,  NY 
13601. 

ASSISTANT  MAILROOM  MANAGER 

The  70-1-  FTEs  in  our  Mailroom  need  a 
creative  and  flexible  person  to  be  their 
leader.  This  position  is  responsible  for 
the  daily  supervision  of  department 
operations,  planning  and  organization 
of  production  equipment  and  staff,  and 
internal  customer  service.  Other  duties 
include  assisting  department  manager 
in  staff  develapment,  diversity  aware¬ 
ness,  review  of  new  technologies,  and 
project  planning,  implementation  and 
management.  Big  picture  thinking  and 
results-oriented  attitude  are  a  must.  A 
college  degree,  two  years  of 
supervisory  experience,  and  experi¬ 
ence  as  an  active  member  of  a  special 
project  team  are  required.  Equivalent 
combinations  of  experience  and  educa¬ 
tion  will  be  considered.  To  apply,  send 
resume  and  salary  history  to  The 
Wichita  Eagle,  Human  Resources 
Department,  P.O.  Box  820,  Wichita, 
KS  67201-0820,  FAX  (316)  268- 
6672. 

_ RESEARCH _ 

RESEARCH  -  CHIEF  ECONOMIST 
Experienced  business  economist;  inter¬ 
national  trade,  business  finance  and 
on-line  research.  Ta  pravide  editorial/ 
research  analysis/direction.  Bilingual- 
Spanish  preferred.  Send/fax  cover  let¬ 
ter,  resume,  salary  history/ 
requirements  to  HR,  360  S.  Hope, 
#300C,  Santa  Barbara,  CA  93105. 
FAX:  (805)  563-1239. 

_ SYSTEMS _ 

PUBUSHING  SUPPORT  TECHNICIAN 
The  Anchorage  Daily  News  is  a  mam- 
ing  newspaper  with  a  circ  of  71,667, 
Mon-Fri  and  93,785  an  Sunday.  This 
FT  pasition  is  responsible  for  providing 
hard/software  support  for  our  editorial 
&  classified  systems  using  Sll  software 
and  2  Tandem  CLX/R  Fault  Tolerant 
Servers.  Requirements  include  an  AA 
degree  in  computer  science,  electronics 
or  related  fielcf  plus  3  years  experience 
in  newspaper  publishing  systems 
(related  experience  can  substitute  for 
education).  Qualified  candidates  will 
demonstrate  technical  skills  in  all 
aspects  of  publishing  systems  hard/ 
software  including  Tandem  mainframe 
and  peripheral  computer  and  pub¬ 
lishing  devices  and  networks.  Experi¬ 
ence  in  routing  hard/software  main¬ 
tenance  and  planning  is  desired  along 
with  demonstrated  knowledge  of  pub¬ 
lishing  system  performance  monitoring 
tools  and  diagnostic  hard/software. 
Excellent  interpersonal  skills, 
enthusiasm  and  the  ability  to  assimilate 
and  apply  new  information  quickly  is 
critical.  Please  send  resume  and  cover 
letter  to  Anchorage  Daily  News,  Attn: 
Human  Resources,  P.O.  Box  149001, 
Anchorage,  AK  9951 4. 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Posttlons  Wanted  odvertteets  must  pre-pay. 
Effective  January  1 1996 


UNEADS 

1  week-$8.60  per  line 

2  weel(»-$7.60  per  line,  per  Issue. 

3  weete-$6.65  per  line,  per  Issue. 

4  weel(S-$5.75  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.30  per  line 

2  weeks-$4.10  per  line,  per  Issue. 

3  weeks-$3.00  per  line,  per  Issue. 

4  weeks-  $2.75  per  line,  per  Issue. 


SHAWN  OLSON/CAM/ext.170,  HAZEL  PREUSS/ASST.CAM/ext.  171 

Add  $  10.00  per  insertion  for  box  service.  Add  $5.00  per  insertion  for  box  sendee. 
Count  os  on  oddittonoi  line  in  copy.  Count  os  on  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday.  12  noon  (ET)  for  Saturday's  Issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc,,  on  classified  ads  charged 
the  following  rotes  per  column  inch,  per  insertion:  1  time,  $95;  2  to  5  times,  $90 
6  to  13  times,  $85;  14  to  26  times  380;  27  to  52  times  $75. 


DEADLINE:  8  days  prior  to  publication  dote. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Name _ 

Company _ 

Address - 

City - 

State _ 

Zip - 

Phone _ 

Classification - 

Authorized  Signature 
Copy _ 


POSITIONS  WANTED 


ADMINISTRATIVE 

PUBLISHER  WITH  9  years  history  of  suc¬ 
cess  seeks  community  newspaper  to 
build  revenue  and  profit.  Quality 
editorial  emphasized.  Community 
leader  &  skilled  motivator.  Reply  to  Box 
07742,  Editor  &  Publisher. 

YOUNG  NEWSPAPER  professional 
with  14  years  experience  seeks  Pub- 
lisher/GM  position  with  daily  or 
weekly  newspaper  in  Zones  3,  4,  5. 
Well  rounded  experience  with 
expertise  in  Circulation  Marketing  and 
Distribution.  Let  me  tell  you  how  I  can 
increase  numbers,  inches,  and  dollars. 
Reply  to  Box  07758,  Editor  &  Pub¬ 
lisher. 


PUBLISHER:  Award-winning  mid  80s 
daily,  niches.  Strong  in  financial,  news, 
marketing.  Community  leader.  FAX 
(914)  291-7367. 

CIRCULATION 

CIRCULATION  PROFESSIONAL  with 
15  years  experience  on  dailies, 
weeklies  +  shoppers  seeks  position  with 
small  daily  that  wants  to  grow.  Tom 
Warden,  1305  2nd  Ave.,  Sterling,  IL 
61081,(815)  625-7958. 

_ EDITORIAL _ 

BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  editorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 

CYBERSPACE  JOURNALIST  seeks  col- 
umn/editorial  writing  position.  Have 
authored  four  best-selling  books  on 
online  culture  and  former  Ziff-Davis 
cyberspace  columnist.  Nancy  (212) 
876-8951;  nancyt7043@aol.com. 

NYU  GRAD  seeks  copy  editing  or 
science  writing  post.  Have  interned  at 
Business  Week,  Press  &  Sun-Bulletin 
(Gannett),  Manhattan  Spirit.  (718) 
783-91 22  or  ljwinkler@aol.com. 

Haven't  we  had  enough  May  Day 
celebrations? 

Dr.  John  Thomas 


_ EDITORIAL _ 

COPY  EDITOR  -  You  want;  editing, 
design,  pagination  experience 
(Quark/Harris),  dedication  and 
meticulous  editing.  I  want:  entry-level 
work  in  a  mountain  state  east  or  west. 
Call  for  samples.  Jason  (414)  749- 
9441. 

DEDICATED  GRADUATE  Journalist, 
graduated  December  '95,  seeks  full¬ 
time  writer  or  editor  position  with 
newspaper  or  magazine.  3  years  col¬ 
lege  journalism  experience.  BA  in  edu¬ 
cation.  MA  in  journalism.  Zones 
1,2,3,5,7  only.  Resume  on  request.  E- 
mail:  wugap@ttacs1.ttu.edu.  Reply  to 
Box  07737,  Editor  &  Publisher. 


EDITOR  for  Home,  Neighbor,  or  Life¬ 
style  section  of  daily  or  weekly  news¬ 
paper.  I  have  5  years  experience  as 
editor,  20+  years  as  feature  writer  in 
Central  NY.  Call  Betty  (31 5)  437-7998 

EXPERIENCED  EDITOR 
All  Areas 

Fox:  (908)  264-9279 


HIGHLY  EXPERIENCED  journeyman 
seeks  reporter  slot  on  75,000-plus 
daily.  Call  (216)  941-6484. 

FREELANCE 

AWARD-WINNING  Writer/Editor 
wants  Albany-area/Western  Mass, 
assignments.  Call  (518)  286-2610. 

FEATURE  VYRITER  IN  MIAMI 
SEEKS  ASSIGNMENTS 
GERALD  (305)  759-4029 

HOLLYWOOD  IS  MY  BEAT.  Open  to 
assignments  -  daily,  weekly,  monthly. 
Call  (800)  959-9977. 

TESTED  TRAVEL  WRITER  will  make'em 
see  it,  hear  it,  smell  it,  feel  it.  (805) 
659-1548 


SEND  E&PBOXREPUESTO; 

Editor  6?  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


No.  of  Insertions: 


Amount  Enclosed:  S_ 


Editon^ 

PUBLISHER 


1 1  West  19fh  Street,  NY,  NY  10011.  (212)  67.5-4380.  FAX  (212)  929-1259. 
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SHOP  TALK  AT  THIRTY 


BY  ROSS  ANDERSON 


What  James  Fallows  Needs: 
A  Good  Local  Newspaper 


WHEN  IOWA  FARMERS 
make  their  way  to 
the  party  caucuses, 
you  know  the  cam¬ 
paign  has  begun. 

Between  now  and  November,  I  will 
interview  perhaps  200  candidates  for 
the  legislature.  Congress,  governor  and 
other  state  offices.  I’ll  sit  through  local 
and  state  conventions,  dozens  of  com¬ 
munity  forums  and  debates.  And  I’ll 
report  what  I  learn. 

Alas,  James  Fallows 
insists  my  efforts  wUl 
undermine  American 
democracy. 

In  his  new  book. 

Breaking  the  News, 

Fallows  argues  that  the 
American  press  is 
gnawing  at  the  founda¬ 
tions  of  the  political 
process.  Instead  of 
enlightening  people,  we 
are  trying  to  entertain 
them,  he  says.  We  cover 
elections  as  if  they  were  sports  events. 
We  pay  too  much  attention  to  polls  and 
conflict  and  TV  ads. 

“There  is  a  cycle  of  politicians  and 
reporters  interacting  in  a  dysfunctional 
way,”  he  said  in  an  interview. 

To  prove  this,  he  tells  horror  stories 
about  people  like  Sam  Donaldson,  the 
ABC  News  guy  who  plays  tennis  with 
politicians  and  makes  an  obscene 
amount  of  money,  plus  $30,000  a  crack 
for  luncheon  speeches  down  at  the 
Holiday  Inn.  I  think  Donaldson  is  a  jerk. 
But,  like  most  people,  I  knew  a  long 
time  ago  that  TV  news,  with  rare  excep¬ 
tions,  is  not  journalism. 

OK,  I  can  hear  it  now; You  ink-stained 
wretches  can  dish  it  out,  but  you  sure 
can’t  take  it. 

In  fact,  I  agree  with  much  of  Fallows’ 
critique.  Election  coverage  is  the  most 
important  thing  newspapers  do,  but  it 
is  not  what  we  do  best.  We  focus  too 
much  on  conflict,  and  not  enough  on 


Anderson’s  column  appears 
Wednesdays  on  the  editorial  pages  of 
the  Seattle  Times.  This  column  is 
reprinted  with  permission. 


issues. 

The  Seattle  Times  has  tried  hard  to 
find  better  ways.  We  publish  a  special 
section,  jammed  with  voter  information, 
for  each  major  election.  We  don’t  do 
horse-race  polls;  instead  we  use  polls  to 
explore  attitudes  and  issues.  We  attempt 
to  assess  lawmakers  based  on  their 
skills  and  intelligence,  not  their  politics. 
We  print  full-page  budget  exercises,  try¬ 
ing  to  help  readers  understand  the  real 
nature  of  state  and  federal  spending. 

We  know  that  bud¬ 
get  exercises  and  voter 
information  are  not 
profitable  enterprises. 
Baseball  sells  newspa¬ 
pers.  So  do  comic 
strips  and  TV  listings 
and  real  estate  ads. 

Election  coverage 
does  not  sell  papers. 

We  cover  politics 
because  we  believe  it’s 
important,  because  an 
informed  electorate  is 
critical  to  a  healthy  democracy. 

Yes,  we  need  to  find  better  ways  to 
do  it.  But  I’m  not  going  to  saddle  blame 
for  the  excesses  of  Sam  Donaldson,  who, 
after  all,  is  a  TV  star,  not  a  journalist. 

Fallows’  critique  might  be  more  cred¬ 
ible  coming  from  a  college  professor  or 
a  politician  who  has  been  subjected  to 
our  abuse.  But  it  is  hard  to  swallow 
from  a  guy  who  works  for  a  monthly 
magazine,  a  guy  whose  deadline  is  the 
third  Thesday  next  month,  whose  job  is 
to  lift  bits  of  information  from  newspa¬ 
per  reporters  and  weave  them  into 
3,000-word  essays. 

1  do  daily  journalism.  My  deadlines 
come  every  Tuesday,  and  often  Thursday 
and  Friday,  as  well. 

When  1  met  witli  Fallows  recently,  1 
proposed  a  job  exchange:  I  go  to  work 
for  his  Atlantic  Monthly,  and  Fallows 
joins  the  Times  editorial  staff.  His  dead¬ 
line  is  this  TXiesday.  What’s  he  going  to 
write  about? 

Fallows  thought  for  a  minute.The  flat 
tax,  he  said,  and  why  we  should  be 
focusing  instead  on  a  grossly  regressive 
Social  Security  tax. 

I  pointed  to  a  Times  stand  across  the 


lobby.  That  problem  was  spelled  out  in 
that  day’s  edition,  authored  by  my  edito¬ 
rial  colleague  Michelle  Malkin.  It’ll  cost 
you  35  cents. 

So  where  does  Fallows  get  his  infor¬ 
mation?  He  reads  the  Washington  Post, 
New  York  Times,  Wall  Street  Journal, 
Washington  Monthly,  etc. 

A  classic, Washington,  D.C.,  diet  — 
liigh  cholesterol  and  high  fat.  Fallows 
reveals  himself  as  precisely  what  he  cri¬ 
tiques,  a  creature  of  the  Beltway. 

What  this  guy  needs  is  a  good,  local 
newspaper,  one  that  understands  that 
there  is  life  and  politics  beyond 
Pennsylvania  Avenue  and  the  National 
Press  Qub.Try  the  Eugene,  Ore., 
Register-Guard,  the  Lewiston  Gdaho) 
Morning  Tribune,  the  Walla  Walla 
(Wash.)  Union-Bulletin. 

The  strength  of  the  American  press 
remains  its  extraordinary'  diversity. 

There  are  1,548  daily  newspapers  in 
this  country,  printing  a  total  of  62  mil¬ 
lion  papers  every  day.  Most  are  small, 
but  123  of  them  have  100,000  or  more 
circulation.  At  last  count,  175  of  them 
were  online,  and  growing  every  day. 

Journalism  out  here  in  the  provinces 
is  alive  and  well,  struggling  to  provide 
an  alternative  to  TV  news.  We  don’t 
make  the  big  bucks;  most  of  us  make 
less  than  the  media  flacks  who  call  us 
every  day.  But,  believe  it  or  not,  we’re 
not  in  it  for  the  money. 

We’re  doing  our  best  to  tend  to  a 
troubled  political  process,  to  provide 
people  with  the  information  they  need 
to  make  smart  decisions.  The  results  are 
and  always  will  be  uneven.  But  this  news¬ 
paper,  for  example,  will  publish  more 
political  information  in  a  week  than 
Fallows’  magazine  will  print  in  a  year. 

This  country  is  in  the  midst  of  a  gold¬ 
en  age  of  information,  political  and  oth- 
erwise.The  responsibility  inevitably  falls 
upon  individual  citizens  to  sift  through 
that  information  and  make  sense  of  it. 

Democracy  does  not  rest  on  the 
immoderate  eyebrows  of  Sam 
Donaldson.  For  Fallows  or  anybody  else, 
the  Donaldson  problem  can  be 
addressed  with  one  finger  stroke, 
applied  to  the  “OFF”  button  on  your 
remote  control. 


Fallows'  critique 
might  he  more 
credible  coming 
from  a  college 
professor  or  a 
politician  who 
has  been  subjected 
to  our  abuse 
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MARKET  GUIDE  TODAY! 


Exclusive  Market  Ranking  Tables 
U.S.  Newspaper  Markets 
^  Canadian  Newspaper  Markets  ’  ' 

Comprehensive  Maps 

Exclusive  Population,  Income,  Households  and  Farm 
Products  Tables 

ExceVsive  Retail  Sales  Census  and  Estimates 

O  Includes  data  for  all  1,694  daily  newspaper  market  cities  in  the  U.S. 

and  Canada,  all  3,141  counties  in  the  U.S. 

O  The  latest  census  figures  and  exclusive  1996  E&P  projections  for  demo¬ 
graphics  and  retail  sales.  •  .  '  ’ 

O  Quantitative  and  qualitative  data.  .  ■  ■ 

Reliable  Forecasts  Give  You  The  Edge! 

The  E&P  Market  Guide  forecasts  demographic  composition  and  retail 
sales  with  proven  accuracy.  The  forecasting  model  developed  by  Editor 
&  Publisher  is  based  on  an  array  of  econornic  indicators  provided  by  the 
Department  of  Commerce,  the  Bureau  of  Economic  Analysis,  state  data 
centers  and  chambers  of  commerce.  Our  econometric  model  uses  91 
variables  to  project  the  year's  retail  sales,  income  levels  and  demo- 
P'aphic  composition  of  the  United  States.  The  accuracy  of  forecasting 
in  past  years  has  shown  that  projections  do  not  deviate  more  than  3 
percentage  points  of  the  actual  figures! 
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ORDER  TODAY 


Only  $100.  (Also  available  on  CD-ROM  for  $395.  ), To' 
order  look  for  the  convenient  order  card  bound  in  this 
issue  of  Editor  &  Publisher.  Or  call  (212)  675-4380. 
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Once  upon  a  time,  the  media  business  was  simple. 

Advertisers  knew  what  they  wanted.  Government  knew  what  the  rules  should 
be.  The  decision  process  was  less  frantic.  Profits,  it  seemed,  were  easily  obtain¬ 
able  if  you  just  did  your  job  well. 

Today,  watch  out!  Everything  is  changing  at  once.  Magazine  and  newspaper  pub¬ 
lishers  are  looking  at  smaller  profits  and  higher  costs.  Two  TV^  networks  have 
changed  hands.  Cable  faces  onerous  regulation.  The  prime-time  access  mle  is  gone. 
Advertisers  are  eyeing  the  Internet.  And  everyone ’s  talking  about  “new  media”. 

What  next.^  To  do  business  you  need  to  understand  new  advertiser  expecta¬ 
tions.  You  need  to  understand  new  media  choices  and  how  to  reposition  each 
medium  for  tomorrow.  You  need  to  understand  how  your  competitors  are  selling. 


You  need  information.  And  MEDIAWEEK  has  lots  of  it,  cutting  through  the 
complexity  to  redefine  the  essence  of  your  business:  audience  size,  quality,  and 
deliverability;  advertising  expenditures,  objectives  and  efficiencies. 

All  media.  MEDIAWEEK  analyzes  the  content  of  all  media.  The  audiences. 
The  efficiencies.  The  sales  opportunities.  Plus  the  trends,  the  data  and  the  busi¬ 
ness  insights  you  need  to  be  a  media  expert  in  today’s  market. 

If  you’re  not  a  subscriber  already,  why  not  join  the  club.^  Many  of  your 
colleagues  across  the  country  -  programmers,  broadcasters,  publishers, 
reps  and  competitors  -  already  subscribe...  in  Boston, 

New  York,  Washington,  Miami,  Chicago,  Los  Angeles 
and  everywhere  else.  To  stay  informed  and  sell  effectively 
you  need  to  read  MEDIAWEEK  every  week.  We’re  sure 
you’ll  soon  come  to  depend  on  it.  Because  the  media 
business  isn’t  what  it  was... once  upon  a  time. 

To  subscribe,  call  1-800-722-6658. 
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